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If War Comes 
Oil Shipments 
Will Get OK 


N.P 
W ASHINGTON 
a vital war commodity may 
be contributory to the calling of 
1 special session of the Con- 
should actual hostilities 
declared in Europe. 
Under the “cash and carry” 
provisions of the Neutrality Act 
which expired May 1, the Presi- 
dent was empowered to em- 
bargo shipments abroad in 
American vessels of such com- 
modities as he saw fit as con- 
tributory to belligerence in 
foreign nations. Although he 
never placed oil on such a list, 
which would have required that 
purchasers come to this country 
for it and pay for it before tak- 
ing it away, the law gave him 
that power. 
Under this provision, which 
has now expired, England and 


N. News Bureau 
Oil’s place 


2Vess, 


be 


FDR Shakes Stick at Illinois 


Bu Teletype 

WASHINGTON President 
Roosevelt today disclosed he has 
sent to Governor Horner of II- 
linois a letter concerning the oil 


situation. While no one would 
disclose what the letter con- 
tained, it is believed it held a 


warning to the state of Illinois 
about overproduction during the 
current shutdown  in_ other 
states. 





France, presumably having con- 
trol of the seas, would be the 
only ones able to come to the 


United States for oil for mili- 
tary purposes. And, under the 
probable current set-up, they 
would be our “allies” even 
though this nation maintained 
a position of “neutrality.” 
However, even though the 


“cash and carry” provision has 


been allowed to expire, there 
still remains on the books the 
mandatory provision upon the 


President to embargo shipmenis 
abroad of “arms, ammunition 
and implements of war” to 
those nations which he recog- 
(Continued on page 19) 
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Crude Output Reaches 17-Year Low 


NEW YORK 


Averaging 1,690,800 barrels daily, U. 


S. crude 


oil production last week reached the lowest point in 17 years, 


or since the week ended 


Dec. 23, 


1922, when daily output aver- 


iged 1,691,750 barrels, report of the American Petroleum In 
stitute today showed. The decline in U. S. daily output last 
week totaled 799,750 barrels as shutdown of wells in six pro- 


ducing states continued in effect. 
310,000 barrels daily. 


16,600 barrels to new high of 
” 


Illinois at same time jumped 


Standard of Indiana to Buy Nebraska Standard 


CHICAGO. Standard of 
iccepted 


property 


ot 
of 


stockholders 
other 


by 
and 


assets 


Indiana's 
lov outstanding stock of Standard Oil Co. (Nebraska) has been 
the 
the 


offer of $17.50 pei 


Nebraska 
company, 


and 
the 


company 
including 


will be purchased by a Nebraska corporation to be named Stand 


ird Oil Co. of Nebraska 
Indiana, the company 


’mpany Said. 
* 


which will be 
announced today. 

No changes in existing personnel are being considered 
this time, and there will be no break in service to customers, the 


a subsidiary of Standare 


* * 


Indiana Standard Starts New ‘Gas’ Line 


CHICAGO 
ie Standard Oil Co. of 


struction Co. of Tulsa, the 


Construction Co. of Houston. 
‘ station, at Sugar Creek. 


(Continued 


next 


Construction of the 8-inch gasoline pipeline by 
Indiana from its Sugar Creek, Mo., re- 
finery to Council Bluffs, Iowa, has started. 


The first 


60 mile section by the 


on page 10) 


share 


all 


good 


at 


section, of 
\2 miles from Sugar Creek, will be built by the Sheehan Con- 
Bibb 
Contracting Co., of Valley Park. Mo., and the final 55 miles by 
‘the Gordon Construction Co., of Casper, Wyo., and the Frede!l 
There will be only the one pump 


Crude Prices Restored, 


Shutdowns 


CLEVELAND, 
in 


Aug. 29. 


prices Texas by 


hailed by producers today as 


principal 


Near End 


of 
companies 


Restoration crude oil 


purchasing was 


a “victory” for the six-state 


shutdown of southwestern oil fields. 


News that Humble Oil 


Refining Co. was today restor- 


ing its crude prices to their former levels throughout Texas, 


retroactive to Aug. 11 


date when Humble, following Sin- 


clair Prairie Oil Marketing Co., cut its postings 20 cents 





came shortly after Texas Railroad Commission had an- 
nounced that it was extending the shutdown only to 
Sept. 1. 

There had been some. talk 


Shutdowns Will End 
In Texas on Sept. 1 


AUSTIN, Tex., Aug. 28. The 
istatewide shutdown of Texas oil 
fields will be extended for two 
days, Chairman Lon A. Smith of 
the Texas Railroad Commission 
‘announced tonight. Since the 
original 15-day shutdown ordey 
expires at 7 a.m. Aug. 30, the 
emergency order being prepared 
will extend the period to 7 a.m., 
Sept. 1. 

Chairman Smith made the an- 
nouncement following an execu 
tive meeting of the Interstate 
Compact Commission. 

Chairman Ernest O. Thomp- 
son of the compact commission, 
and member of the Texas regu 
latory body, told newsmen after 
the executive meeting that the 
compact commission members 
had convened in Austin to heai 


the testimony at the statewide 
hearing today and then ex 
change ideas. 

He then asked Chairman 


Smith for a report on what the 
Texas body would do relative to 
the shutdowns. After Smith 
made his announcement, Ray 
I. Weems, member of the Okla 
homa Corporation Commission, 
said he would return to OkKtia 
homa City and confer with other 
members of the commission. 
The Oklahoma regulatory body 
is scheduled to hold its state- 
wide market demand hearing 
Aug. 30. 

Chairman A. J. Schoeffel of 
the Kansas Corporation Com- 
mission said he also would con- 
ter with his colleagues before 
making any announcement rela- 
tive to an extension of the shut- 
down. Gov. John E. Miles of 
New Mexico said that state’s 
shutdown ends on Sept. 1. Ar 
kansas and Louisiana regulatory 
bodies had no members presenti. 


that Texas might keep its oil 
fields closed for another 15 days 
and that 
cfficials were hoping to prevail 
other 
shutdown 


some Lone Star state 


upon states to extend 


their orders for a 


similar period. Apparently, any 


hopes in this direction were 


dashed 
in 


at last night’s meeting 
the Inter- 


state Oil Compact Commission. 


Austin, Tex., of 
Resentment against extending 
the 


ing in the past 


shutdowns had been grow 
few days, both 


among producers as well as re 


finers, who were facing an 
acute shortage of crude —-not to 


mention difficulties in obtaining 
supplies of natural gasoline fo 


blending. 

Several refineries in the 
southwest have closed down 
while others face an imminent 
shortage of crude. Even with 


lifting of the well shutdowns, it 
may be several days before 
some of these plants can build 
up enough crude supply to 
on stream again. 


v0 


Texas Railroad Commission's 


hearing at Austin yesterday 
brought out that even some of 


the major companies are any 


thing but “long” on crude sup 
plies just now. 
Gasoline tank car markets 


have not advanced as rapidly as 
some observers had expected, 
but it was pointed out that the 
markets are considerably firm 


er now because of virtua] elim- 
ination of “under-the-market” 
sales. 


Text of the Humble announce- 
ment of its restoration of prices, 
follows: 

“Humble Oil & Refining Co. 
has today posted its price bulle- 
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tin No. 186, effective 7:00 A. M. 
Aug. 11, 1939, restoring the 
prices in effect prior to its price 
adjustment of that date. This 
is being done in view of changes 
in conditions that have occurred 
since Aug. 11, and in the belief 
that following the expiration of 
the shutdowns and the resump- 
tions of normal production of 
crude, the cut prices in effect 
prior to our Aug. 11 adjust- 
ments will no longer prevail and 
that orderly production under 
conservation methods will ob- 
tain. 

“If any considerable amount 
of crude continues to be sold at 
prices lower than those which 
we are now posting, the lower 
prices will naturally establish 
the market and readjustment of 
our prices must inevitably fol- 
low, aS we cannot continue to 
pay more for crude than others 
are paying. 

“Prices are always subject to 
changes from time to time in ac- 
cordance with conditions at the 
time.” 

Earlier, three purchasers of 
Mid-Continent crudes, apparent- 
ly convinced that the six-state 
shutdown of oil wells has im- 
proved oil’s statistical position, 
announced they will advance 
their Mid-Continent crude price 
postings to levels existing prior 
to the crude price cuts initiated 
by Sinclair-Prairie Oil Market- 
ing Co., Aug. 10. 

Shell Oil Co. Inc., on Sept. 1, 
will pay “new and higher prices 


New Mexico, Louisiana and Ar- 
kansas,” the Shell announce- 





ment said, re-establishing ‘in ef- 
fect, the prices paid by that firm 
prior to Aug. 11, 1939.” 

In announcing the new and 
higher prices, Shell officials in- 


dicated the “statistical position ° 


of the industry has already im- 
proved and is expected to im- 
prove sufficiently by the end of 
the shutdown period to justify 
the higher prices.” 

Shell’s new postings on Sept. 
1 will be identical with those in 
effect prior to its Aug. 11 reduc- 
tions, except in the East Texas 
and Livingston and Schwab- 
Wilcox areas of Polk county, 
Tex. When Shell announced 
its 20c cut Aug. 11, it placed 
East Texas and Polk county 
crudes on a gravity basis. That 
gravity scale is being retained 
in the Sept. 1 lineup, but is be- 
ing advanced 20c. The new 
schedule for East Texas and 
the two areas in Polk county ef- 
fective Sept. 1 begins at 98c for 
below 34 gravity and increases 
two cents for each degree of 
gravity to 39 and above at $1.10. 

Skelly Oil Co. also announced 
that upon resumption of pro 
duction in Kansas it would re- 
store its posted prices for Kan- 
sas crude in effect prior to Aug. 
11, the day it cut prices 20c. 
The Skelly announcement also 
referred to the anticipated “con- 
sequent improvement in the 
economic position of the oil in- 
dustry.” 

Barnsdall Pipe Line Co., an- 


| nounced that on Aug. 28 it had 
for crude oil purchased in Texas, | 


rescinded the 7c to 15¢ a barrel 
cut it posted Aug. 11 for south- 
west Texas crudes. 





Danville Oil Probe Resumes Aug. 31 


WASHINGTON-—Justice Department officials said today that 
presentations of evidence in the oil case to a Grand Jury at 
Danville, Ill., will be resumed Aug. 31 for three days, to “clean 


up loose ends.” 
said. 
The 


Most of the testimony will involve prices, it was 


xrand Jury is expected to make its report early in Sep- 


tember, it is understood, but whether any action will be taken 
on its report (if action is recommended) is problematical, since 
“D. J.” has postponed all other outgrowths of the ‘Madison 
Cases” pending decision of the U. S. Supreme Court on the 
Chicago District Court’s reversal of the convictions of 17 de- 


fendants in the “first” case. 


trial Oct. 2 of the “second” case. 


+ 


Among these 


is the scheduled 


* * 


Kansas to Pare Oil Quota 


WICHITA, Kans. 


Kansas crude stocks. This was 
tatner not long ago. 


At the hearing, purchase nominations were expected to total 
161,303 bbls. daily for September, 3482 bbls. below August and 
Bureau of Mines’ 
demand estimate for September, 


almost 3000 bbls. below the 


mated at 160,900 and November demand was estimated at 160,- 
700 bbls. daily. 

Kansas August production allowable was fixed at 
bbls. daily. 


By Teletype 
Those attending the Kansas Corporation 
Commission’s monthly proration hearing here Aug. 28 received 
the impression the Commission might curtail current 
tion sufficiently over the next few months to cause a draft on 
zovernor 


produc- 


advocated by Kansas’ 
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| period. Retail prices in the Chicago area have been unaffected 


Kansas market 
October purchases were esti- 


164,060 


Refiners’ Crude Supply Dwindles Rapidly 


TULSA--Two East Texas refiners with total refining « 
pacity of 17,000 barrels daily closed their plants over the wee 
end due to lack of crude brought about by the six-state shu 
down of oi! wells. Another East Texas refinery with 4000-barr>|: 
daily capacity was expected to cease operations today The Ea 
Texas refiners were hardest hit by the shutdown and were e 
pected to remain inactive for several days after the shutdow 
is lifted, until sufficient crude is accumulated and transport 
to their plants. 

There are five Gulf Coast non-integrated refiners with tot 
daily refining capacity of 55,714 barrels who have just enoug 
crude to operate until Sept. 1, Gulf Coast Refiners Associatio: 


reports. . 
One Texas Gulf Coast refiner reported he was “bankiny : 

fires” under his 8000-barrels unit today and would close hi 

4000-barrel unit Sept. 1. ‘These units will be closed despite any | 

action taken by the Texas Railroad Commission lifting the shut 1 

down order. The refiner pointed out it would take several day } 


before crude could be produced and transported to his refiner 
in sufficient quantity to resume operations. 


* ok * 


Chicago Brokers Back in Market 


CHICAGO—Three tank car marketers who had been out of ( 
the market today said they were again in a position to quote on ( 
gasoline originating in the group. Prices ranged from 4.875 cents 
to 5.125 cents. Unconfirmed reports of offerigs being made : 
0.125 cent to 0.25 cent lower were encountered occasionally. \ 

While the majority of brokers and jobbers were securing é 
their gasoline supplies from local sources since the beginning t 
of the shutdown order, the four or five brokers here who had ( 
been solely reliant on the Mid-Continent as a source of supply p 


welcomed the announcement of the termination of the shutdown 


by the crude curtailment, the retailers association announced I 

today. c 

e «+ @ ) 

I 

Companies Lose First Round in West Coast Probe 

LOS ANGELES— District Federal Judge Paul J. McCormick s 

has denied all motions of oil companies in the grand jury pro t 
ceedings now pending. It is expected that an extension of time 
will be granted in which to allow the companies to comply with 

the court order to produce records. : 

* * * Vv 

b 

Referendum Blocks California Oil Law . 

LOS ANGELES-—Opponents of the Atkinson oil proration ‘ 

bill have filed a referendum petition containing 250,000 signa V 
tures with the California Secretary of State. Only 132,000 signa 
tures are necessary to hold the bill until it can be submitted 

to the voters in the next general election. 

CC 

* * & ti 

NEW ORLEANS, La., Aug. 29.—The Louisiana conservation ti 

commission’s shutdown order affecting Pelican state oil wells R 

will be determined at 7:00 A. M. Sept. 1, commissicn has an R 

nounced. al 

State is currently producing under the shutdown order ap oe 

proximately 45,000 barrels daily, the commission said, compareé G 

with actual daily average production of 250,450 barrels the week C 

ended Aug. 12. , ty 

+ * * al 

al 

OKLAHOMA CITY, Aug. 29..-While no official action hos lj 

yet been taken, an Oklahoma Corporation Commissioner toda) he 

said motion for continuation until Sept. 1 of Oklahoma’s oil we'll m 

shutdown would be made at tomcerrow’s monthly proration (r 

hearing. He said he believed motion would be approved and In 


shutdown continued until Sept. 1. 
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Federal Oil Control Urged 


For ‘Uniform’ Conservation 


WASHINGTON, Aug. 28.—“If 
conservation measures are to 
ipply uniformly to the oil and 
vas industry, only the federal 
covernment can be expected to 
initiate them.” 

This statement, coming at a 
time when the petroleum _in- 
dustry is in the throes of a re- 
adjustment brought on by crude 
price reductions which led to 
shutdowns of production in the 
prineipal producing states 
(while other states continued 
to produce full blast), points up 
the arguments of federal-control 
proponents, like Interior Secre- 
tary Ickes who contends the 
shutdowns make more neces- 
sary than ever the enactment of 
federal oil legislation. 

It is a part of the “staff study” 
on “The Petroleum and Natural 
Gas Industries,” which was in- 
cluded as a part of the printed 
volume on “Energy Resources 
and the National Policy,” from 
the report made last February 
(NPN, Feb. 22, p. 9) by the 
Natural Resources Committee 
at the request of President 
toosevelt. The statement is un- 
der the signature of Glenn E. 
McLaughlin, Bureau of Business 
tesearch, University of Pitts- 
burgh. The report in toto was 
transmitted to the President by 
Secretary Ickes, as chairman of 
the committee. 

Although the committee re- 
port was made public last Feb- 
ruary, the staff studies upon 
which it was based have not 
been published before publica- 
tion of the current volume 
(available for $1 from _ the 


Superintendent of Documents, 
Washington, D. C.). 


Public Utility Threat 


Mr. McLaughlin’s paper is 
contained in the section en- 
titled “The Economic Signific- 
ance of Oil and Gas.” Under this 
title are discussed “Oil and Gas 
Reserves and the Problem of 
Recovery,” 
and Technological Advances,” 
“Trends in the Use of Oil and 
Gas,” “Problems of Waste and 
Conservation,” “Private Proper- 
ty Rights and Public Policy,” 

id “Proposals for Petroleum 
and Natural Gas Conservation.” 
li is under this last chapter 

eading that Mr. McLaughlin 
makes his recommendations 
‘many of which were embodied 
in the report of last February). 
He cites the “inadequacy” of 





“Production Trends | 


present State-federal system of 
regulation, and the “advantage” 
of federal regulation, and, along 
with other suggestions, says “it 
is recommended that the advis- 
ability and possibility of declar- 
ing the petroleum and natural 
gas industries public utilities be 
investigated. Although oil and 
gas production is usually regu- 
iated by the same commissions 
which regulate public utilities, 
it is in the comparative lack of 
control over the amount of in 
vestment that states distinguish 
the oil industry from the util- 
ities.” 

H. D. Miser, G. B. Richardson 
and C. H. Dane of he Geological 
Survey, Interior Department, 
contributed a chapter to the re- 
port on petroleum reserves, 
making no estimate for them- 
selves, but quoting from vari- 
ous other estimates. 


Substitute Motor Fuels 


A section of the “staff studies” 
is devoted to “Substitute Fuels 
and Marginal Energy te- 
sources,” with Dr. H. G. Dickin- 
son of the Bureau of Standards 
discussing “The Scientific Out- 
look,” Paul L. Hopper, chief of 
the Fuels Division, Bureau of 
Foreign and Domestic Com- 
merce, writing on “Foreign Ex- 
perience in the Use of Substitute 
and Synthetic Motor Fuels,” and 
P. Burke Jacobs, senior chemist 
of the Industrial Farm Products 
Research Division, Agriculture 
Department, contributing a 
chapter on “Motor Fuels from 
Agricultural Products.” 

Mr. Jacobs’ chapter follows 
closely the report issued by his 
division on “alky-gas” early this} 
year. 

Three Bureau of Mines Tech- 
nicians—R. A. Cattell, H. C. 
Fowler, and A. J. Kraemer 
wrote a section for the report 
discussing technological  ad- 
vances in the industry. 

The final section, _ titled 
“Evolving Public Policy,” covers 
previous and current regulatory 
methods. In it, Dr. John W. 
Frey, Petroleum Conservation | 
Division, discusses the “conserv- 
ation movement with Special 
Reference to Mineral Fuels” and 
the background of the Connaliy 
“hot” oil law and the Interstate 
oil compact. Alfred G. White, 
chief economist of the Petro- 
leum Economics Division, Bu- 
reau of Mines, as a chapter on 
““The Bureau of Mines Forecasts 
of Demand for Motor Fuel and 
Crude Oil.” 


It will be remembered that 
the gist of the report made last 
February was to urge federal 
control of oil and gas resources , 
and greater use of coal and| 
water power resources. 
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Figures Reported to Texas Commission 
Show Nearly All Have Cut ‘Gas’ Stocks 


By Telegraph 

AUSTIN, of crude oil 

and gasoline held by major and independent companies operat- 

ing in Texas was taken by the Texas Railroad Commission at 
its statewide proration hearing here today. 


Tex., Aug. 28..Another inventory 


The six-state production shutdown coupled with the fact 
that the top-ranking executives of the various companies had 
been invited to appear in person and testify attracted one of the 
largest attendances in the commission’s history. The meeting 
place had to be changed from a hotel banquet hall to the house 
of representatives at the capitol and even then extra chairs were 
brought in while the gallery section was almost filled to capacity. 


Major Companies Stock Positions Are Revealed 





ed, the testimony of President 
H. C. Wiess was one of the high 
spots of the hearing. 

President Wiess testified that 
his company had almost 12,000,- 
000 barrels of crude in storage 


on Aug. 1. But by Sept. 1, as 
a result of the shutdowns, he 
said, the stecks will have been 
decreased an estimated 4,600,- 
000 barrels, leaving stocks of 
approximately 7,000,000 barrels. 
He also said crude needed for 
line fill, tankers and tank bot- 
toms totaled about 5,500,000 bar- 
rels. It is difficult to conduct 
the business with that close a 
margin between total stocks and 
working stocks, he said. 

“Are you a wee bit short on 





vation and prevention of phys 
ical waste.” 

Cemmissioner Thompson han 
dled the examination of the wit! 
nesses. He stated at the outse 
that the widespread shutdown 
had been called for the purpos: 
of letting the surplus of crud 
be worked off and that now was 
the time to take inventory and 
to plan for the winter. 


He asked a number of wit 
nesses how much it cost pei 
barrel per year to store crud 
in steel storage. Answers to his 
questions ranged from 15 to 25 
cents a barrel. 

After the last of the witnesses 
had testified, petitions contain 





A dozen of the executives of 
the major and independent com- 
panies were required to give 
from the witness stand the data 
isked of their respective com- 
panies. Some 15 other execu- 
tives were asked to file their 
statements with the official re- 
porter. 

It will be a day or two, there- 
fore, before the complete inven- 
tory is compiled, but there was 
introduced sufficient evidence to 
indicate within certain limits 
the present over-all picture. This 
testimony was given by several 
executives who had worked up 





million barrels, and on April 1, 
next, from 80 to 82 million bar- 
rels. 

Estimates of crude stocks, in- 
cluding pipeline fill, tank bot- 
toms, and tankers enroute, on 
Oct. 1, ranged from 205 to 240 
million barrels for the three pe- 
riods. There appeared to be a 
unanimity of opinion crude 
stocks should not show much 
fluctuation. 

A compilation of 
gasoline stocks for companies 
whose executives testified to- 
day, as shown in the accompany- 
ing Table No. 1, indicates only 


figures on 


TABLE No. 1—Gasoline Stocks by Companies as Reported to 
Texas Railroad Commission at Aug. 28 Hearing: 


t (Thousands of Barrels) 
Es- 
Stocks Change timated How 
Present Year Since Stocks Much 
Company Stocks Ago 3-31-39 12-1-39 Available 
Humble O. & R. Co 2.074 ) 382 219 
Sinclair Refining Co 2.020 2.777 1,099 700 L750 
The Texas Co 6584 7,141 1,332 J, 44 3,472 
Gulf OH Corp. CIneludes only 
rexas operations) LS17 1679 i) 1,200 S1S 
Phillips Petroleum Co 1,885 2,025 239 1,463 DSD 
Socony-Vacuum-Magno!] 6,909 6,910 845 9,615 5,060 
Sun OU Co 1, S60 1,853 190) 1,800 1,540 
Skelly Oil Ce WWD 16S $51 350 17D 
Indiana Standard » IST 7,352 cant 5,106 ere 
Ohio Oi Co Low 347 s00 197 135 
Shell Petroleum Corp 1106 Lay 1.026 Loo 3,692 
ride-Water Associated SU 1.040 620 TH R00 
a national summary as an an- two of them have increased gas- 
swer to one of the questions oline stocks since March 31 last. 
contained in the questionnaire These two companies are 


sent out by the Texas commis- 


sion. 


Based on this testimony, it is 
estimated that gasoline stocks 
are now about 12 to 15 million 
barrels above so-called econom- 
levels while crude stocks 
could stand a cut of some 15 to 
18 million barrels in addition to 
the reduction that has been 
casioned by the six-state 
down. 


1¢ 


OC- 
shut- 


Estimates of proper economic 
levels of gasoline stocks on Oct. 
1 ranged from 60, to 62 million 
barrels; on Jan. 1 from 63 to 65 





Humble Oil & Refining Co. and 
Socony-Vacuum Oil Corp., 
whose figures also included its 
Texas subsidiary, Magnolia Pe- 
troleum Co. 

In table No. 2 the compilation 
of crude data indicates that each 
company since March 31 has re- 
duced crude stocks with the ex- 
ception of the Sun Oil Co. 

In view of the widespread pub- 
licity the Humble Company has 


received since it fellowed the 
Sinclair Prairie Oil Marketing 


Co. crude price cut shortly be- 
tore the shutdowns were initiat- 


ing a number of suggestions fo) 
future regulation in the state 
were presented by various asso 
ciatiens. 


crude?” Commissioner Ernest 
O. Thompson asked. 

“Yes, sir,” President Wiess re- 
plied, “we are not exactly long. 


Certainly We are short on 

crude.” Producers Oppose Extension 
Col. Thompson sought to : 

draw Mr. Wiess into a discus. One of the strongest recom 

sion of crude and_— gasoline = endations was made by 

prices Charles Roeser, president of the 

ia > » > ~ 26s? 

When the Humble’s president Ind pe ndent Petroleum Ass'n 
: ge of America. He said anothei 

said he was almost afraid to 


shutdown for 15 days was _ not 
necessary, in his opinion, but 
that the entire situation now 
could be corrected if the Texas 
Railroad Commission would 
take the lead by cutting allow 
ables, for 30 days only, approxi 
mately 20 per cent under the 


talk about prices even to him- 
self, Col. Thompson said he was 
protected by the state’s conser- 
vation statute which permitted 
the commission to consider the 
consumer in drafting its regu- 
lations. Chairman Lon Smith 


ruled, however, that the witness |, : : 
re ,. Bureau of Mines estimate of 
need not answer Thompson’s 


questions regarding price un- — poorest -— = 
; Which estimate was 1,408,300 
less he so desired. ae 
barrels daily. 

Col. Thompson had Mr. Wiess 
read into the record the com- 
pany’s published explanation of 
why it had reduced the price it 
would pay for crude. Then he 
tried to get the witness to name 
the companies who were offer- 
ing or who were buying the so- 
called “under the market” crude. 
Again he was unsuccessfu! 
when Chairman Smith ruled 
that Wiess need not answer un- ' 

: mae a _., a supply of oil. 
less he so desired. The chair- 
man said the hearing was con A short time later Jack Bla 
fined to the question of “conser- lock, representative of certain in 


Asked by Thompson what he 
thought of an additional five 
day shutdown, Roeser said 
number of independent refiners 
would be forced to shut down 
and face possible loss of mati 
kets they had been building up 
for many years. Thompson said 
that the commission will 
any refiner who is faced with 
shutdown by helping him locate 


al 


assist 


i 


TABLE No. 2—Crude Stocks by Companies as Reported to 
Texas Railroad Commission at Aug. 28 Hearing: 


(Thousands of Barrels) 


Change Estimated How 
Present Since Stocks Much 
Company Stocks 3-31-39 12-1-39) Available 
Humble ©. & R. Co 11,757 503 7 7,000 
Sinclair Prairie Oil Markt. Co 1,520 15,200 8,900 
The Texas Co 26,743 347 27,670 8,502 
Gulf Oil Corp. (Includes only 
Texas operations) 9,207 1,540 7,000 6,817 
Phillips Petroleum Co 5,882 1,228 5,800 2,382 
Socony-Vacuum-Magnolia 24,290 706 22,382 18,848 
Sun Oil Co. 6,655 835 6,700 5,085 
Skelly Oil Co. 510 146 25 407 
indiana Standard 34,220 1,728 30,905 27,370 
Ohio Oil Co. 9,945 368 9,950 9,945 
Shell Petroleum Corp Ste 1,060 5,000 3,492 
Tide-Water Associated 3,100 1,760 3,100 850 
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lependent producers, said thers 
vas a plant in East Texas that 
vould have to shut down within 
t hours unless it could get 
some crude. Thompson said 
hat the commission would or 
ler potential tests to be made 
yn some wells in the vicinity of 
the plant, which would assure 
he refiner of a quantity of oil. 
hese potential tests, it might 
be explained, include the flow- 
ng of the wells for a period in 
order to determine what is their 
potential producing capacity. 


Some of the wells so produced 


make a sizable amount of oil 
vithin a short time as can be 
vealized when it is remembered 
that the East Texas field aliow- 
ible is based on only 2.32 per 
cent of the potential production 
1f the field for one hour. 
Executives who testified today 
in addition to President Wiess 
were: George H. Taber Jr., 
Sinclair Refining Co.; Nelson K. 
Moody, president Sinclair 
Prairie Oil Marketing Co.; R. M. 
Chan, Comptroller, Magnolia 
Petroleum Co.; J. Sayles Leach, 
The Texas Co.; Brig. Gen. Wal- 
ter B. Pyron, Gulf Oil Corp.; 
K. S. Adams, president, Phillips | 
Petroleum Co.; F. O. Prior, pres- | 
ident, Stanolind Oil & Gas Co.;| 
A. J. MeIntosh, economist, So- 
cony Vacuum Oil Corp.; John 
G. Pew, Sun Oil Co.; C. C. Hern- 


don, vice president Skelly Oil 
Co.; A. W. Peake, vice presi- 
dent, Standard Oil Co. of In 


diana; R. C. Gwilliam, viee pres- 
ident Ohio Oil Co.; T. E. Swig- 
ert, vice president, Shell Oil Co., 
Inc.; and E, L. Shea, vice-presi- 
dent Tidewater Associated Oil 


Co 


War Would Bring NRA 
Back to Oil Industry 


WASHINGTON—The oil in- 
dustry, like all other industries, 
would be called upon to organ- 
ize itself on a “wartime NRA” 
basis, self-regulated under a 
government 
should the become 
more acute and threaten to in 
Volve this nation, it was learned 


general plan, 


war crisis 


oday. 
Industries vital to the Na 


ional defense—and oil is one 


of the foremost—will each have 
specific niche in the general 
Var-time mobilization plans of 
the war resources board. 
[In all probability, a 
member will be 


“fuel” 
added to the 


Board before long (whether he 
Will be from the oil or coal in- 
austry, or whether there will be 
'epresentatives of both, has not 
been divulged), and the indus- 
'ry will be asked to 
under his guidance. 


function 








U.S. Crude Stocks Are Cut 


5,005,000 Barrels in Week 


N.P.N. News Bureau 
WASHINGTON, Aug. 28. 
The largest weekly withdrawal 
from crude _— stocks — 5,050,000 
barrels--in the history of Bu 
reau of Mines’ weekly stock re- 
ports was reported for the week 
ended Aug. 19, and Bureau offi- 
cials indicated today that even 
this figure probably was lower 
than actual withdrawals for the 

week. 

Of the reported decrease, 4,- 
029,000 barrels represented Tex- 
as crudes. It is the first report 
issued to reflect the results of 


the six-state production shut- 
down. 
Discussing their belief that 


5,050,000-barrel 
greater than 


the reported 
withdrawal was 


actual stock decreases, Bureau 
officials said: 
“Current reports of the in- 


dustry for the week ended Au- 
gust 19 indicate that because of 
the current shutdown the _ pro- 
duction declined materially. On 
the other hand crude runs io 
stills showed an unexpeced gain. 


The daily average output was 
about 2,481,000 barrels or nearly 
1,100,000 barrels below the level 
of the preceding week. Daily av- 
erage crude runs to stills were 
3,575,000 barrels or 115,000 bar- 
1els more than for the week 
ended August 12. Imports of 
crude oil continued below aver- 
age, daily receipts for the cur- 
rent week being 76,000 barrels 
or 6,000 barrels above last week. 
The balance of supply and de 
mand for the current week indi- 
cates a large deficit in supply. 
This probably reflects unre- 
ported withdrawals from stor 
age, although the reported pro- 


duction could be too low and 
runs to stills too high.” 
They indicated that actual 


withdrawals may have been as 
high as eight or nine million 
barrels for the week, and thai 
figures for the week ended Aug. 
26 probably will show these ad 
ditional withdrawals. 
Stocks by grade or 
showing changes, follow: 
(Continued on page 24) 


origin, 





Producers Accept Shutdowns, 


Some Favor Their Extension 


N.P.N. News Bureau 
TULSA, Aug. 26.--The six- 


state oil production holiday in 
the southwest neared the end of 
its second week today, with 
nothing having appeared above 
the horizon—except possible 
war in Europe—to disturb the 
widespread acquiescence to the 
shutdown orders. 

There is an undercurrent akin 
to disappointment that no move 
toward restoration of crude 
price cuts by some major pur- 
chasers has so far followed in 
wake of the shutdowns. 

Many producers are reported 
to be urging the state officials to 
extend the shutdown period. 
These producers feel that they 
might as well lose a little more 
revenue and take a chance on 
improving their financial 
tion eventually, as to see the 
shutdowns lifted now without a 


posi- 


definite and tangible accom- 
plishment. 
This undercurrent has devel 


oped considerable talk that the 
regulatory bodies are consider- 
ing seriously the suggestion 
that the shutdowns be extended. 

There also is talk in other 
quarters, meanwhile, that if the 
shutdowns are extended the sub- 
missiveness that greeted the 
initial venture will dissolve rap- 


idly and there will be a grand 
rush to the federal courts. 

Only court action after the 
Arkansas commission’s’ order 
was held valid was in Creek 
County, Oklahoma, where a 
stripper well operator had re- 
fused to shut down his wells. 
The case finally went to the Ok- 
lahoma supreme court and then 
back to the commission via the 
hearing route. The operator 
had alleged that he was not pro- 
ducing his wells, merely taking 
off the water and returning the 
oil to the producing sand. 

The Oklahoma commission 
late in the week began 
hearing applications for exemp- 


past 


tions but it was believed gen- 
erally that little will be done 
now with the initial shutdown 


period almost at an end. 

The Texas Railroad Commis- 
sion late in the week announced 
that in the Gulf Coast area a 
total of 2171 wells with allow- 
able of 83,335 barrels a day had 
been granted exemptions. This 
total included 1463 wells classed 
as “stripper”. The exempt 
wells are located in 66 fields of 
which 26 are called “stripper” 
fields. 

The commission also has ex- 
empted a number of stripper 
wells in other areas of Texas 








and the 
duction 


estimates of 
currently from all the 
wells range from 100, 
150,000 barrels a dav. 
There has been a considerable 
amount of shifting of crude 
stocks during the shutdown pe 


total pro 


exempt 
000 to 


riod. The larger companies 
which had crude in steel ston 


age at various tank farms eas 
ily accessible to their trunk pipe 


lines merely began taking the 
oil from that storage. Other 
companies had to do a little 


changing of pipeline flow in o1 
der to reach some of then 
stored oil. 

The Shell Oil Co., Inec., for ex 
ample, had a quantity of Texas 
oil stored in Oklahoma and in 
stalled emergency equipment on 
its pipeline from West Texas to 
Wood River, Ill. to reverse the 
stream and return that crude to 
McCamey, Tex., where it 
transferred to the line to Shetl's 
Houston refinery. 


Was 


When the shutdown is lifted 
the crude still remaining in stee] 
storage probably will be 
“frozen” there, the companies 
will have improved thei 
positions by reducing the 
amount of crude in storage 


cash 


May Require Daily Production 


It has been the custom in 
some fields to take the entire 
monthly allowable as rapidly as 
possible and then shut the wells 
down for the remainder of the 
month. Several companies in 
Oklahoma already had obtained 
their full August = allowable 
when the shutdown was ordered 
They accordingly have been 
moving that oil from field stoi 
age just as if there were no 
shutdown. 

There is some agitation, there 
fore, for the regulatory bodies 
in states where this practice is 
prevalent to set the new allow 
ables on a day to day basis. This 
will prevent a rush on the part 
of some operators to flow the 
wells “wide open” and get as 
much oil in as short a space ot 
time as possible in order to 
catch up on their operations cul 
tailed during the shutdown 


Bomb Demolishes Auto 
of Refinery Chief 


TOLEDO, Aug. 28.—-The auto- 
mobile of Dennis Hart, supe 
intendent of the Toledo, O., re 
finery of Gulf Oil Corp. was de 
molished by a bomb early Aug. 
26 while standing in the drive 
way of his home in Ottawa 
Hills, suburb of Toledo. No one 
was injured. 

Employes of the refinery have 
been on strike since May 20. 
County sheriff, Toledo police 
are investigating the bombing, 
and it was reported that an in- 
vestigator for the FBI had en- 
tered the case. 
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“If War Comes—”’ What About 


The “Doc”, his flowers and sheltering hedge— 


And Oil and its Hedge 


By WARREN © 


” 


“If war comes 

That is a thought that is pondered in 
everyone’s mind and discussed on the 
pages of newspapers everywhere. 


To the oil industry it will mean another 
unprecedented demand for petroleum 
products but, unfortunately, it also will 
undoubtedly mean the greatest amount 
of government control and interference 
in the oil industry’s history. 


To the oil producer, it almost certainly 
will mean a reaching out from Wash- 
ington for federal control of production 
even more drastic than during the code 
days and now under state conservation. 

To the refiner it probably will mean 
detailed direction as to the products he 
makes and to whom he may sell them. 

To the marketing end of the business, 
down to every service station proprietor, 
“if war comes either here or per- 


” 


haps only even in Europe, it quite pos- 
sibly will mean the limiting of those 
who may enter marketing, and build 
service stations, the designation of their 
customers in the order of their “war 


of Civil Rights 
PLATT, Editor 


needs” and undoubtedly the price at 
which products will have to be sold. 


Thought of these unhappy possibilities, 
yes even probabilities, is made all the 
keener by the recent sweeping exercise 
of alleged government authority by the 
six biggest oil producing states in order- 
ing the complete shutdown of two-thirds 
of this country’s production, allegedly 
to permit “more study of conservation” 
but quite obviously because of a crude 
price cut due to too much crude oil on 
the market. Whether this crude oil shut- 
down brings the financial relief to pro- 
ducers and state treasuries and to re- 
finers and even marketers, that is hoped 
for it, the act is only a sample of the 
tremendous exercise of alleged govern- 
ment authority that the industry will 
suffer in the event of war. 


Back in the World War of 25 years 
ago, oil and all industries found what 
ruthless exercise of government authority 
was like. It was ruthless because so 
often it was an ignorant or unthinking 
exercise of government restraint. Wash- 
ington and all centers of war authori- 
ties became filled with all sorts of peo- 
ple, as necessarily could not be avoided 
in the rush of war preparation. Most of 
them never had exercised any authority 









over any number of people or over an 
business. 

Fortunately for private business, hoy 
ever, we entered the World War wi 
the country still reasonably proud of 
“private capitalism” and the fruits the: 
of. Communists and socialists were 
down in the scheme of society, a lon 
way from places of power at Washi! 
ton. And we came out of the war wit 
the public still seemingly believing 
private industry and commending it fo; 
the fine war job that was done. 


But today, a war will find a fair part 
of the country believing that big busi 
ness is an ogre ready to devour the 
“common man.” War will find the large 
group of officials at Washington and in 
many state capitals, breathing fire an 
brimstone against “business” and fight- 
ing vigorously, yes bitterly, to become 
its “master” as our president threatened 
at the close of his last campaign. 


War will find in many high places 
many people of seemingly communistic 
minds; people who believe in “strong 
totalitarian states”; people of violent emo 
tional prejudices, intolerant of other 
viewpoints, the while they cry loudly for 
“tolerance”; officials and their aids who 
have been continually spreading propa- 
ganca against business, the very propa- 
ganda that they object to if used by any 
one else; and, sad to relate, war will 
find people in high places who seem to 
have little regard for truth and _ fair 
play and no patience whatsoever for 
those who differ with them in the in- 
terpretation of this country’s laws. 


War, if it comes today, will find this 
group of officials with appetites for busi- 
ness control whetted by the several years 
operation under our late NRA codes. It 
will find these same people trying a new 
method of controlling business, by plac- 
ing business enterprises uncer indictment 
and suits and to force them to agree to 
“consent decrees” which would keep 
them under the direct control of the 
Department of Justice and an increas 
ing number of hand picked “progressive” 
judges. 


And war, if it comes, will find busi 
ness, including the oil industry, attacked 
from within and without with all sorts 
of argument, not always well thought 
out or based on all the facts, on indus- 
try’s fundamental and complex economic 
problems—problems that call for all the 
facts and the clearest of thinking. War 
will find the average business man much 
troubled by his normal problems, and 
not at all prepared to solve the added 
ones of war controls. 


As we wait for a final turn in the af- 
fairs of Europe, we in the oil industry, 
can think of the overwhelming import- 
ance of petroleum in war. In fact it is 
of first importance. We can think that 
there is pending before Congress today 
at the request of the President, a_ bill 
to put the oil industry under seeming]) 
pretty much unlimited control of an 
assistant to the Secretary of the Interior. 
We can think of the two grand jurs 
proceedings now on in regard to oil with 
a third or more threatened. 

And above all, we can think of the 


comment of newspaper correspondents 
from Washington that whether this coun- 
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try gets into any war now or not, the 
chances are President Roosevelt—at least 
in their opinion—can be renominated and 
reelected chiefly on the argument that 
you shouldn’t swap horses in the mid- 
dle of the stream; in other words we 
will have at least four more years “of 
the same,” if fighting occurs in Europe. 


“If war comes,” and this country does 
not decide to swap horses, it is safe to 
say that we will be faced with a lot 
more than “four more years of the 
same.” For without question those in 
the seats of power at Washington now, 
if they are continued there, will reach 
for far more control over the oil indus- 
try, aS well as all industry than the 
most partisan advocates for any govern- 
ment control of oil, ever dreamed. The 
power of government is heady liquor, 
even for the best of trained minds. 


What is the oil industry to do about 
it? What can the average oil man hope 
to accomplish against such tides as this 
prospective war may roll in? 


Advice is cheap and not always wel- 
comed. But if every oil man quietly 
studied the prospect before him and the 
oil industry, in order that he might as 
keenly as possible see himself as the sub- 
ject of governmental orders even about 
his intimate personal business affairs, 
then, it would be safe to say, his own 
common sense should be not only his 
best guide but the industry’s best. 


The exercise of government authority 
once started reaches to far places. It 
may seem a long way from Washington 
to a service station, to a truck tank or 
a small bulk plant out on the Western 
plains. Or an executive sitting high up 
may feel well fortified by the several 
score of floors his elevators must travel 
and by the millions of dollars in a few 
dozen banks scattered over the country 
and the world. 


But government already has much 
to say about “private” banking affairs. 
Big corporations are “its meat.” It is 
now reaching out to the service stations 
through “wage and hour” laws and la- 
bor union regulations. There are enough 
“demands” before Washington now to 
make it easy to accept invitations to 
license service stations, to fix the size, 
character, hours of service and even spe- 
cific use of trucks, barges and tankers: 
just as the railroads are now govern 
mentalized; to split up big oil corpora- 
uons; to grasp the industry’s bottle neck, 
the refineries, and “prevent waste” while 
Specifying even the amount of “vaseline’’ 
and “nujol” that can be made. 


Let every oil man seriously realize 
that he is the custodian for the genera\ 
public of an irreplaceable natural re- 
source, and not the maker or raiser of it 
as is the farmer with his corn and wheat, 


and the clothing man with his cotton and 
wool. 


. “If war comes?” Then, more than ever 
in the oil industry’s 80 years life, will 
the destiny of each man’s oil business. 
whether he be big or little, be guided by 
his own straight thinking, his own cour- 
ageous doing—and the social tides tha‘: 
are sweeping the world. 


So every oil man, no matter how far 


from the producing fields of the South- 
west his business may be, should view 
with deep concern the exercise of al- 
leged government power over the raw 
material of the industry, by the oil pro 
ducing states in the recent shutdown. 
The most hopeful feature of this dram: 
of oil and government is that the ex 
periment is being made under “states 
rights” rather than under any “federal 
rights” because state governments, with 
all their imperfections are nearer to the 
public and to the oil people. 


May the day never come when we wil! 
have to pound on the ornate doors of 
Washington to petition the puppets of 
governmental authority by whom the rea’ 
power of dictatorship is screened, fot 
their august permission to do this o1 
that simple daily thing about OUR busi- 
ness which we built up by our own ef- 
forts and with what money we could 


scrape together in the battle of business 

These are sad thoughts for as beauti- 
ful a summer day as a fine gasoline 
summer ever produced. The kids are in 






yards and on streets with bicycles and 
wagons. A nearby housewife is sprin- 
kling a long bed of brightly colored 
flowers. The neighborhood “doc” putters 
peacefully at his specimens of fine flow- 
ers, sheltered, seemingly, from the trials 
of the world by a protecting hedge that 
stands so high as to give one but a fleet- 
ing glimpse of his bald pate. 


But the oil world must think of the 
hedges and other greenery they are 
cutting down in Europe to hide the long 
trains of trucks and artillery tractors that 
even now are calling for America’s great 
natural resource, petroleum. And each oil 
man and each business man must think 
of the protecting hedges of law and 
courts that civilization has established 
through centuries of conflict. When those 
hedges to civil rights are gone, our busi- 
nesses will be as naked as the “doc’s” 
bald head—and he may not then have 
that hedge to screen him and his flow- 
ers from a warring and predatory world 


“If war comes 


Why Not an Earlier Thanksgiving Day? 


That wasn’t such a crazy or facetious 
suggestion that we made to the Inter- 
state Oil Compact Commission the other 
week, that it petition President Roose- 
velt to move his New Deal Thanksgiv- 
ing Day back to November 2nd in order 
to give the country a good long gasoline- 
consuming holiday. 


Now comes the patriotic Roger Bab- 
son, native of strict New England, the 
home of our Thanksgiving Day, and com- 
mends the idea of an early day of thanks 
in order that people may have more 
time thereafter to do their Christmas 
shopping. He even suggests an _ over- 
hauling of all of our holidays to see if 
they can not be redistributed throughout 
the year in order to give the public more 
time to consume what it produces. 


Personally we have difficulty subscrib- 
ing to the New Deal Thanksgiving Day, 
especially does it rather gag one to have 
the old day so airily set aside and so 
cold-bloodedly in order to commercialize 
still more our Christmases which now 
are probably hardly of the type as would 
be entirely approved of by the Lowly 
Nazarene. 


But if our chief executive is of a mind 
to throw another week to his merchant 
friends in order to prolong the scramble 
for things earthy then we see no rea- 
son for the oil industry to be at all 
squeamish about demanding a still fur- 


ther advancement in order that it, too, 
can peddle more goods to the general 
public. 


While giving things to relatives and 
friends is conducive to happy thoughts, 
nevertheless it would seem the oil in- 
dustry has a far happier an argument, 
for all it says is, 


“Go visit your friends and relatives 
on Thanksgiving or Christmas or any 
other day; give them of your own kind 
personality, yes even take them some 
simple thing, a pudding or cake, or pie, 
that will not crowd your pocket to give. 
But go and cheer them, and give no 
thought to the means for it costs but a 
few cents a mile and will get you and 
your family there and back with speed, 
safety and in comfort.” 


Perhaps gasoline is making this coun- 
try of ours over by making it so easily 
and cheaply possible for all of us to 
go and visit so many others. Perhaps 
it even may get us back to a Christmas 
of more simple good cheer and personal 
rejoicing for, instead of sending expen- 
sive gifts to be remembered by, we can 
go in person and speak our regard, not 
only at Christmas but at many other 
times in the year. 


So what better use could the Inter- 
state Oil Compact Commission put some 
of its time and energy to than petition- 
ing President Roosevelt to move this 
Thanksgiving Day still further ahead, 
and then, perhaps, appoint a commission 
to study a revamping of our holidays 
that they may give all more time for 
the joy of more personal contacts? 
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Natural Gasoline Output Reduced 
To Third of Normal by Shutdowns 


Refiners Expect No Acute Shortage 
Unless Well Shutdowns are Extended 


P.N. News Bureau 

TULSA, Aug. 28.—An acute 
shortage of natural gasoline as 
lesult of the shutdown of. oil 


wells in six southwestern states 


has been averted the 


withdrawals 


through 


medium of trades, 
from storage and careful distri- 
bution and allocation of current 
production. 
Continuation of 


practices 


present 
should 
majority of Mid-Continent refin- 


mar- 
keting see a 
ers through the initial shutdown 
period without undue hardships 
arising from a natural gasoline 
shortage, it was believed. How 
ever, if the shutdown orders are 
«xtended, a definite scarcity of 
natural with resultant inability 
of refiners to supply full specifi 


cation motor fuels is antici- 
pated. 
teports from the field indi- 


cate that the first estimate of a 
66,600 barrel daily reduction in 
natural gasoline output as re 
sult of the production curb was 
fairly accurate. It was believed 
natural gasoline production 
would average about one third 
of normal production. But no 
official or semi-official produc 
tion figures could be obtained 
for the past week. 

Stocks 


Position Important 


Numerous 
normal 


plants with 

production were 
ported shutdown, while 

were producing only “a 
spoonful” of natural daily, 
some manufacturers expressed 
it. One large manufacturer re- 
ceived a report showing a total 
daily production of 14 gallons of 
natural from one large plant. 
The same manufacturer also re 
ported that four of his plants 
were down, four were operating 
at about 10 per cent of normal 
and seven were producing less 
than 10 per cent of normal out- 
put. Another smaller manufac 
turer said three of his plants on 
gas lines were operating at near 
normal capacity, while another 
was shutdown and still another 
was producing about 60 per cent 
of normal. Some plants contin 
ued to receive sufficient gas sup- 
ply from wells exempt from the 
shutdown orders to operate at 
reduced levels. 


large 
re 
many 
tea- 
as 


With production of natural off 
drastically, stocks of this prod- 


uct at plants played an impor- 
tant part in supplying the needs 
of both inland and Gulf coast re- 
finers. Stocks available to in- 
land refiners were below last 
year because of an unprecedent- 
ed summer demand this year. 
At the Gulf Coast stocks of 
natural gasoline were pretty 
well “earmarked” for regular 
customers for whom the mate- 
rial had been accumulated. 
Only small quantities in excess 
of this “sold” natural was avail- 
able to Gulf coast refiners who 





found themselves in need of 
more natural. 

After making a survey of con- 
ditions among the 10 non-inte- 
grated refiner members of the 
Gulf Coast Refiners  Ass’n., 
President D. W. Hovey summed 
up the important part natural 
gasoline is playing in the Gulf 
coast situation as follows: 

“Most refineries need about 20 
per cent natural gasoline for 
blending purposes to meet cur- 
rent specifications. This product 
has advanced in price recently 
because of scarcity to the end 
that its use under present price 
ranges increases the cost of 
gasoline at the refinery at least 
one-fourth cent per gallon. Re- 
finers state there no ad- 


is 





California Prices Reduced 
On All Natural Gasolines 


N.P.N. News Bureau 

LOS ANGELES, Aug. 26. 
Major purchasers of natural 
gasoline in California fields an- 


nounced reductions in posted 
prices ranging from a fraction 
of a cent on comparatively wild 
products to 1.10 cents per gal- 
stabilized to a 


15.0 15.9 


lon on material 


vapor of to 


pounds. 


pressure 


Reflecting improvements and 


changes in gasoline manufac- 
turing processes which have re- 
the 
blending stock and 
that the stock 


more. stabilized, 


for casing- 
have 
used 


duced demand 
head 
dictated 

be pur- 
chasers the 


same price for a 15-pound prod- 


must 


are now offering 


uct that was formerly paid for 


material carrying a 21-pound 


vapor pressure. 
the of 


now 


Although price 
6.49 


to 


top 
posted for 15.0 
the 
same all 
Los Angeles Basin fields price 


cents 


15.9-pound natural, is 


for production from 
offered for higher vapor pres- 
sures varies over comparatively 


wide ranges. Prices for vapor 
pressures between 15 pounds 
and 21 pounds. which is 6.00 


cents a gallon--are identical for 
these fields, but for a 30-pound 
product, 5.50 is offered at Santa 
Fe Springs and 4.85 cents at 
Huntington Beach, Coyote Hills 
and Seal Beach. 


At Kettleman Hills, Greeley, 
Canal, Rio Bravo and Mountain 
View fields, in the San Joaquin 
Valley, the price 
6.06 cents, ranging down to 4.84 
cents for 25-pound material. In 
the Coastal area, offerings for 
Avenue casinghead 


15-pound is 


Ventura 
range from a top of 6.31 cents 
5.06 for 25- 


for 15-pound to 


pound product. 


Another development was the 


report that some refiners are 
contemplating the stabilization 


of finished gasoline to a maxi- 
mum of 9-pound vapor pressure, 
which will require the use of 
a 15-pound blending stock as 
compared to the previously used 
21-pound product. 


Use Iso-Butane Gases 

This trend toward the use of 
more stabilized natural gaso- 
line will fit in with current 
plans to use substantial quan- 
tities of the more volatile frac- 
tions in the manufacture of 
liquified gases and as a charg- 
ing stocks for polymerization 
or alkalation plants. 


Reports among members of 
the trade are that long-term 
contracts are being sought to 
tie up large quantities of iso- 


butane gases which make up 
slightly more than half the 


charging stock for an alkKala- 
tion plant. Also some independ- 
ent absorption plants have al- 
ready made provisions or are 
contemplating the addition of 
fractionating towers necessary 
to make this cut of iso-butane. 





vantage to running crude oil 


the plants’ unless _ sufficient 
natural gasoline is someho, 


made available to permit mee 
ing standard motor fuel speci 
fications. Further, on the 1 
moval of present shutdown co 
ditions in the oil fields, natura 
gasoline is going to be scare 
for some time, and hence it wi! 
continue to be difficult for 
finers to make specification m 
tor fuel for quite a few day 
after field operations are i 
stored to somewhere near noi 
mal. In the meantime the no) 
integrated refiner is daily fin 
ing it increasingly difficult | 
conduct his business.” 


Sources of Naturals 


Gulf Coast refiners’ needs foi 
natural was supplied in thre 
ways (1) from current produc 
tion and from storage of natura 
manufacturers, (2) from _ refin 
ers’ storage of natural they had 
been accumulating for use in 
their winter motor fuels and 
(3) by using lighter fractions 
refiners had been storing foi 
use as a pepper-upper for thei 
winter grade gasolines. Utiliz 
ing these three sources, most 
Mid-Continent refiners were 
able to supply their regular cus 
tomers with a motor fuel up to 

or nearly so standard 
fications. 

One or two refiners were re 
ported shipping gasoline with a 
slightly higher distillation curve 
Others were having difficuity 
meeting some volatility require 
ments of jobbers in the extreme 
northern part of the United 
States. 

A Gulf coast refiner had two 
cargoes of motor fuel scheduled 
for lifting last week to the East 
Coast. At first it seemed he 
would have to ship an “unfin 
ished gasoline” or a naphtha on 
the gasoline order due to inabi! 
ity to obtain sufficient natura! 
gasoline to bring his “unfinished 
gasoline” up to motor fuel stand 
ards. In fact, arrangements had 
already been made for the bu) 
er to accept the unfinished prod 
uct, with the understanding tha! 
sufficient natural would be 
shipped along later to bring the 
gasoline up to desired specifica 
tions. At the last minute, how 
ever, sufficient natural gasolin« 
was obtained from storage 10 
bring the gasoline up to marke! 
able specifications. 


speci 


‘Natural’ Price Outruns Gasoline 


At the same time several ca! 
goes have been sold with th: 
specific understanding that th: 
10 per cent point would be hig! 
er than normal. Both inlai 
and Gulf Coast refiners found ! 
necessary to limit their use | 
natural because of the price fa: 
tor of the blending stock. Th‘ 
pointed out that natural gaso 
line prices had advanced dis 


‘proportionately with refined 0! 
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prices, thus limiting profitabl 
use of natural in large quanti 


es. 


After advancing a full cent 
during the first few days follow- 
ing the oil well shutdown an- 
nouncement, natural gasoline 
prices leveled out at four cents 
a gallon and remained at that 
price during the past week.:This 
price was sufficiently attractive 
to obtain natural gasoline from 
storage to supplement current 
production, it was said. 


Manufacturers indicated they 
believed there is little likelihood 
of a drastic downward reaction 
of natural gasoline prices after 
the shutdown orders are lifted 
and natural production returns 
to normal. This belief is based 
on several facts: 


In the first place, September 
and October are generally the 
peak months for natural gaso- 
line demand by refiners. Dur- 
ing these pre-winter months mo- 
tor fuel is slugged heavily with 
natural gasoline to give it neces- 
sary volatility for quick starting 
on cold mornings. This period 
of heavy demand has just begun 
with the peak expected to be 
reached in October. 


Export Cargoes Sold 


The 15-day shutdown has 
cleared the market of virtually 
all available supplies, according 
to most reports, including that 
storage material which was to 
have supplied a part of the Sep- 
tember-October demand. Lifting 


of several cargoes totaling 826,- 


000 barrels for export during 
the period from Aug. 22 to Sept. 
20 will make a big dent in Gulf 
coast stocks. The fact that 
these cargoes are being lifted 
about one month early was 
taken as an indication additional 
cargo business may be placed la- 
ter this fall. 


Another big factor, which 
manufactures expect to forestall 
a drastic slump in natural prices 
after the shutdown, is fact that 
the tightness of natural has 
caused refiners to use up much 
of the natural gasoline and light 
er fractions they had stored up 
at their refineries for use in 
blending up their motor fuel to 
winter specifications. They will 
need this material later and may 
be expected to replenish their 
supplies of blending stock by 
buying in the open market when 
natural production returns to 
normal. 


Production of carbon black 
the by-product of gas which is 
used in making rubber products 
and inks—-was expected to drop 
only about 30 per cent during 
the shutdown period. Produc- 
tion at some carbon black plants, 
however, has been curtailed to 
38 per cent of their previous 
normal production. 





Tank Car Markets Slow to React, 
Gasoline Prices Advance Slightly 


Trend of Gasoline Car Markets 
During Oil Field Shutdowns* 


Oklahoma 
\ug. 14 Aug. 21 Aug. 28 
62 octane and below 1.125-4.625 4.375-4.625 1.375-4.75 
63-66 octane 150 -4.875 4.625-5.00 1.75 -5.0625 
67-69 octane 1.625-5.125 1.875-5.25 1.75 -5.25 
70-72 octane 5.00 sy ts 9.125-5.50 5.25 -5.5¢ 
Mid-Western 
62 octane and below 3.75 -4.50 $25 -4.625 1.50 -4.75 
63-66 octane 3.875-4.51 150 1.75 
67-69 octane 4.125-4.875 175A -5.O0 1.75 -5.125 
70-72 octane 150 -5.05 5.00 -5.25 5.125-5.375 
East Texas 
70-72 octane 1.625-4.75 5.00 5.00 


Daily Price Ranges as Reported in Platt’s Oilgram. 





N. PLN. News Bureau 
TULSA, Aug. 28. 
clearing of the confusion into 


Some 


which the marketing and refin- 
ing branches of the industry 
were thrown when the six-state 
production holiday started was 
noted late last week. 

It is expected to take sev- 
eral days, however, before the 
effect of the 
downs on the refined oils situa- 


ultimate shut- 
tion and markets can be pre- 
dicted with any degree of cer- 
tainty. 

The opinion is general, how- 
ever, that when the situation 
does clear the reaction will be 
a rapid one but just what course 
it will take few observers are 
willing to predict. 


one apparently suffered any 
undue inconvenience through 
inability to get sufficient re- 
quirements to carry him along 
in the emergency. 

There was a_ considerable 
amount of mutual helping of 
one another among the refiners. 
Crude trades were negotiated 
as well as trades in products. 
Several plants that appeared 
early in the week on the verge 


of closing down managed to 
struggle along through the 


help of some of the more for 
tunately situated companies, 
both majors and independents. 


All these factors tended to 
keep the refined products prices 
on a fairly even keel although 
there was a definitely upward 
trend. The most noticeable ef- 
fect on prices was the wiping 





When the unprecedented pro- 
duction holiday was announced 
there were predictions in many 
quarters that prices for refined 
oils would surge upward—par- 
ticularly for motor fuels. 

These predictions apparently. 
had failed to take into consid- 
eration several factors. 

Virtually all of the refiners 
obtaining their crude from the 
southwestern area had some 
raw material in plant storage. 
They also had varying amounts 
of refined oils in storage. 

The refiners accordingly con- 
tinued to manufacture products 
right along although some of 
them undoubtedly reduced their 
runs to stills somewhat in order 
to conserve the crude supply. 


‘Regular Customers’ 


The current market accord- 
ingly was being supplied in al- 
most the normal manner from 
current production and from 
storage. Most of the refiners 
concentrated on supplying only 
their regular customers, but the 
definition of a “regular” cus- 
tomer was a broad one. No 


Paging Col. Thompson! 


BLUFFTON, Ind. — “The 
Oil and Gas Consumers Pro- 
tective Ass’n. has been 
formed by a group of local 
business and_ professional 
men following the south- 
western oil field shutdowns, 
according to the Bluffton 
Evening News-Banner. Mem- 
bers are required to pledge 
that they will not use any 
more gasoline or oil than ab- 
solutely necessary for a 
thirty-day period, cut gaso- 
line consumption by at least 
ten gallons and oil consump- 
tion by at least two quarts, 
the newspaper said. 

Whether the _ Blufftonites 
were bluffing or were serious 
in their “retaliation” against 
the oil-producing states, 
could not be learned. How- 
ever, one Bluffton oil man 
said he could not locate the 
organizers, nor anyone in 
this town of 5000 who had 
joined the movement. It was 
a “typical small town joke 
to kid the local oil men’, he 
remarked. 














out of many of the “under the 
market” deals and trades that 
usually are so handled that they 
cannot become a true reflection 
of the going spot market. These 
prices apparently moved up to 
the levels that the industry gen 
erally considered the going mai 
Ket. 

That “under-the-market” up 
ward swing amounted to as 
much as 0.5 to 0.625 cent a 
gallon, according to reports of 
executives who have checked 
the situation, although the spot 
market price itself moved up 
ward only a relatively small 
amount. 


There is no doubt, however, 
that early this week a number 
of refiners will have to shut 
down unless they find more 
crude. They reported late last 
week they were just about 
down to the bottom of the stor- 


age tanks. 
Refinery Closings Expensive 


This matter of shutting down 
is an expensive one, the refin- 
ers report, and they accordingly 
will continue to search diligent 
ly for crude until the last min 
ute. Some aid was promised 
them late in the week in Texas 
when Col. Ernest O. Thompson 
of the Teaxs Railroad Commis 
sion said that body would help 
the refiners in an attempt to 
get oil from the larger com 
panies. 


It is what will happen after 
the shutdowns are lifted that 
has the industry guessing, pro 
vided they are lifted this week. 

This friendly swapping of 
crude and products, the mutual 
co-operation in an emergency, 


is likely to go by the boards. 
The companies which still have 
crude probably will hang on to 
it. The ones that are out ot! 
crude will have to take anothe! 
hitch in operations until thes 
can get a new supply in from 
the fields. 


And until the state regulatory 
bodies issue their new allowable 
orders no one Knows just how 
much oil they are going to be 
able to get from the fields. The 
reports persist that the various 
regulatory bodies are conside! 
ing seriously the material re 
duction in allowable for Sep- 
tember. They also are expected 
to hold the actual production 
to the actual allowable. 


If that step is taken unive! 
sally—and it seems likely that’ 
it will be taken—some of the 
refiners are going to have to 
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scratch to get as much crude 
as they have been getting in 


the past. There is a strong pos- 
sibility there will be less 
“under-the-market” crude _find- 
ing its way to a number of re- 
finers. The matter of “selective” 
buying may be checked mate- 
rially. 

This will tend to put the re- 
finers on a more comparable 
basis as regards cost of raw 
material than has been the 
for some time. The refin- 
ers who had been getting under 
the market oil and had been 
passing that difference on to 
customer in the form of “under- 
the-market” prices on refined 
products will have to raise his 
sights. 

Now if all those things oc- 
cur, Say most observers, the re- 
fined oils market is going to 
wake up all at once one of the 
days in the near future and 
begin going places with a snap. 

The response will not develop, 
however, until the situation has 
become more settled and the 
production picture made clearer. 

Estimates of the time inter- 
val now range from 15 to 30 
days. 


case 


Baiensie Sets 
Same Oil Quota 


N. P.N. News Bureau 

LOS ANGELES, Aug. 26.— 
California crude oil production 
quota for September, under the 
voluntary curtailment program, 
will remain unchanged at 598,- 
300 barrels daily, which was 
the nominal figure for August 

the actual total allotment for 
the month was 596,273 barrels 
per day. 

To provide quota-oil for wells 
completed during September, 
the maximum allowable for any 
one well was reduced another 
ten barrels a day to 230 barrels| 
daily. Some additional curtail- 
ment will be required on “less 
than maximum” wells to meet 
the estimated requirements of; 
new completions. 

Voluntary proration§ efforts 
showed no let-down in the face 
of rigid curtailment in the Mid- 
Continent area. Average output 
from all California fields for 
the first 23 days of August was 
618,537 barrels, for a cumula- 
tive daily overage of 22,264 bar- 
rels, During the similar period 
in July, average production was 
616,927 barrels. Output on Aug 
23 was 614,726 barrels. 

Indications were that addi- 
tional curtailment will be nec- 
essary during the coming fall 
and winter months of slacking 
demand for gasoline, if stocks 
are to be kept down. Still in 
doubt was whether referendum 
action against the California oi) 
control law would be successful. 





Unbranded Marketers Obtain 
Supplies; Retail Unchanged 


N. P.N. News Bureau 

CHICAGO, Ill., Aug. 28.—De- 
spite recent advances in gaso- 
line quotations by refiners and 
the withdrawal 
by the majority of Chicago tank 
car marketers resulting from 
the shutdown order in the Mid- 
Continent, retail prices remained 
unchanged, a survey of un- 
branded jobbers in the Chicago 
area revealed. 

While a few of the brokers 
here, still reliant mainly on the 
Mid-Continent as a source of 
gasoline supply, were awaiting 
with interest the possibility of 
an extension of the shutdown 
order, the apparent lack of con- 
cern by the majority unbranded 
jobbers revealed the gradual 
divorcement of the 
tinent from the Midwestern area 
as a source of supply. 

A survey of branded jobbers 
here indicated that they are still 
receiving ample supplies. of 
gasoline from major company 
sources to keep up with demand. 
The majority of unbranded job- 
bers are dependent on a local 
independent refiner operating on 
Illinois crude for their gasoline 
supplies. 

Since most jobbers are receiv- 
ing ample supply of finished 
gasoline from local sources, the 
tightness of natural gasoline in 
the Mid-Continent has caused 
little concern. At current prices, 
it was said, a car of 18 Ib. 
natural which most jobbers 
have been using for blending, 


of quotations | 


|of Indianapolis were attributed | - 


cutting had been particularly 
bad have been boosted 0.5 to 0.1 
cent, it was reported. No 
changes in retail prices were re- 
ported at major consuming 
points. 

Jobbers in southern Illinois) 
and Indiana are being supplied 
with gasoline by refineries at 
Louisville and Covington, Ky.; 
Robinson and _ Lawrenceville, 
Ill.; and Muskegon, Mich. They 
have felt little effect of the 15- 
day shutdown order in the Mid- 
Continent field. Recent fluctua- 
tions in the retail price struc- 
ture of gasoline in the vicinity 


'to local competitive conditions | 


Mid-Con- | 


and in nowise resulted from the) 
general crude curtailment, job- 
bers said. 


Tax Hike Faces 
Texas Pipelines 


AUSTIN, Tex., Aug. 25. — A 
highly important hearing  be- 
cause of its possible effect on fu- 
ture production from the East 
Texas field was concluded be- 
fore the Texas railroad commis- 
sion here Aug. 24. 


It was one of the longest 


| hearings on a single field in the 


would cost more than a similar} 


amount of leaded gasoline. 

A slight spurt in jobber de- 
mand for gasoline early this 
week was attributed to (1) pos- 
sibility of an extension of the 
15-day shutdown period, (2) 
possibility of a shortage of gaso- 


‘line supply to fill Labor Day 


motoring demand and (3) pos- 
sibility of an advance in the 
price of crude. 

Michigan refiners and jobbers 
reported a firmer gasoline mar- 
ket early this week which they 
said resulted from an “emerg- 
ency order” which went into ef- 
fect last week cutting produc- 
tion about 50 per cent in the 
prorated fields and effecting a 


curtailment of about 20 per cent | 


of the total crude output of the 
state. The Michigan Conserva- 


history of Texas proration. But 
the furore in oil circles over the} 
six-state shutdown almost 
shoved it out of sight. 

The six-day hearing was on 
petition of the Humble Oil & Re- 
fining Co. for a larger percent- 
age of the allowable production 
from the field. The company re-| 
cently obtained a decision from 
a three-judge federal district) 
court that it was entitled to in-| 
crease its takings from the field 
approximately 44 per cent, 
based on present allowables and 
the commission sought testi- 
mony to guide it in its efforts to 
comply with the court’s ruling. 

Humble sought to show that 
while it should be granted the 


|inerease in its share of the al- 


tion Commission has pledged it- | 


self to act in accordance with 
regulatory bodies in other states 
following a curtailment pro- 
gram. Refiners, however, have 
been assured that they will re- 


ceive adequate crude supplies to | 
maintain present operating ca-| 


pacity. 

Retail prices of gasoline in 
some of the smaller consuming 
areas of Michigan where price 


inally despite the fact the com-| 
pany has produced 43,000,000) 


lowable that the total allowable 
for the field should not be in-| 
creased. A vast amount of en-' 
gineering and geological data 
were placed in the records, along | 
with an involved mathematical | 
formula for determining allow-) 
able production. 

In the course of Humble’s pre-| 
sentation of its case testimony 
was obtained that the company 
owned 6800 acres in the field | 
which now has in place as much) 
oil as there was in the sand orig: | 


| barrels. 






Independent producers in East 
Texas, in opposing the Humble 
petition, also introduced a vol- 
uminous amount of testimony, 
which included a formula for al- 
locating production. 

It will be recalled that after 
the court decision the commis- 
sion amended its spacing rule 
so as to permit it to issue drill- 
ing permits on its own motion. 
Humble has opposed this pro- 
posed procedure of the commis- 
sion in its effort to comply with 
the court order. 


Louisiana Cuts 
Oil Allowable 


SHREVEPORT, La., Aug. 28. 
The Louisiana oil conserva- 
tion department has taken two 
steps recently which have won 
the praise of many oil men. 
One step has been the inaug- 
uration of a new method of is- 
suing drilling permits, for re- 
working, sidetracking, acidizing 
and other work which comes 
under the control of that body. 
Applications for permits must 
now be submitted to division 
offices where the division engi- 
neer will pass on them and then 
submit the application with his 
recommendation to the head of- 
fice at New Orleans. . The de- 
partment also will require 


| stricter adherence to the spac- 


ing rules. 

The other step was the reduc- 
tion in the September allowable, 
the new figure being set at 235,- 
475 barrels a day. This is a cut 
of only 6127 barrels under the 
August figure, but 28,688 bar- 
rels daily under the July allow- 
able in effect when a change 
was made in personnel of the 
department and commission. All 
of the reduction in allowable is 
in the Gulf coast fields, where 
September allowable will be 
172,887 barrels a day. 


Move to Enforce Order 
Under Michigan Oil Law 


LANSING, Mich., Aug. 28. 
Proceedings have been institut- 
ed in Ingham County Circuit 
Court against the Swanson Con- 
solidated Oil Company, The 
Leonoran Company and Robert 
E. King Company for alleged 
violation of the Michigan prora- 
tion order affecting the Walker 
field in Kent county where an 
allowable of 200 barrels per day 
on a 10-acre drilling unit has 
been set. 

Violation of the oil conserva- 
tion act is punishable by a max- 
imum fine of $1000 per day for 
each day that violation con- 
tinues or imprisonment of a 
maximum of three years, or 
both. 
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South Carolina Price Law 
Before Court on ‘Validity’ 


By Telegraph 

FLCRENCE, S. C., Aug. 28. 

A decision by the state circuit 
court is expected about the 
middle of September on the con- 
stitutionality of South Carolina’s 
price discrimination act, chal- 
lenged by three major oil com- 
panies after they, along with 
two others, had been charged 
by the state attorney general 
with violating the statute. 

At hearings on the demurrers 
of Shell Oil Co., Inc., The Texas 
Co. and Sinclair Refining Co. 
before Judge L. D. Lide here 
last week, the three companies 
asserted the law violates the 
federal constitution in several 
respects, notably the due pro- 
cess clause of the Fourteenth 
Amendment. Also charged are 
Standard Oil Co. of New Jersey, 
and Gulf Oil Corp. 

The law prohibits the selling 
of a commodity at a lower price 
in one section of a state than 
another section for the purpose 
of injuring or destroying a 
competitor. 

Attorneys for the demurring 
companies argued that the dis- 
covery law passed in connection 
with the price discrimination 
statute, and the “discovery or- 
der” issued in connection with 
these cases, allowing an ex- 
amination of records and cor- 
respondence, presumes defend- 
ants guilty of full intent to in- 
jure the business of the com- 
plaining competitor. In this 
case the complaining competitor 
is the Pete Thornell Oil Co. of 
Florence. 

In getting this order, it was 
argued, the state acted to de- 
prive defendants of property 
without due process of law. The 
attorneys also claimed the law 
did not allow a just basis for 
price allowances on large quan- 
tity purchases, and held that 
their clients were thereby de- 
nied equal 
law and freedom of contract, as 
provided in the Constitution. 
since they were denied the right 
to make contracts for larger 
quantities at lower prices. 

The companies are charged 
with selling gasoline to certain 
private consumers at prices 
ranging from 14.55 to 16.55 
cents per gallon, while the 
price to dealers, sold from the 
same tank wagons, is 17.05 
cents. 

The companies also charged 
the law was improperly worded, 
in the section where it says that 
no company may sell commodi- 
ties at a lower price in one 


protection of the, 


section than the price “a” com 
pany charges in another sec- 
tion. Attorneys for the state 
said the legislature intended the 
law to read “the” or “said” 
company, rather than the in 
definite ‘“a.” 

Special assistants to John 
Daniel, attorney general, prose- 
cuting the case, are William H. 


Smith and Hubert E. Yarbor- 
ough, Florence lawyers. 
Attorneys for _ both sides 


agreed that regardless of Judge 
Lide’s decision, the cause would 
eventually go to the state su- 


preme court, and _ possibly 
higher. 
Hearing on a demurrer by 


Standard of Jersey is scheduled 
for Aug. 31. 


Austin Files Suit 
Against Six Majors 


By Telegraph 

DETROIT, Aug. 28.—A civil 
suit asking $2,700,000 total dam- 
ages has been filed in federal 


court here by C. E. Austin, De- 


troit marketer, against six oil 
companies and five individuals 
alleging acts were committed to 
drive Austin out of business in 


violation of the Sherman anti- 


trust law. 

Corporate defendants include 
Pure O11 Co. Sun O1) Ca.,, 
Hickok Oil Co., Socony-Vacuum 
Oil Co., and Puritan Stations, 
Inc., successor to Austin’s form- 
er Sunny Service Oil Co. Indi- 
vidual defendants are J. How- 
ard Pew and S. B. Eckert, of 
Sun Oil Co., A. S. Hickok and 
Walter Kirkbridge, of Hickok, 
and C. B. Watson of Pure Oil. 

Austin asks damages for loss 
of business of $600,000 and for 


good will of $300,000, these 
amounts to be trebled. Com- 
plaint alleges defendants are 


principals back of local Detroit 
companies, including the Puri- 
tan stations, to drive Austin out 
of business. Acts charged are 
bombings, terrorism, cutting 
prices, building offset stations, 
seeking legislation to limit 
Michigan production, and ordi- 
nances to limit tank truck ca- 
pacities, allegedly committed 
since late 1937. Mr. Austin 
operated the Sunny Service Oil 
Co., which was sold in 1932. He 
remained as manager, under a 
five-year contract that expired 
Nov. 30, 1937. Just before the 
contract expired Austin  ob- 
tained nine stations in Detroit 
and two in Windsor, Canada, 
under the firm name of C. E. 
Austin, Inc. 

Also, named as a defendant 








was the Shell company but the 
charge against Shell was only 
that it allegedly sold two boat- 
loads of gasoline at “under-the- 
market” prices to other defend- 
ants. 


Tax Hike Faces 
Texas Pipeline 


An 
on 


AUSTIN, Tex., Aug. 26. 


official call for a hearing 


oil pipeline rates and regula- 
tions early in September is ex- 
pected to be issued soon by the 
Texas Railroad Commission. 

Two members of the commis- 
sion, Col. Ernest O. Thompson 
and Jerry Sadler are understood 
to be in favor of such a hear- 
ing. Each made pointed refer- 
ences to pipeline earnings in 
the course of hearings before 
the commission recently, and 
particularly during a_ recent 
hearing of the Humble Oil & 
Refining Co. on a petition for 
an increase in its percentage 
of the total East Texas allow- 
able production. 

Col. Thompson took occasion 
at the hearing to read a state- 
ment purporting to show that 
the leading pipelines in Texas 
had made net profits of $454,- 
000,000 on an investment of 
$480,000,000 in the years from 
1930 to 1937 inclusive. 


Pipeline Earnings Cited 


Col. Thompson said sworn re- 
ports showed Humble Oil & Re- 
fining Co. was the leader with 
profits of approximately $94,- 
000,000. Profits of some of the 
major pipeline companies dur- 
ing the seven-year period were 
cited by Col. Thompson as fol- 
lows: 


Company Gross Net 

Atlantic $ 49,364,177 $23,590,511 
Continental 11,536,987 2,386,132 
Gulf 139,985,623 43,861,255 
Humble 188,999, 206 94,794,475 
Magnolia 124,940,777 66,519,346 
Pasotex 8,118, 286 4,205,893 
Pure . 28,760,018 10,142,844 
Shell . 152,083,035 77,905, 166 
Sun 20,873,434 10,158,485 
Texas 101,527,383 50,402,503 
Empire 17,844,684 6,994,358 


Texas-Empire 17,513,160 11,374,958 
Many observers see in Col. 
Thompson’s citation of the earn- 
ings of the pipe lines the mak: 
ing of a campaign issue if he 
runs for governor in next year’s 
race. He already has said that 
the pipe lines form the “real 
gravy train of the oil busi- 
ness,” and he has proposed that 
a tax of 5 cents a barrel for 
all oil transported be placed on 
the carriers, the funds to be 
used for old age assistance. 





If War Comes 
Oil Shipments 
Will Get OK 


(Continued from page 9) 
nizes as belligerents. This does 
not include oil, though. 

So, since the expiration of the 
“cash and 


carry” provision, 


there is no “neutrality” bar of 
any kind to shipment of oil 
abroad. 


The President’s main hope for 
neutrality legislation, or for “un- 
neutrality” legislation, is the re- 
peal of the mandatory embargo 
on ammuni- 


provision “arms, 


tion and implements of war.” 


This would allow him 
law, 


to revert 
to international embargo- 
ing 
where he saw fit, whereas under 
the he must 
bargo shipments to those whom 
he recognizes as belligerents— 
and a formal declaration of war 
would almost demand that he 
find the declarer a “belligerent.” 
Repeal of the embargo pro- 
vision, then, assuming that Eng- 
land would control the seas in 
wartime, would make England 
and her allies virtually our only 
purchasers of arms, ammuni- 
tion and implements of war, as 
well as oil, scrap metal and 
other commodities, since those 
would be the only ships able to 
get through in safety. 
However, just in case the em- 


shipments abroad only 


present law em- 


bargo provisions aren't re- 
pealed, it is understood that 
England and_ possibly some 


other allied countries have been 
told that if they didn’t make a 
formal declaration of war _ it 
would hardly be mandatory to 
invoke the embargo provisions 
against them. 

Shipments abroad of petro- 
leum and products showed a 
considerable increase in July, 
particularly lubrication oils, 
which are essential to warfare, 
and because of this, it is not un- 
likely that oil exports may come 
in for consideration when and if 
the administration determines 
to study the feasibility of calling 
a special session. 


WASHINGTON, Aug. 23. — 
The National Bureau of Stand- 
ards has announced acceptance 
of the recommended Commer- 
cial Standard for Automatic 
Mechanical Draft Oil Burners 
which had been circulated for 
written acceptance. The new 
standard will be identified as 
CS75-39, and may be considered 
effective for mew production 
from Nov. 1, 1939. 
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Ou Transportation News 


Latest developments in 
tion affecting the 


railroad. 


freight 


Truck Rates Found ‘Too Low’ 
On California-Arizona Haul 


p Bureau 


28.—An 
Commis: 
slon examiner has recommended 
that the ICC find exist- 


ing railroad rates on petroleum 


WASHINGTON, Aug. 
Interstate Commerce 
should 


products from California to 


Arizona 
that 


are “reasonable” and 


competing truck rates 
should not be permitted below 
the rail minimum. 


The examiner, Frank E. Mul- 
len, who conducted hearings as 
to reasonableness of both truck 
and rail rates in the affected 
area, held that the commission 
should find the prevailing rail 
rates exceeded the rails’ ‘‘com- 
puted costs” of performing the 
service “plus a reasonable re 
turn.” At the same time he 
recommended the finding that 
ihe truck rates were “generally” 
less than computed cost of serv 
ice plus a compensating rate. 

“Where this is true,” he said, 
“the truck rates should be 
clared ‘unreasonably low’ 
they are than those main 
tained by the railroads.” 

The investigation was_ insti- 
tuted by the commission on its 
own motion, following rate re- 
ductions in the affected area by 
both rails and trucks. Mullen 
pointed out in his report that the 
ICC in 1929 prescribed 70 cents 
per hundred pounds’ (about 
0.0462 cents per gallon for gaso- 
line) as a reasonable maximum 
rail rate from Los Angeles to 
Phoenix and a number of other 
Arizona points. Since that time, 


de- 
as 
less 


he said, motor carriers have 
stepped into the picture with 
successively lower rates and the 


rails have followed with succes- 
sive reductions to retain the ton- 
nage, with the result that the 
present rail rate from Los An- 
geles to Phoenix is 33 cents. 

At the hearing the truckers 
said their costs for transporting 
this traffic were higher than 
those of the railroads, and some 
of them asked the commission 
to order that the rail rates on 
refined petroleum products be 
increased to a level which would 
permit the truckers to continue 
to participate in the traffic and 
to earn a profit. In their brief 
they said that they believed the 
commission had authority “to 


increase the rates of one trans 


portation agency, even though 
they may be compensatory, if 
such a step is essential to pre 
vent destructive competition and 
to preserve to the public the 
benefits flowing from healthy 
competition between two agen- 
cies of transportation whose 
perpetuation is in the public in- 
terest.” 


Adopting the argument of the 


railroads, Examiner Mullen 
stated: 
“Tf the costs of one. trans- 


portation agency are so high as 
to prevent profitable operation 
at rates which permit the com- 
peting agency to perform satis- 
factory service to the public and 
to earn a good profit therefrom, 
it seems obvious that the high- 
cost agency in meeting the rates 
of the low-cost agency at- 
tempting to compete on a non- 
profit basis. 


is 


“To direct the low-cost 
these 


agency 
in 


circumstances to. in- 
crease its rates would be to dis- 
regard the admonition of the 


Interstate Commerce Act.” 


rates, legislation, taxes, regulations, and new construc- 
transportation of petroleum products by truck, barge, tanker, pipeline 


. and 





Federal vs. State Control 
Is Again Before High Court 


N.P.N. News Bureau 
WASHINGTON, Aug. 28. 

Whether the federal motor car- 
rier law supersedes state laws 
regulating truck transportation 
will be determined by the U. S. 
Supreme Court, it is expected, 
as a result of an injunction is- 
sued by Justice Roberts of the 
high court to restrain Pennsy]- 


vania from enforcing its law 
forbidding car-over-cab opera- 


tiona on the 
highways. 

However, the case may be de- 
cided on another point, as have 
previous cases involving super- 
sedure of the federal regulatory 
act. 

The Pennsylvania court's de- 
cision would have ruled off the 
state’s highways all motor car- 
riers equipped to carry automo- 
biles if the equipment requires 
one of the cars to be placed over 
the car or the head of the driver. 


Keystone State's 


Chicago Oil Men to Golf 


CHICAGO, Aug. 28. The Chi- 
cago Oil Men’s Club fall goif 
party will be held Sept. 21 at 
the Elmhurst Country Club. 
Dinner will be served at the 
club after the golf tournament. 





ICC Holds Commission Agent 


Is Not A ‘Contract Trucker’ 


N. P.N. News Bureau 
WASHINGTON, Aug. 28. —In- 
terstate Commerce Commission 
again has ruled that the truck- 
ing operations of a commission 
agent for an oil company are 
those of a private carrier and 
therefore are not subject to 
Motor Carrier Act provisions re- 
quiring ICC permission § and 
certification to operate. 

Lewis C. Cyr, Lawrence, 
Mass., filed an application for 
an ICC permit, stating that he 
has made an agreement with 
Sinclair Refining Co. to distri- 
bute their products as a com 
mission agent, and seeking ICC 
authority for the _ incidental 
trucking operations. Denying 
the permit ICC said: 

“The record clearly’ estab- 
lishes that applicants proposed 
motor carrier operation will be 
merely incidental to his duties 
general agent for Sinclair, 
that he will not be primarily en- 
gaged in the transportation of 


as 





property for hire; and that he 
will transport the products of 
Sinclair as a bailee for the pur- 
pose of sale and the furtherance 
of a commercial enterprise.” 

An earlier decision similar to 
this was reported in NATIONAL 
PETROLEUM NEWS, June 14, 
1939 page 17. 





Oil Trucking Up 25% 
N. P.N. News Bureau 
WASHINGTON, Aug. 28. 
Truck movement of petro- 
leum products in July showed 
an increase of 24.2 per cent 
over July a year ago and 2.2 


per cent over June, Ameri- 
can Trucking Association’s 


monthly index of truck load- 
ings shows. Petroleum prod- 
ucts was the only class of 
commodities whose July 
truck movement was above 
June. 











Oil Reduces 
Accident Rate 
Council Says 


CHICAGO, Aug. 28.—The | 
troleum industry kept pace las! 
year with other industries 
reducing the frequency rate ot} 
its accidents about 15 per cent 


and the severity rate about 
per cent, the National Safety) 
Council] reports in the recent 


publication of “Accident Rates 

n the Petroleum — Industry 
1938.” 

As a safe place to work the 
petroleum industry ranks wit! 
the average for all industries 
The frequency rate in petro 
leum last year was 12.64, against 
12.18 for all industries, whil 
the severity rate was) 1.59 
against 1.53 for all industries. 

Following is the safety record 
of the various branches of the 


entire petroleum industry [01 
1938 and the percentage ot 
change over 1937: 
Fre- 
quency Severity 
Department ‘; Change from 1937 
Pipelines, oil -34 38 
Natural gasoline —29 ~ 13% 
Pipelines, gas 25 eal 
Production 24 17 
Marketing. whole- 
sale 18 18 
Manufacturing 12 3 
Marketing, retail 6 64 
Marketing. whole- 
sale and retail > 22 
Drilling 3 28 
Tankers 4 17 


The industry’s 1938 disabling 
injury record was made by 139 
units, working 659,467,000 man 
hours, in which there were 
total of 8337 deaths and pei 
manent and partial disabilities. 

The best all-time, no-injury 
record known to the National 
Safety Council is the Standard 
Oil Co. of Indiana’s Whiting re 
finery, which has worked 3,631. 
697 injury free, man-hours. Con- 
tinental Oil Co.’s_ marketing 
department ranks second with 
2,960,497 injury free, man 
hours. The main lines pipeline 
department of the Hope Con 
struction & Refining Co., 
third; the Tonkawa division 1 
production of the Shell Oil Co 
fourth; the natural gasoline de- 
partment of Shell Oil, San 
Francisco, fifth; and the drill 
ing department of Republic Pro 
duction Co. sixth. The best al: 
time no-injury records wert 
compiled June 14, 1938. 


iS 


Republic Meets Humble 

PITTSBURGH—Republic 1 
Refg. Co., effective Aug. 11 has 
posted the higher crude prices 
prevailing then covering its 
purchases of between 35,000 an: 
40,000 bbls. a day along its pip 
lines from Corpus Christi, Tex 
to the fields of Saxet, Plymouth 
E. White Point, Duval and Hes 
er. 
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Retailers Meet Sept. 12-14 
To Elect Schuh’'s Successor 


CLEVELAND, Aug. 24.--Na-, Hodges, Quincey, Ill.; M. Moni 
tional Ass’n. of Petroleum Re. catti, Detroit; M. E. Nail, 
tailers will hold its seventh an- Youngstown, Ohio; W. |! 


Schuh, Milwaukee; D. W. Shaw, 


nual convention at the Hotel c+ Louis; Larry Reed, St. Louis; 
Fort Des Moines, Des Moines, Leonard Kuka, Minneapolis; 
la., Sept. 12, 13 and 14. A di- Marvin Whigham, Birmingham, 
rectors’ meeting Sept. 11. will Ala.; Robert Hottle, Philadel 
precede the general meeting. phia; E. E. Heidt, Topeka, 
ss Kans.; Guy Holcomb Atlanta; 

Wilmer R. Schuh of Milwau- Harold Kubitz, Rochester. N. Y.; 
kee, who has headed the asso- P. H. Colley, Houston, Tex.; 


ciation for the past six years Don Dobson, Marshalltown, Ia.; 


has announced his retirement 


H. Goree, Birmingham, Ala.; 
ind will automatically become a’ p. Robertson, Kenosha, Wis.: 
chairman of the board of di- P. 
rectors. The nominating com- R. E. Calvert, Houston, Tex.; 
mittee will bring before the con- Fred L. Brewer, LaGrange, IIL; 
vention as candidates for presi- = an sre aaa 7 

and Walter F. Wheeler, Pough 
dent the names M. E. Hol- keepsie, N. Y. 
land of Racine, Wis., and vice- embers of 
president of the association in inating 
charge of projects and Guy W. 
tunyan, of Ames, Ia., 
tary of the Iowa Ass'n. of Pe- 
troleum_ Retailers. vice- 
presidents are to be named and 
the nominating committee’s se- 
lections for Carl 
Johnson of Aurora, IIL, presi- 


of 


NAPR 
are 


the 
committee 


nom 


Pallister, Cleveland, Ohio; Rich 
ard Floyd, St. Louis; H. T. Huet 
ter, Rochester, N. Y. 
H. Gaedke, Fort 


secre- 


Two Worth 


one post are 


dent of Aurora Ass'n. of Pe: To Meet Sept. 14-15 
troleum Retailers and Hugh 
Pallister, of Cleveland, past 

oy president of Ohio Ass’n. of Pe- < tag AUG: on 

sy] troleum Retailers. For the other og F< esnlingen icing ln 

vacancy, the committee named wil] be held at the Park Place 
). V. Hansen, Milwaukee, presi- Hotel, Traverse City, Mich 

‘ ient of the Retail Gasoline Sept. 14 and 15, according to 

\ Dealers Ass’n. of Wisconsin, J. vi See See Ce es Se 

i ind W. B. Wylie, Los Angeles, President. 

a executive secretary of the Re- The convention will open with 
tail Petroleum Dealers Ass’n. 4 luncheon Sept. 14. A business 
if California. meeting will follow. A bowling 

1- tournament will take place in 


Sessions of the School of Mar- 


Chet Dorman, Los Angeles; L. 


C. Hudson, Cleveland, Ohio; 


Harold 
Fox, St. Louis, chairman; Hugh 


and R. E. 


Texas. 


Michigan Marketers 


the evening. Sept. 15 will be de 





trict 6, Sept. 12, Black Knight 
Country Club, Beckley. 

All oil men, from producers 
to service station men, are in- 
vited, and asked to bring along 
their legislators or members ot 
Members of the asso 


Virginia Seeks 
‘Tax On A Tax’ 


congress. RICHMOND, Va., Aug. 28. 


ciation’s executive and general State revenue officials have r¢ 
committees will attend. Meet- newed their efforts to make et 
ings begin with dinner at 6 fective their ruling that oil 
p.m. companies operating in Virginia 
must include the federal one 
. : : cent a gallon tax with their 
Wisconsin Oil Jobbers sales in computing the amount 
Set Date for Meeting of the state license tax they 
must pay. The “test” case which 
MILWAUKEE, Wis., Aug. 21.. was started last summer in 
The annual convention of the Roanoke naming the Roanoke 
Wisconsin Petroleum Ass’n. wil! Oil Co. as defendant (NPN, 
be held at Milwaukee on Feb June 22, 1938, p. 10), has been 
21, 22 and 23. re-filed, this time in the state 
Mr. Roy L. Brecke, associa. Circuit court here. The case was 
tion secretary, said there is indefinitely postponed in. the 
some possibility that the Wis- Roanoke court. 
consin Dixie Jobbers Ass’n. Ira F. Walton, head of the 
might also hold their conven. Roanoke jobbing company, who 
tion for the Dixie distributors contends that the collection of 
at the same time. the license fee based on the 


money collected for the federal 
tax is a “tax on a tax,” told NA- 
TIONAL PETROLEUM NEWS 
today he will fight the case to 


Upholds Dealers’ Right 


the last ditch. Hearings are 
To Sue Under Trade Act ccheduled Sept. 15. 
The state merchants’ license 


tax, which must be renewed an- 
nually, is based on retail sales 
of the licensee, and, if the com- 
pany is in the wholesale busi- 
ness also, upon purchases of 
goods wholesale, during the 
previous year. The Roanoke 
company has disregarded the 
amounts represented by the fed 
eral gasoline tax in its compu- 
tations for several years, and 
the suit by the state is aimed 
at collection of some $90 back 
license fees which it alleges are 
due, and also at establishmeni 


N. P.N. News Bureau 

LOS ANGELES, Aug. 26. 
The right of dealers handling 
the same brand of merchandise 
to file suit against one another 
for failure to maintain legally 
stipulated prices under Fair 
Trade act provisions, was up- 
held recently by the supreme 
court of the Territory” of 
Hawaii, according to word re- 
ceived by the Retail Petroleum 

Dealers Ass’n of California. 
The decision, rendered in the 


case of the Auto Rental Co., of the validity of its ruling. 

Ltd.. vs. Lee & Awana, Ltd. Since several other jobber: 
was the seventh action brought 2nd distributors in the staie 
by the Honolulu. Automotive have been following the same 
Sales and Service Stations Practice of not reporting receipts 


from the federal tax (which go 
into the federal treasury rathe) 
than the jobbers’ pockets), the 


Ass’n., and the first in which a 
circuit court injunction was ap- 
pealed to the higher court. 


cy : x ; F ' a irginik Iotr > ; vt 
S <eting, which was inaugurated , me oe. Haine atthated Supporting contentions by the \ sal caanenie I etrole — ; Jobbe o 
h 4 Q27 : ‘ . : voted to gO ie fis ung and sig it +p ‘ : #m ee: ASS n. at its meeting last fali 
t the 1937 convention will be ...; ; ee R.P.D.A. in several California diene ~a 
n ’ seeing, with a banquet conclud i ae (NPN, Oct. 12, p. 17) voted to 
held the afternoons of sept.| ; : . cases, the Hawaii decision held ©*** °"’ ’ ays ‘ 
t +9 ing the convention that night Aes “ aid in the costs of litigating the 
13 and 14, and are expected to that provisions of the fair trade : ; pee. o 
n . : , peas er _ suit. If the ruling of the tax offi 
ve the highlights of the con- act which says the offering for ~. ; ; 
: vention. The sessio ill be di sale or selling of merchandise cials is upheld in the courts, 
1 tod 1 phone — 7 - i: a 1 tt ti ere j many other jobbers and distribu 
ectec IY rofessor Leon aA. re . at less than Stipulated price ~1s ose es ; 
oO D 5 C ake Kt i tors in the state would be 
Bosch, Northwestern University West Virginia Association unfair competition and is ac: cocced for “back taxes” of the 
e ~ Fi * ® ° : . ° . as: S> « al 
1! Evanston, Ill, and Professor Plans District Meetings tionable at the suit of any per came nature 
in 4 : ex Si i 
loseph Klamon, Washington son damaged thereby” should 
11 Yo. ‘ . 2 2 erp J y y. oO : ? ‘a 
University of St. Louis. CHARLESTON, W. Va.. Aug. be construed as including “all Kentucky Marketers To Goll 
0 , ‘ 26..-Organization meetings of parties vendee in contracts en- pear Pirtcen Pinon 
y Open forum discussions wi — ae ve ees ey Cae ee ip exington, vept. 
ae - : feature of cack c os — the six congressional districts tered into pursuant to the pro- g P 
; a a ae ap see of West Virginia have been visions of the Fair Trade Act, LOUISVILLE, Aug. 26. Re 
det led Pe nc te officers scheduled by the West Virginia whether a distributor, whole- newing friendships, — relaxing 
ans ‘a “g a 13. Annual Petroleum Ass'n. These dates saler jobber or retailer.” from work and of course 
] er-de > , » » es ? - : vy . “gy oe: P a q H . i 
1 r-dance will be held Sept. and places of meetings are: Encouraged by this decision, golf, are promised for the ninth 
i 1.3. ‘ P - P : : . ‘ - “Nn: > . > Ke 
: District 1, Sept. 20, Hotel the R.P.D.A. executive commit- annual tournament of the Ken 
Nominees for directors, 14 of Windsor, Wheeling; District 2, tee last week announced the tucky Petroleum Marketers 
es vhom will be elected are: C. L. Sept. 28, Hotel Shenandoah, start of a new battle to stop Ass’n., to be held Sept. 7 at the 
Its Colonius, Cleveland Heights, Martinsburg; District 3, Sept. price discounting by California Ashland Golf Club, Lexington, 
n hio; R. F. Dietz, Pittsburgh; 26, Hotel Stonewall Jackson, dealers. Investigation of price Ky. Downtown headquarters 
pt W. H. Hartman, Detroit; A. J. Clarksburg; District 4, Sept. 19, cutting on products now pro- will be at the LaFayette Hotel. 
OX Gambrell, Los Angeles; J. P. Hotel Chancellor, Parkersburg; tected by fair trade stipulations No formal program, however, 
th Gibson, Los Angeles; Jesse District 5, Sept. 13, Hotel West will be made throughout the has been planned tor this meet 
e) llawley, Davenport, Ia.; Carl Virginian, Bluefield; and Dis territory. ing. 
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Dear old grandma’s welfare 
is going to become a matter of 
vital concern in the Texas gu- 


bernatorial race next year. The 


dear old lady is going to be 
dragged from her easy rocker 
in the corner and placed in the 
center of the Texas political 
stage where every voter can 
consider the question of her 
welfare. 

Granny’s champion will be 


none other than that unpredict- 
able Texas politican, Col. Ernest 
©. Thompson of the Texas Rail- 
10ad Commission. 


He will campaign on the is- 
sue of an old age assistance 
fund to be raised by a _ 5-cents- 
a-barrel tax on oil transported 
by pipeline companies in Texas. 
His battle cry will be: 


“Here’s a nickel for grand 
ma.” 
In the previous’ guberna- 


torial race, last year, “The Col- 
onel” had no popular-appeal is- 
sue and no attention-arresting 
slogan. He campaigned strictly 
on his record as a servant of the 
people and the promise he 
would fill the chief executive’s 
role to the best of his ability. 


Col. Thompson ran second to 
a flour salesman with a hill- 
billy band, a campaign issue 
which was, roughly, pensions 
for all, and the “Pass the bis- 
cuits, Pappy” slogan. 


Using a good bit of hindsight, 
many friends of the politically 
nimble commissioner are re- 
ported to have told him his de- 
feat was due largely to the lack 
of an appealing issue and a 
snappy slogan. He accordingly 
has undertaken to correct those 
two errors, although he had to 
take two hitches at the job. 


The Colonel started off first 
on the track of a 5 cents a bar- 
rel tax on oil production. He 
wrote a letter to the Texas gov- 
ernor when crude prices were 
cut, urging a special session of 
the legislature for the purpose 
of enacting that legislation. 

Governor O’Daniels rather 
adroitly turned that one on Col. 
Thompson and the producers in 
Texas, of which there are 
legions, descended on him all in 
a heap. 


But Thompson isn’t one to be 


caught in a corner. Out he 
bounced from the midst of all 


that furore over a crude produc 
tion tax proposal with the state- 
ment the pipe line companies 
were the “real gravy train of 


Around THe Mip-conrtinENT 


. By ALLEN S. JAMES 


the oil industry” and that right 
there was the place to get that 
nickel for grandma. 


The oil industry in West 
Texas celebrated last week at 


Colorado City the 19th anniver- 
sary of the discovery of oil in 


the vast Permian Basin. Thou- 
sands of guests attended the 
two-day celebration. 

That celebration recalls to 
mind the story that is told of 


the report a geologist made to 
a large company on oil possi- 
bilities in the Permian Basin 
years ago before “Basins” be- 
came popular places to look for 
oil. 


The geologist studied the Per- 





mian Basin for some time, ac- 
cording to the story, and then 
returned to headquarters and 


/made a detailed report to the 
'other executives. 


He concluded 
his remarks with the statement 
that: 

“I will drink all the oil that 
is found out there.” 

A billion barrels of oil have 
been produced in the Permian 
Basin area since the discovery 
well was drilled 19 years ago, 
according to one speaker at the 
celebration. 

Judge J. C. Hunter, president 
of the General Mid-Continent 
Oil & Gas Assn., and a resident 
of Abilene, Tex., spoke at the 
celebration on the economic as- 
pects of the oil discoveries in 
the Permian Basin. 

Judge Hunter said that in 
1937, the latest year for which 
complete figures are available, 
the Basin area received $91,000,- 
000 from the oil industry. 





California Major Companies 
Fight ‘Catch-All’ Subpoenas 


N. P. N. News Bureau 

LOS ANGELES, Aug. 26. 
The unreasonable, 
oppressive and even ridiculous” 
scope of the duces tecum sub- 
poena recently served on major 
and independent California oil 
companies in connection with 
the Federal grand jury investi- 
gation of alleged anti-trust mar- 
keting practices on the Pacific 


a“ 


sweeping, 


Coast, was declared a “poor re-| 


ward” for the willing co-opera- 
tion shown by these same com- 
panies during the preliminary 


Government study two years 
ago. 
Arguing motions to quash 


these subpoenas as they apply 
to seven major West Coast mar- 


keters and four of their second- | 


ary companies, Oscar Lawler 
and L. R. Martineau Jr., attor- 
neys, carried the brunt of the at- 
tack against claims of Govern- 
ment prosecutors that subject 
matter called for in the sub- 
poenas was “relevant and per- 
tinent” to the investigation. 

U. S. District Judge Paul J. 
McCormick, who heard the ar- 
guments in Los Angeles Aug. 
23 and 24, indicated a decision 


would be made early next week. | 


Attorney Lawler told the court 
it would be “physically impos- 
sible for the grand jury to even 
look at the records, even if it 
remained in session for the next 
ten years.” He declared car- 
loads of documents, records, and 
other operating statistics essen- 
tial to the business of affected 
companies were subpoenaed for 


| the Pacific Coast. 


the Madison trial and were still 
in the Government’s hands un- 
der lock and key. He said only 
a fraction of the evidence called 
for was ever used. 


He reiterated for the court’s 


| benefit the claim that to comply 


with only one paragraph of the 
subpoena, Item No. 9, would 
mean the examination of some 
2,925,000 separate invoices going 
back to Jan. 1, 1935. Further- 
more that these invoices are not 
indexed by price or otherwise 
and are kept in 68 locations on 
Selection of 
the required records would re- 


quire 12 working years by one 


person operating on a 40-hour 
work week, he said. 


‘Gargantuan Appetite’ 


Declaring the Government 
prosecutors’ appetite for statis- 
tics, records and even trade se- 
crets of the corporations to have 
assumed Gargantuan propor- 
tions, Lawler took the subpoena 
apart in showing the mass of 
material and expenditure or en- 
ergy and money which would be 


|required to satisfy its broad ap 


plication. He charged that dur- 
ing the early investigation the 
companies had furnished much 
specific material on the subjects 
now covered by the very general 
demands and said they were 
still willing to co-operate to the 
fullest extent, but could not be 
sure just what the prosecution 
wanted in many parts of its sub- 
poena. 

Probably most objectional sec- 
tion of this document, in the 


eyes of the oil companies, wa: 
No. 10 which asked for “A! 
original letters, telegrams, tel: 
type messages, reports, inter 
office or other memoranda ani! 
other documents, or _ copie: 
thereof where the originals car 
not be produced, made, writte: 
sent or received during the 
riod from Jan. 1, 1935 to date, b: 
or between or among any of th: 
following named _ corporations 
co-partnerships, associations and 
persons:” This list included 
oil companies, associations anc 
individuals, operating on th: 
West Coast. 

It was thought 
that fellowing arguments by, 
Moses H. Huberman, federa| 
prosecutor, in which numerous 
cases were cited as establishin; 
a precedent for informatio: 
asked in this subpoena, thr 
court asked: “Do you find any 
thing in any decision that justi 
fies the demands propounded i! 
Section 10 and sub-section (a) 
thereof? Is the subject matte: 
so specific as to permit the oil 
company to furnish the materia] 
you actually want?” The evi 
dent difficulty by the prosecuto1 
in handling this direct question 


6S 


significant 


was definitely encouraging to 
the oil companies. 
Joseph Brill, head Govern 


ment prosecutor in the case, de 


nounced action by the large 
companies to vacate the sub 


poena order and declared the 
companies’ arguments suggest 
the court adopt the “novel doc 
trine which would remove large 
and important violators from 
the reach of the law,” because, 
he pointed out, other companies 
had complied with similar sub 
poenas. 





New California Field 
Brought In 


N. P. N. News Bureau 
LOS ANGELES, Aug. 26.— 
A new California oil field was 
indicated the past week with 
the completion of Western 
Gulf Oil Co.’s_ exploratory 
well on property of Kern 
County Land Co. in the lower 
San Joaquin Valley. 
Bottomed at 10,178 feet, 
with approximately 100 feet 
of sand opened when drilling 
stopped—with the bit still in 
the sand—the well responded 
to a test to yield about 1000 
barrels of 50 gravity oil and 
10,000,000 cubic feet of gas 
per day on an open flow test. 
Indicated as a new play in 
the floor of the valley, along 
its western flank, this devel- 
opment is on Section 3, 32-26, 
Kern County, and is about 10 
miles south and slightly east 








of the Ten Sections field. It 
is about six miles southeast 
of the Cole’s Levee field. 
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Gain for Distillate Fuels 
Seen by Bureau of Mines of September 1938.” 


N. P.N. News Bureau 
WASHINGTON, Aug. 28. 
Demand for distillate fuel oils 
will be a major factor in deter- 
mining refinery operations for 
the balance of the year, accord- 
ing to the U. S. Bureau of Mines, 
which points out that for the 
first six months of 1939 total de- 
mand for distillate fuels was 20 
per cent greater than for the 
same period in 1938. Total de- 
mand for motor fuel in the same 
period has increased 5 per cent. 
“Stocks of distillate fuels east 
of California,” the Bureau goes 
on to say , “were only 15,388,000 
barrels on June 30, 1939 as com- 
pared with 16,516,000 barrels for 
the same date in 1938. If runs 
to stills are to be kept at a level 
that will avoid excessive gaso 
line stock accumulations during 
the winter months, every effort 
should be made to secure a max: 
imum yield of distillate fuel oil.” 
The Bureau made this recom- 
mendation in its monthly fore- 
cast for September which pre 
dicted domestic demand for gas- 
oline in that month would be 
49,100,000 barrels, or 7 per cent 
above September a year ago. 
Bureau estimated daily aver- 
age supply of domestic crude 
to meet market demand in Sep- 
tember was estimated to be 3,- 
510,700 barrels. Calculations 
leading up to this estimate were 
figured before the six-state shut- 
down of oil fields in the South- 
west was started, Bureau said 
that combining its estimates for 
August and September “would 
be adequate.” 


(See table at bottom of this 
page) 


Motor fuel exports in Septem- 
ber were estimated at 4,000,000 






eign crude runs at 3,000,000 bar- 
rels in September, less than in 
August but far above the actual 


} wit 
— \| 


DEATHS 


barrels, or 200,000 barrels less 
than the amount forecast for 
August. Exports of crude in 
September will total 6,400,000 
barrels, or about 600,000 barrels 
under August, it was predicted. So widespread is the oil in- 


: ‘ lustry that many friends are 
A reduction of 3,800,000 bar- | ‘i a, 


; . ] separated for years. NPN would 
sale ~ >» r9°¢ > . ‘KS .—* . 5 
rels in finished gasoline stocks );,, friends and relatives of any 
was forecast. 


deceased oil man to send in no- 
Adjusting for benzol and di- fice of his passing for publica- 
rect sales of natural gasoline tion. 
(900,000 barrels), refinery pro- 
duction of gasoline in Septem 
ber was estimated at 48,400,000 
barrels for September. This was Leonard F. Broach, 50, for the 
distributed among the various past ten years general manager 
refining districts, as follows: of the M. F. A. Oil Co. at Colum- 
bia, Missouri died at his home 


Leonard F. Broach 


District Barrels Aug. 7 after an illness of a 
East Coast 6.350.000 week. Mr. Broach had been con- 
anpalachs ia ; 760,000 nected with the oil industry 
d alacnie » (OU, 


since 1915. He was district man 
fa aver For > jierce Ia a t 
2 870.000 Ager - I the Pi ree Pe nnan 

Oil Co. at St. Louis before he 


2.520.000 : : 
2570 non came with M.F.A. 
0,09 (U, 


12,880,000 
1,490,000 
890,000 
,200,000 
6,240,000 


Indiana-Illinois 8,630,000 
Oklahoma 
Kansas-Missouri 
Inland Texas 
Texas Gulf 
Louisiana Gulf 
Inland La.-Ark. 
Rocky Mountain 
California 


M. C. BreDahl 


M. C. BreDahl, 60, retired oil 
man, died suddenly at his home 
in Tulsa, Aug. 21. Born in Iowa, 
Mr. BreDahl came to Tulsa in 
1918 and joined the Wilcox Oil 

Natural-gasoline to be blended & Gas Co. as head of the land 
at the refineries was estimated department. He later resigned 
as 7.1 per cent of the total gaso- and organized his own company 
line production, or 3,440,000 bar- to deal in oil royalties. 
rels. The yield of straight-run 
and cracked gasoline, which has . 
been low during recent months Duncan W. Sanford 
because of the large runs of for- 
eign crude, was placed at 448 Duncan W. Sanford,  inde- 
per cent. pendent producer in the East 

“The application of this yield Texas field and a former Tul- 
tc the production of 44,960,000 S27, died Aug. 21 at his home 
barrels gives crude runs of 100,. 2t Overton, Tex. He was 55 
320,000 barrels, or 3,344,000 bar. Yas of age. A native of Penn- 
rels daily,” the Bureau adds. “It sylvania, Mr. Sanford moved to 
is possible that the suspension Muskogee, Okla. when a tee 
of production referred to above ™@n and then came to Tulsa 
will result in the importation of 22 years ago. He moved to 
additional foreign crude. This T¢XaS three years ago. 
might be reflected in higher for- 
eign crude runs in September, 
hence the Bureau estimates for- 


U. 8: Total 48,400,000 


* 


ok 


Thomas Wittmer 








Thomas Wittmer, 67,  vice- 
D ; he Cas tee J ’ president and treasurer of the 
emand for Crude by States in September Wittmer Oil and Gas Properties 
Actual ¢ tno.nrectia P ree 
. inl — dean and vice preside nt and director 
State Sept., 1939 Aug., 1939 Sept., 1938 of the American Natural Gas 
Texas 1,408,300 1,428,100 1,342,000 Co. died recently while at din- 
California 596,000 595,100 651,000 ard whee: » , Me 
Oklahoma 429,300 448,100 512,000 ner in Pittsburgh. Mr. Witt- 
Louisiana 255,700 259,300 251,000 mer’s home was in St. Peters- 
Illinois 248,700 201,900 72.000 t ‘s Florid: 
Kansas 166,300 168,700 163,000 ure, orida. 
New Mexico 108,700 111,000 97,000 
Wyoming 70,700 77,100 81,000 ° 
Michigan 55,000 54,200 51,000 J " 
Pennsylvania 51,000 52,900 18.000 George M. Richardson 
Arkansas 50,700 51,900 55,000 
Montana 16,300 16,400 17,000 George Miller Pinhardc 
Kentucky 15,300 15,000 21,000 ‘ ‘5 ree Mille tichardson, 
New York 14/000 16,000 12000 | Fort Worth oil operator, died 
West Virginia 10,000 11,000 10,000 | Aug. 14 following a heart at- 
Ohio 8,000 8,400 10,000 : see - 
Colorado 3.700 3,900 5,000 tack. He was a native of W in- 
Indiana 3,000 2,900 3,000 slow, Ark. and was 51 years 
3.510.700 3.521.900 3.401.000 old. Most of his oi] interests 
were in the East Texas field. 














‘Gas’ Stocks 


Going Down 


N.P.N. News Bureau 

NEW YORK, Aug. 29.Gaso- 
line stocks at U. S. refineries 
were reduced 1,263,000 barrels, 
while crude runs to stills de- 
creased 100,000 barrels on daily 
average in the second full week 
of the shutdown of southwest- 
ern oil producing wells, accord- 
ing to a report on refinery oper- 
today by the 
American Petroleum Institute. 

tefinery gasoline stocks were 
lower in all districts of the 
country, with the exception of 
Inland Texas and North Loui- 
siana Arkansas districts, where 
small gains of 9000 and 8000 
barrels were recorded in motor 
fuel inventory. 

The largest cut in gasoline 
stocks occurred on the East 
Coast, where 359,000 barrels 
were drawn from storage. In- 
diana-Illinois-Kentucky districts 
reduced inventory by 286,000 
barrels, while Oklahoma-Kan- 
cas-Missouri stocks were down 
224,000, and Texas Gulf was 
iowered 107,000 barrels, the In- 
stitute’s report shows. 

Gasoline inventory at refin- 
eries this year totaled 3,475,000 
barrels, compared with 71,893,- 
000 barrels at this time last 
year. 

All refining districts in the 
country contributed to the cut in 
crude runs to stills, with the ex- 
ception of Indiana-Illinois-Ken- 
tucky and California, where 
throughput increased 8000 and 
2000 barrels daily. 

Texas Gulf alone cut refinery 
operations by 60,000 barrels 
daily. Refineries in this district 
reporting to the Institute oper- 
ated at 89.3 per cent of capacity 
last week, compared with 95.6 
per cent the week previous. 

Oklahoma and Inland Texas 
refiners ran 13,000 barrels less 


itions compiled 


crude daily during the week 
ended Aug. 26, while Rocky 


Mountain plants cut runs 11,000 
and East Coast 10,000 barrels 
daily. 

Production of gasoline jumped 
322,000 barrels during the week 
for the country as a whole. All 
districts, except East Coast, 
Oklahoma-Kansas-Missouri and 
North Louisiana Arkansas _ in- 
creased production of motor 
fuel. 

Stocks of gas oil and distillate, 
at refineries only, jumped 345,- 
000 barrels during the week. 
Stocks in California alone, ac- 
counted for 208,000 barrels of 
the country’s increase. 

Residual fuel stocks were 
hiked 761,000 barrels last week, 
the Institute’s report shows. 
Stocks in California rose 387,000 
barrels. (For detailed report, 
see page 24). 
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Latest Oil Industry Statistics 
































































Total U. S. Motor Fuel Stocks 


Trends of Basie Figures Heavy Line—1939 Light Line—1938 





























Aug. 26,1939 Aug. 19, 1939 Aug. 26, 1938 S07 
Crude Production ...... 1,690,800 2 480,500 3,388 500 
(Bbls. daily) 
Crude Imports ......:... 101,430 75,860 66,000 w 
(Bbhls. daily) er | 
m a _ ae — w B5- 
Crude Runs to Stills .... 3,475,000 3,975,000 3,269,000 cc 
(Bbls. daily) fa 
Gasoline Stocks ......... 73,475,000 = 74,738,000 = 71,893,000 < | 
(Bbls. total) a 
Gas Oil & Distillate Stocks 37,722,000 37,013,000 “ 80-1 
(Bbls. total) 
Residual Fuel Oil Stocks 116,237,000 115,069,000 pi 
(Bbls. total) ra) 
i sane oe ike 
Crude Oil Production for the U. S. = 
(American Petroleum Institute figures) = 
—————— Week Ended ———————— 
Aug. 26 Aug. 19 Aug. 12 70- 
Barrels Barrels Barrels 
Oklahoma 165,000 133,300 440,700 p 
Kansas 89,600 172,000 170,850 | 
Texas 160,300 376,100 1,361,700 
Louisiana 72,400 194,800) 250,450 { 
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Wyoming : 65,900 70,950 61,950 
Montana 15.950 16,150 16,450 ; i 
. ; ; A 
reo {<n oo g.450 Daily Average Crude Runs to Stills 
New Mexico 4,200 65,750 104,150 Heavy Line—1939 Light Line—1938 
“alifornia 612,400 626,200 615,500 ~ 
3.87 
Total U. S. 1,690,800 2 480,550) 3,550,100 
Crude Imports 101,460 85,570 69,750) — 
Total New Suppls 1,792,260 2.566.120 3,519,670 
Revised 3.477 
Weekly Changes in U. S. Crude Oil Stocks 4 
(Thousands of harrels) 
Change 34- 
; from W . 
Grade or origin Aug. 5 Aug. 12 Aug. 19 Aug. 12 anal 
Pennsylvania Grade 5,654 9,684 5,673 11 ud — 
Other Appalachian 1,234 1,176 1,242 iH a 
Lima-Michigan 2042 2141 2 Iso i a4 
ilinois-Indiana 14.649 14.873 15,209 336 a 
\rkansas 3,372 3,354 3.379 5 
Yansas 6,204 6,391 6,547 156 Kw 
Louisiana: 14,000 13,744 13,471 rk Oo 
Northern 5,625 1,903 4749 24 
Gulf Coast 81375 8241 7992 249 ah 
New Mexico 5 S11 9,919 210) 209 2 
Iklahoma T0424 TO,355 TO,O007 348 2 
rexas S5,614 84,007 T9978 £9 pe 
East Texas 19.858 19,249 18.250) 999 = 
West Texas 16. DS87 16,509 Pots G37 oe 
Gulf Coast 20,890) PO, 356 19,512 S44 = 
Other Texas 8,279 27,893 6,644 1,249 
foeky Mountain 19,074 18,962 LS,655 307 
Cahforni 38 485 38,513 38,002 211 
reipt 2719 2 817 2 631 186 
rotal U S retinable HS OSL 67 538BbH PH? AS 5.050 
Heavy in California 14,365 14,331 14,250 i2 








} 


oo Se ee rr 6 13.2027 3101724 | 815222951219 262 9 16 23307 14 128 
, | MAY JUNE JULY AUGUST SEPT. OCT. 


A. P. I. Weekly Refinery Report 


Figures in Thousands of Barrels of 42 Gallons Each 


\s compiled 











Stocks 
Per Cent of 3 Total Finished & Stocks ef Gas Oil & Distillates Stocks of Residual Fuel Oi! 
Daily Average Reporting Capacity Gasoline Unfinished At Terms. At Terms. 
Crude to Stills Operated Production Motor Fuel (b At Refineries Trans. Pipelines At Refineries Trans. Pipelines 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Aug. 26 Aug. 19 Aug. 26 Aug. 19 Aug. 26 Aug. 19 Aug. 26 Aug. 19 Aug. 26 Aug. 19 Aug. 26 Aug. 19 Aug. 26 Aug. 19 Aug. 26 Aug. 19 
Fast Coast Ts SNS wo W560 1 oie) 1507? PO 230 20,580 6 106 6.160 6,422 6.262 ONT 5,742 4.150 54) 
4ppalachian 112 Li2 STOO 7 427 x0) 3 TUS 3.280 226 225 74 4 382 B80 
Ind., Il, Ky caaew SZ Tu 47 1 2 2 Uo 1.80 11.433 1.710 S41 $715 seit rats 2.7000 2.804 4s 
kla., Kans., Mo....... en) 273 Thu TON cous Cod 6167 6.301 LD 1.622 4t) Lau 2.801 2,847 
Inland Texas ps 1 12s 23 SOO m4 oS 164s 1.620 sim) 30 128 1.8 
fexas Gulf ‘ ; “45 {HON sth Wo 6 2088 2.790 8,220 8,327 3°, 100 140 $46) S47 7.481 7.300 304 2s 
La., Gulf as 137 13s S56 S65 44 so) 1,034 1t4e IA tr 122 26 24 LS30 }S15 g05 
No. La., Ark ae +1 1 745 SIONS "2 118 407 fou 279 2S ry ' Hl Lit ve 
Rocky Mit : 17 »s 73 4 Mit) 21 D4 1110 1150 116 115 550 yO 
California - ; ried wn) 7 4 “7 1 4 1.346 14.058 14 144 S301 S008 1.004 1sl0O 61.252 HOLSBS 23,245 Za\e 
Yotal Reporting . 3 4°27 yea SN SR.5 See 10.2838 6S 455 606038 27.205 26STO » 712 OO34S8 S5,670 S4.029 28,142 27.7 
U.s. Total (d) SATS SOT 12.007 1h so 73,475 7473S e2S,01L0 (Ce) 27 605 O.T12 O34 eOSS 095 OST 334 28,142 
=. ‘Total §-26-38 (d) 200 LOSS 71.803 Is 4N3 Li7.S45 
a) Includes straight-run. cracked and natural blended d Estimated. U. s. Bureau of Mines basis 





b Includes stocks at refineries, in bulk-terminais. pipe lines and tn transi e 


ability with last year tnese figures ‘nust be increased by stocks 
12% of reporting capacity in this district did not report gasoune production At t 
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play of merchandise in a service station sales room. The display counter with i mall i 
ters the door. The tires and batteries in the rear of ihis counter are along the entrance w 





Central Oil Co.’s new service station at Bowling Green, Ky., operated as the Central Tire C 


Larger articles, such as bicycles and radios, are displayed in a section of the sales room 


wants to examine the merchandise without fe: 
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mn 
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Oil Jobbing Business 
Run By ‘Storekeeper’ 


Merchandise Displays at Service Station and “Outside” 
Sales Promotion Prove Profitable for Kentucky Marketer 


G OOD storekeeping is prac- 
ticed by the Central Oil Co., independ- 
ent oil marketer with headquarters in 
Glasgow, Ky., by 

1—-Well planned sales promotion out- 
side the stations, which includes 
mail solicitation of prospects by 
groups, according to income, buy- 
ing habits and in other ways. 
Effective displays of merchandise 
at its stations and good salesman- 
ship there. 

Head of Central Oil Co. is Sewell C. 
Harlin, who is also president of the 
Kentucky Petroleum Marketers Asso- 
ciation. His “storekeeping” point of 
view towards the oil marketing busi- 
ness comes naturally to him, for his 
father was a successful drygoods mer- 
chant in Glasgow and as a boy in 


to 


school, he worked his spare time in the 
store and learned the fundamental prin 
ciples of selling to the public. 

This early training is probably re- 
sponsible for Mr. Harlin’s seeing the 
opportunities for an oil marketing 
company in merchandising wider lines 
of goods than petroleum products and 
automotive items. He sells household 
radios as well as car radios and is tak 
ing on household fans and other house 
hold items. He sells bicycles at select- 
ed stations and rents them at other sta 
tions. 

He runs a tire vulcanizing business 
at his main warehouse and supplies 
dealers with “renewed” tires to sell. He 
is wholesale distributor and warehouse 
agent for a national line of tires and 
batteries. 


1 yood ¢ I t 1 
ist at the left a 
1 he sale » th br } 
re the istome Ir 11 th n 
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The Central Oil Co.’s “outside” sales 
promotion work is effective because it 
is planned ahead for several months. 


The promotion material of its gasoline 


and oil and merchandise suppliers is 
fitted into the jobbing company’s pro 
gram where it will be most useful; 
but Central Oil Co., sees to it that its 
own identity is maintained, where sup 
pliers’ material is used, and it also puts 
out a good deal of its own individual 
sales helps. For example, it uses 2500 
columns inches a year of local news- 
paper advertising. 

Early in the year Mr. Harlin secures 
from his suppliers for as far ahead as 
possible the sales promotion material 
they are planning to use on tires, bat 
teries, radios, oils and petroleum spec 
ialty products. He and his associates 
study this material to see what will 
best fit into the Central Oil Co.’s mer- 
chandising program for the year, and 
when it can be used to best advantage. 
Some of it is used just as it comes 
from the supplier and some Mr. Harlin 
reworks to fit into his own sales pres 
entation. 

His program is then made up for 
the year, or at least several months 
ahead. Each month features the item 
or service that has seasonal appeal in 
that period. Direct mail is used a 
great deal, the company making up its 
own prospect list from the county auto 
license lists and dealers customers and 
prospects. Names are classified by in- 


come, type of business, veteran cus- 
tomers, dormant customers and qual- 
ity buyers, so that selected mailings 
can be made. 

For example, in its current program 
the company sends to 1000 selected 
names the summer and the winter cat- 
alog of the supplier of its tires, bat- 
teries, accessories and part of its radio 
line. The catalog shows on the cover 
that it is from the Central Tire Co., 
the oil jobber’s company operating its 
main service station and the back cover 
carries special copy on a bargain of- 
fer of some kind at the station. The 
catalog indexes alphabetically about 
300 items that can be bought at the oil 
jobber’s station, or ordered through it. 

The same 1000 names are also sent 
each month an eight-page picture tab- 
loid, gotten out by the same supplier, 
with news and sports photographs in- 
terspersed with advertisements of its 
line. The name of the oil jobber’s tire 
company is on the front cover and on 
the back, this year, is a photograph of 
its new service station and a sales talk 
on the lubrication service offered there. 

The 1000 names to whom the tabloid 
and the catalogs are mailed are cus- 
tomers with whom the oil jobbing con- 
cern has had “very satisfactory deal- 
ings within the last five years,” as Mr. 
Harlin expresses it. He said the com- 
pany kept a master file of 1900 such 
names, which are canvassed as often 
as possible each month. 

To a list of dormant, paid out ac- 
counts and known owners of cars with 
smooth tires, there is mailed a letter 
calling attention to the company’s 
budget credit plan operated in connec- 
tion with its new complete service sta- 
tion in Bowling Green. The letter con- 





Sewell 


C. Harlin of Glasgow, Ky., presi 
lent of the Kentucky Petroleum Marketer: 


Association, whose Central Oil Co. whole 
sales petr products and automotive 
goods over 15 countie 


tains a card entitling the holder to open 
a budget account and lists some items 
that the station handles 
teries, heaters, radios, bicycles, moto! 
oil, anti-freeze, horns, spark plugs. 

To this list is sent also a numbered 
card with a coupon which the prospect 
is asked to give to a friend who may 
want to open an account at the service 
station. When such an account is 
opened, the original prospect is sent 
a merchandise check for a dollar. Be- 
tween 3000 and 5000 pieces are mailed 
during the year to this classification of 





Cabinets and shelves make good uss 
otherwise blank wall in the lubritoriun 


for display purposes of an 
ies s 5 
Bowling Green station 


ry cyt the 





tires, bat- 





Central Oil Co.’s mailing list. 

Stuffers of the tire supplier describ 
ing its heavy duty tires are sent out 
by Central Oil Co., with statements, as 
direct mail to all truck operators in the 
oil jobber’s territory and to purchas. 
ing agents of fleet accounts. 

A special list of 100 names is worked 
with mailing pieces and letters talking 
only of the higher priced quality tires, 
but pointing out that these can also be 
purchased on the budget credit plan. 

Central Oil Co.’s sales promotion 
plan includes also small novelties of 
various types to give to prospects and 
customers, such as combs and _ pack- 
ages of matches. However, the distri- 
bution of these is handled with care. 
Each month, from spring through the 
fall, 300 cards are sent out featuring 
an article given away if the recipient 
of the card will call at the station. The 
mailing list on this as well as the item 
is changed from month to month. 

An important feature of this oil job 
ber’s sales promotion campaign is his 
follow-up of motor oil and lubrication 
customers. Cards are sent out show 
ing the mileage at which the last crank 
case drain was made or the car lubri 
cated and stating that, if a normal 
amount of driving has been done, the 
car is in need of attention again. Where 
there is no response, second cards are 
sent out, these warning the car owner 
that his car may suffer if its lubrica- 
tion is neglected. Sales solicitation 
does not stop if the cards go unheeded, 
however. Then telephone calls or di 
rect sales calls are made. 

The station that Mr. Harlin has 
opened in Glasgow is a former tire 
store in the downtown section. He 
completely modernized the property to 
make it a store. The servicing depart- 
ments, aside from the lubrication de- 
partment, he relegated to a nearby lo 
cation. The investment in the station, 
because of its location, was such that 
he felt its facilities should be entirely 
given over to the selling of merchan- 
dise. 

One side of this building, fronting on 
a side street, was a dead brick wall. 
This wall he knocked out and put in a 
display window, building it low enough 
so that it could take a good display 
and still a passerby could see over it 
into the sales room. The front of the 
building was also remodeled so more 
display space was provided. 

Study of the accompanying photo 
graphs of merchandise displays at this 
station will show how effectively the 
fundamental principles of store display 
have been followed. 

_All the display space possible is made 
to work and the logical arrangement 
of the merchandise is followed. Near 
est the entrance and most prominent 
before the customer’s eyes as he en 
ters the store is the display of small 
articles, the sight of which is frequent 
ly a reminder that a purchase is need- 
ed. The use of a rack on top of the 
counter puts displays on different eye 

levels and makes most efficient use of 
all the space available. 

The more costly articles for sale, ra- 
dios, bicycles and tires, the purchase 
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He has the money 


We have decided to make the installation You 
are authorized to go ahead with designs, plans 
and purchase of materials 


That’s a letter from a certain refiner to 
Universal 


He's ordering a new U. O. P. heater 
that will increase his Dubbscracking 
capacity by 1000 barrels a day 


And he adds this significant statement: 


We want to take advantage of cash discounts 
on materials wherever possible aS we have the 
funds available at this time for the complete 
installation 


No wonder he has the money — he’s 
been Dubbscracking since 1936 


Dubbscracking pays 










Universal Oil Products Co Ge EF) Dubbs Cracking Process 
Chicago, Illinois 6 : Z Owner and Licensor 





of which generally has been planned 
before the customer enters the store, 
are at one side of the sales room, 
where a prospect can take his time in 
examining the goods and talking to 
the salesman. 

All the merchandise on display in 
the sales room is in the open, and the 
small articles are where they can be 
picked up for examination. 

A great variety of merchandise is on 
display, yet the effect is not confusing 
on the eye and the various items stand 
out distinctly. 

There is a total lack of decorations 
which serve only to catch the eye and 
distract from the merchandise itself, 
such as streamers, and banners and 
gaudy backgrounds. What signs are 
used are subordinate to the merchan- 
dise and serve only to call attention to 
the articles themselves. 

Blank wall space has been used fol 
display purposes. Where shelves can- 
not be placed against the wall, cabinets 
have been built in, in the wall of the 
lubrication department and in an ad- 
joining wall at the lubritorium en- 
trance. The “renewed” tires which the 
station sells are on display here, far 
removed from the new tire display. 

In addition to selling bicycles, Mr. 
Harlin runs a rental agency in con 
nection with his new station in Bow] 
ing Green. New bicycles are not nec 
essary for this purpose, he says, as 
long as their appearance is good. His 
prospects are principally college stu 
dents in Bowling Green. 

His line of radios is one which was 
made for a “loss leader” for another 
class of retail outlets than oil company 
service stations and, while the Central 
Oil Co. does not sell them at loss, it is 
able to offer them at attractive prices. 
From the stocking of household radios, 
it seemed a logical step to this com- 
pany to take on electric fans for house- 
hold use, as well as for cars, and Mr. 
Harlin says it is not possible to say 
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now where the company will stop in 
carrying household appliances. The 
announcement of his new station says: 
“Stocks of tires and car and home spe- 
cialties are complete.” 

The company wholesales a wide line 
of accessories in its territory of 15 
counties, its selection having been built 
up through some years of experience 
and by getting its dealers to check 
what their customers asked for and 
what they observed people buying at 
other places. It keeps away from 
gadget items and fads, where the de- 
mand is likely to drop off suddenly. 

Until the first of this year, the deal- 
ers bought some_ special accessory 
items themselves from the automotive 
supply company and specialty peddlers 
who came around to the stations. The 
oil company showed the dealers they 
could get a better price on their pur- 
chases if everything was bought 
through the oil company and Mr. 
Harlin feels that he is in a better posi- 
tion, under this policy, to keep the 
dealers from overstocking and from 
buying merchandise which the experi- 
ence of others has shown is not a good 
mover in their districts. 


Tue Central Oil Co. runs a tire vul- 
canizing business as a part of its op- 
erations. The only expense aside from 
fixing up a room for this work in his 
warehouse at Glasgow was $500 for 
the vulcanizing outfit. Mr. Harlin 
sends a truck out to buy old tires from 
his own dealers and others. He has 
his own scale of prices for old tires 
and it is not a question of bargaining 
with the dealers over purchases. The 
oil company man offers so much and 
if the dealers don’t want to take that 
price, that’s their business. He hired 
two men who do the vulcanizing work, 
the cost being about 75 cents for a pas- 
senger car tire and from $2 to $3.50 
for a truck tire. The tires are then 
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cleaned and painted and offered to deal- 
ers to sell as “renewed” tires. The 
dealers make their own prices for re- 
sale. The only guarantee the oil com- 
pany gives is that it will make good if 
the patch that has been vulcanized 
comes out. 

Mr. Harlin’s new station sells soft 
drinks through coin-vending machines 
and he says this is the best way for 
service stations to sell this merchan- 
dise. The coin-venders sell for $50 
and, when installed on top of the cool- 
er, make it impossible for customers to 
open the cooler and help themselves to 
a bottle, without first depositing the 
coin. He says that truck customers 
who patronize a station regularly come 
to think they are entitled to a soft 
drink for their patronage and they will 
help themselves and say nothing and 
the station man hesitates to call such a 
small item to their attention. 


Transport Trucking 


The Central Oil Co., in addition to 
pushing its merchandising program in- 
tensively, has also been able to improve 
its profits by transport trucking direct 
from water terminals of its gasoline 
supplier to its own truck bulk plants, 
to some of its dealers the transports 
pass on their regular routes and to a 
few large consumers. The low maxi- 
mum weight limit for trucks in Ken- 
tucky, 18.000 pounds, forces the oil 
companies to use trucks of smaller ca- 
pacity than are on the roads in many 
states. Central Oil Co. has three 1500 
gallon tractor trailers that haul from 
terminais at Louisville, a little more 
than 100 miles away. Mr. Harlin 
bought the chassis for these units and 
bought the tanks from Louisville tank 
makers and had them mounted by his 
own men. 

These truck units operate 24 hours 
a day, making two round trips to the 
Louisville terminal. One set of drivers 


(Continued on page 42) 
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What the Independent Marketer 


Should do to Insure his Future 


most 


Adopt 


efficient methods and develop individual efficiency, says 


special report of Ohio Petroleum Marketers Assn., Economics Committee. 


Just what—economically—is the Independent Oil Jobber— 


Where does he fit in the oil industry's picture, and 
What he should do to stay there— 


These are answered in a report of the Economics Committee of the Ohio 
Petroleum Marketers Association issued July 20th by the directors of the 


association. 


For years this Ohio marketers organization has centered its efforts on 
trying to make its members more efficient and hence to enjoy more prolii. 
It has sought to teach them, through its field men, what to avoid in oil 


marketing that will work againsi profit. 


As a result Ohio has a favorable reputation as a good jobbers’ terri- 
tory. The jobbers are numerous—more than 600—and in comparison with 
many other states are large. Some 135 of them, according to the 1938 gaso- 
line tax report, did more than three-quarters of a million gallons of gaso- 
line a year and most of these ran more than a million. 


Through its Economics Committee the association is making a study 
of the jobber and his economic problems. It wants to help him to see more 
clearly just exactly what he is confronted with today, and to see it with 
fair eyes, not ones prejudiced by unfounded hope or jaundiced ire. Then 
the association wants to discover all the factors that it can that will help 


the jobber to look ahead to his future. 


In the following report the association’s committee makes some recom- 
mendations for the jobbers study, and one of the first, that from now on 


NPN will adhere to, is to drop the word 


jobber” and call him a “marketer.” 


E. V. Weber, veteran president of the association is also vice presi- 
dent of marketing for the American Petroleum Institute and the executive 
secretary is also a veteran, Robert A. Warfel. 


Report to the Board of Directors of 

the Ohio Petroleum Marketers Asso- 

ciation By the Committee on Eco- 
nomics. 


“What is a Jobber of Petroleum 
Products and What Does He Do?” 
This question embodies the  sub- 
stance of a subject that was suggested 
for study by the Ohio Petroleum Mar- 
keters Association with a view to dis- 
seminating helpful information, in an 
educational effort, concerning the func- 
tional situation of the jobber of pe- 
troleum products. 

The suggestion for such a study was 
voiced by a member of the Associa- 
tion, speaking from the floor, at the 
1939 Annual Meeting of its member- 
ship in Columbus. It was the expressed 
view of this member that the posi 
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tion of the jobber in the petroleum 
industry is in serious need of clari 
fication, so that the industry at large 
and the general public might come 
into a renewed and better understand 
ing of the jobber’s usefulness in the 
distribution of products, his commer 
cial and social responsibilities, and his 
importance as a business man in his 
local community. 

Impressed by the ready and favor- 
able response of the membership to 
this proposed educational effort, the 
Board of Directors of the Ohio Petro 
leum Marketers Association author- 
ized its Committee on Economics to 
proceed with the study. Much litera- 
ture has been examined, many in the 
industry have been consulted, and the 
returns of a questionnaire which was 
sent to 615 persons in Ohio who re- 


gard themselves as 
bers were analyzed. 

The study, in the opinion of the 
Committee on Economics, has demon- 
strated clearly that there is a very 
wide misconception, even among job- 
bers themselves, of their status in 
distribution, their functional activities, 
their responsibilities, and their im 
portance as business and social units. 

While there are numerous jobbers 
who have a very thorough apprecia- 
tion of their situation, the study re- 
veals that there are too many, indeed, 
who seem to regard a jobber merely 
as being “just another oil man,” with 
more or less storage facilities, who 
purchases products in quantities and 
sells in lesser quantities, with a profit 
being represented in the transactions. 


What Is a Jobber? 


One of the questions propounded 
in the questionnaire to the 615 job 
bers was, “What, in your opinion, 
should be the definition of a jobber of 
petroleum products?” A wide range 
of views is reflected in the replies, 
some typical ones as: 

“One who should be a representa 
tive factor in distributing petroleum 
products, operating between the manu- 
facturer and the consumer and the 
service station dealer, restricted to one 
service station outlet per bulk plant, 
or personal operation.” 

“The word ‘jobber’ has no place in 
the oil business that is correct, but 
the business that has carried on and 
will carry on in the capacity of a mar 
keter of necessary practice between 
the refiner and the public (to indi- 
vidual dealer or direct) commonly 
known as the ‘distribution’ has a defi- 
nite place therein, and the definition 
or name should be as such.” 

“The correct definition of a jobber 
of petroleum products is in no wise 
different from a jobber in any indus- 
try-that of acting as supplier to the 
retail trade only-—-doing a 100 per cent 
wholesale business—-having no retail 
outlets—-nor soliciting or accepting 
so-called ‘commercial’ accounts or farm 
trade.” 

“He should be a distributor for a 
major oil product, or an independent 
distributor of his own products of his 
own brand name.” 

“A jobber of petroleum products is 
one who has tank car storage for re- 


petroleum job 


fined products and who buys such 
products in tank car quantities; oils, 
greases and other petroleum products 
in like quantities and who operates 
tank trucks to serve dealers and con- 
sumers and supply stations owned by 
himself. A tank car filling station, in 
my opinion, is a dealer purely, buying 
in quantities that would justify a 
slightly greater margin than a dealer 
being supplied by tank wagon. My 
definition of an independent jobber 
is one who has the above qualifications 
but who buys his merchandise from 
whomever will supply him his desired 
quality and who sells his merchandise 
under a trade mark established by 
himself.” 

“The jobber is the direct representa- 
tive, or outlet of the manufacturer, or 
refiner with whom he .does business.” 

“The jobber buying and selling in 
open markets renders a service better 
fitted to the local needs than that of 
the integrated company. There seems 
little doubt that his business must be 
secured through his own service sta- 
tions, for it is not financially possible 
to compete profitably in the field of 
dealer business.” 

“Individual or company who _ has 
bulk storage of sufficient volurre to 
accept shipments of gasoline and kero- 
sine in tank car lots of 8000 or 10,000 
gallons, who may or may not own, 
lease, or operate service stations, but 
who must deliver in tank trucks to 
other retail cealers and commercial 
consumer accounts and/or farm ac- 
counts, in definite territory and carry- 
ing on his business in a manner which 
is in accordance with the best prac- 
tices of the petroleum industry.” 

“A jobber is an organization buying 
petroleum products and selling to a 
retailer, or selling through retail out- 
lets.” 


Locally Owned 


“A community business institution, 
serving the local community, and being 
a locally-owned and operated enter- 
prise, Cealing in petroleum products 
and service, incident to their uses.” 

“A jobber is one who has sufficient 
storage to buy in carload lots, with 
ample facilities for merchandising pe- 
troleum products at a set marginal 
price.” 

“A marketer buying petroleum prod- 
ucts in tank car or barge, delivering 
tank truck to his or leased stations or 
both.” 

“One who has tank car storage and 
resells petroleum products. Eighty to 
100 per cent of his purchases should 
be for resale.” 

“One who distributes a commodity 
but does not destroy its usable value.” 

“A jobber is a company, corporation 
or any one who sells petroleum prod- 
ucts at wholesale prices.” 

“One who purchases petroleum prod- 
ucts in quantities from a refiner for 
distribution and resale in smaller lots 
to dealers and consumers.” 

“One who acts as a distributor for 
petroleum products between the re- 
finer and the retailer.” 

“A jobber is a corporation, company 





Standards of Conduct and Efficiency 


That TODAY Demands of the Petrcleum Marketer 


1. 


6 





Formulated and Issued by the Ohio Petroleum 
Marketers Association, Columbus, O., July 20, 1939. 


That, because the term “Jobber” is becoming more and more obsolete and 
no longer aptly denotes the true character of the operations of a vast major- 
ity of those engaged in the distribution of petroleum products in this state, 
the Ohio Petroleum Marketers Association continue to encourage the wide- 
spread use of the word “Marketer” instead of “Jobber.” 


. That marketers of petroleum products be regarded as those, with adequate 


storage facilities, who purchase supplies in large quantities, such as by tank 
car, barge, or motor transport, and who re-sell to retailers, large consumers, 
and through their own stations. 


. That the Ohio Petroleum Marketers Association and its membership, as well 


as all others engaged in the business of marketing petroleum products, should 
neglect no favorable opportunity to acquaint others, including perscns con- 
nected with the industry, of the economic and social importance of the mar- 
keter, especially in their own community. This may be accomplished in many 
ways: by conversation, by advertising, by talks before local groups, and 
through oil meetings. Investments by marketers in real estate and equipment, 
the services they render to the public, employment and payrolls, and the 
like are impressive subjects, worthy of discussion. 


. That Marketers be encouraged to take a more active interest in the affairs 


of the community of which they are a part, thus identifying themselves with 
civic leadership and establishing themselves more definitely with the busi- 
ness and social welfare of their localities. The importance of the Marketer 
as a useful and responsible business factor has not been asserted sufficiently. 


. That the serious need among marketers themselves for a better understand- 


ing of their economic situation can be met appreciably through group meet- 
ings of marketers at which subjects of common interest may be considered 
and more friendly acquaintanceship developed. Each District in the state, 
it is urged, should hold meetings recularly and frequently. Such meetings 
can be the means to providing the OPMA Advisors with material for reports 
to the OPMA. Where District organizations have not been formed or not 
active, it is advised that they be formed and caused to function. Problems in 
an industry as large and intricate as that of petroleum can be met success- 
fully only through organization. An acknowledged weakness among marketers 
is their indifference to active organized effort. 


That, in view of the fact that the continued prosperous existence of the 
marketers of petroleum products now depends as never before upon individ- 
ual initiative and efficiency, the Ohio Petroleum Marketers Association give 
further effect to its program of education, especially in bringing before its 
Conventions able speakers with messages designed to enlighten marketers 
on the subjects of management, merchandising, advertising and salesmanship. 


. That Ohio marketers give their fullest co-operation to the public relations 


program for the industry which recently was inaugurated under the auspices 
of the American Petroleum Institute. This program will make possible forums 
for the various branches of the industry to consider problems of a varied na- 
ture, the results of which should prove most wholesome. 


. That, finally, marketers take it upon themselves to exhibit a greater pride 
in the industry of which they are a part; that they strive to bring about 
greater team work in thinking and planning solutions of their problems, and 
that greater reliance be placed in constructive and co-operative work than in 
blundering and ill-advised personal endeavor. 
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business methods. 





“The Petroleum Marketer” 


“The petroleum marketer remains an essential factor in distribu- 
tion. but he must ever recognize the necessity for measuring up fully 
to his responsibilities to both the industry and the consuming public. 

“In other words he must come to a realization of his position in 
the scheme of distribution, and must apply to it sane and acceptable 
He must seek constantly to better his methods, 
conform himself more intelligently to economic developments, and 
exert himself more vigorously and in co-operation with his fellows.” 
—From special report of the Economics Committee 
of the Ohio Petroleum Marketers Association 








vr individual who buys petroleum 
products in tank car quantities and 
sells them in truck quantities.” 

“One who has ample tank car stor 
age to take care of all classes of pe 
troleum trade.” 


Clear-Cut Definition Lacking 


These are representative of the ex 
pressions in general. They serve to 
emphasize that, except to act as mid 
dle-man between manufacturer and 
varying classes of purchasers, there 
is no prevailing clear-cut and uniform 
definition of a jobber of petroleum 
products. However, the term is ac 
cepted among a preponderant group 
as meaning an operator who pur 
chases in large quantities, by tank car, 
barge, or transport, and resells to re- 
tailers, large consumers, and through 
his own stations. 

There are some who maintain that 
jobbers should be restricted to whole- 
sale operations. Others hold that pur- 
chasing and storing in large quanti- 
ties and selling through one or two 
self-owned stations, does not entitle 
such an operator to be classified as a 
jobber and, therefore, should not re- 
ceive the same margin as one who 
supplies dealers, large commercial 
users, and farm consumers. 

It may be interesting to point out 
the definition of a bona fide jobber, 
jobber distributor, and wholesaler as 
was set forth in the NRA Code of 
Fair Competition for the Petroleum 
Industry: 


“(a) One engaged in the pur 
chase and sale of petroleum prod 
ucts and who operates storage 
tank or tanks of tank car capacity 
in conjunction with warehouse for 
storage of lubricants and/or 
greases, of not less than one mini- 
mum carload capacity. A bona 
fide jobber, jobber, distributor, 
or wholesaler must sell a_sub- 
stantial part of his petroleum prod- 
ucts direct to resellers or consum- 
ers, but may supply his owned or 
controlled service or filling sta- 
tions. 

“(b) One who handles lubricat 
ing oils and/or grease (without 


gasoline, kerosine, ete.) and main- 
tains a warehouse of not less than 
one minimum carload capacity.” 

The definition of a jobber, dis- 
tributor and wholesaler as stated 
in the proposed marketing code 


now pending before the Federal 
Trade Commission is: 

“(a) One engaged in the pur- 
chase and sale of petroleum prod- 
ucts and who operates storage 
tank or tanks of tank car capacity 
for each commodity handled in 
conjunction with a warehouse for 
storage of lubricants and/or 
greases, of not less than one mini- 
mum carload capacity. A bona 
fide jobber, distributor or whole. 
saler must sell by tank wagon a 
substantial part of his petroleum 
products direct to resellers or con- 
sumers, but may supply his owned 
or controlled service or filling sta- 
tions. 

“(b) One who handles lubricat- 
ing oils and/or grease (without 
gasoline, kerosine, etc.) and main- 
tains a warehouse of not less than 
one minimum carload capacity.” 


Term “Jobber” 
Grows Obsolete 


There are many students of eco 
nomics who declare that the strictly 
jobber operation is practically obso- 
lete, and that the term “jobber” hardly 
is applicable to the type of operation 
that formerly was designated as “job- 
bing.” While it is true that there still 
remain in Ohio some operations that 
are exclusively of a wholesale nature, 
the vast majority of such operations 
now include wholesaling and retailing. 
It has been suggested that the term 
“marketer” be applied generally to dis- 
tributors. It is not only more adequate 
and comprehensive, but has a meritori- 
ous psychological value in its elimi- 
nation of the connotation of a “middle 
man,” against whom the public’s re- 
action is rather unfavorable. 

Tremendously overshadowing the 
more or less academic discussion of 
the definition of a jobber or mar- 
keter is the very vital consideration 
of function and _ responsibility. The 
thoughtless and mal-informed may 
think of him as something akin to a 
“glorified” retailer or truck driver. 
He has some times been referred to as 
a “trucker” and a “huckster.” 

It may be said that in many in- 
stances, perhaps most of them, the 
men who are now operating as job- 
bers or marketers are self-made,— they 
built themselves up in the industry 


from lowly beginnings. Large num- 
bers started out as workers in refin- 








eries, as laborers in the oil fields, as 
service station attendants, as bulk sta. 
tion employes and as drivers of tank 
wagons and tank trucks. Many of 
them underwent selling experience; 
nearly all had come in contact with 
the consuming public. They saved un- 
til their finances permitted of their 
going into business for themselves. 

Nearly every operator, whether un- 
der the name of jobber, marketer or 
distributor, has a substantial real es- 
tate equipment investment. Some of 
these investments run into large sums 
of money, even hundreds of thousands 
of dollars in some instances. There 
must be sites for bulk plants, tanks 
must be installed, delivery trucks must 
be purchased, as well as other items of 
equipment that are necessary to suc- 
cessful operation. Customers must be 
sought and satisfactorily served. In 
other words, a business must be built 
and husbanded in a manner similar 
to that of distributors in other com- 
mercial fields. 

But there is a great deal more to 
the business of a marketer than buy- 
ing and leasing real estate, installing 
equipment, and developing his trade. 
Such an investment and the nature of 
the business, of course, necessitates 
employment of labor and the arduous 
application of management. The work 
of salesmen and other employes must 
be directed constantly. The importance 
of a sound system of accounting and 
credits must not be neglected; other- 
wise the investment of the marketer 
is imperiled. 

Obligations cannot be ignored by 
the marketer. His first obligation is 
to the buying public,—-his customers. 
He must see to it that service to them 
is satisfactory; that the merchandise 
he dispenses is of proper quality, and 
that his prices are reasonable. He has 
an obligation to his employes, in see 
ing to it that they are adequately re- 
munerated for their labor; that their 
working conditions are safe and pleas. 
ant. He also has the moral obligation 
of playing fair with his competitors, 
of becoming active in movements for 
the betterment of the community in 
which he makes his living, and of 
taking prideful interest in the industry 
of which he is a part. 


“Good Housekeeper” 


The marketer also has an obli- 
gation to his supplier,—to do a 
good job of distribution, to pro- 
tect the interests of his supplier, 
and to pay his bills for goods when 
due. A marketer also must be a 
“good housekeeper” if he is to 
survive, and he must be a student 
of the industry with which he is 
affiliated, as well as a student of 
his own Operations. 

There is a growing recognition 
of the obligation a marketer owes 
his dealers in helping them with 
their problems and accelerating 
their success. In a sense, market- 
ers are the “big brothers” of their 
dealer-customers, advising them 
as to their investments, services, 
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GIVES YOU THE POWER TO BILE UP PROFITS! 












Now — more than ever before — it 
pays to tie to TITAN . . . the newer, 
greater GIANT OF THE, OIL IN- F] 
DUSTRY! New equipment and mod- 
ern handling facilities all it easier 
for us to guarantee you products 
you'll be proud to sell, products that 
will pep up dealers right down the 
line. Watch the trend to TITAN and 
hop on the bandwagon so: that to- 
gether we can go to town! 







TITAN 


FOR HIGH QUALITY 
GASOLINE 
KEROSENE 

WAX DISTILLATE 

RESIDUAL FUEL 


ATTENTION 
NEIGHBORS 


Jobbers in Southern Michigan 
and Northern Ohio will be 
specially pleased with the ex- 
tra rapid service our location 
makes possible. Trucks or 
trains will speed our products 
to your tanks in record time. 
Shoot us your inquiry TODAY! 


TITAN REFINING CO. 


DIVISION OF TRUMBULL ASPHALT 
BOX 36 PLYMOUTH - - - MICHIGAN 
Detroit Phone - REdford 6204 - - - Long Distance Phone LIVANIA 3341 
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merchandising, advertising, sell- 
ing and other activities. The true 
marketer also makes himself very 
helpful to commercial customers 
in giving them technical advice as 
to the proper products for their 
individual requirements. 

In Ohio, marketers in large num- 
bers accept a heavy civic responsibility 
in connection with the collection of 
the state motor vehicle fuel and liq- 
uid fuel taxes, and there also is the 
collection of the federal gasoline and 
lubricating oil taxes. Of the 742 “in- 
dependent” marketers of the state, in- 
cluding 52 farm bureaus, approxi- 
mately 338 are “Licensed Dealers.” 
These marketers obtain a license from 
the Tax Commission and are responsi- 
ble for the collection and payment of 
the state motor vehicle and _ liquid 
fuel taxes. They are required to give 
adequate bond, for which they must 
pay the cost out of their own pockets. 
They have to make accounting regu- 
larly to the state. Of course, like other 
vendors, they collect the state sales 
tax, and they pay taxes on their own 
property like other business men. 
Their insurance expense is heavy. 

A surprisingly large number of 
such marketers belong to their local 
associations of commerce and other 
community groups. They help to sup- 
port the churches, lodges, and other 
social institutions of their localities. 
They have social security, unemploy- 
ment compensation and workmen’s 
compensation obligations to meet as 
do other employers. 

It is certain that the public at large 
does not have a comprehensive under- 
standing of the nature of the business, 
the responsibilities, and the obliga- 
tions of marketers of petroleum prod- 
ucts, as they do of the operations in 
many other fields of activity. The busi- 
ness of the marketer is not well known 
to the general public, which, as a rule, 
only thinks of the service station and 
the larger companies which advertise 
so extensively. 


Future of Marketers 


From time to time, the remark is 
heard that “the jobber of petroleum 
products is passing out of the pic- 
ture,” and that “there is no place for 
him in the process of distribution.” 
These remarks have been heard for 
years, even in the face of reliable data 
which incicate that there has been 
no very substantial decrease in the 
number in the business. Many have 
gone out of the business voluntarily 
in the last few years largely because 
of attractive offers to sell to larger 
competitors. In nearly every instance 
where death has removed an operator, 
the business has been continued under 
new management. A large number 
have changed their methods of opera- 
tion, abandoning their own private 
jobbing business and becoming com- 
mission agents. 


The fact can not be ignored that 
lately economic conditions have put 
most marketers to the severest tests 


of business efficiency, and the strug- 


36 





Ohioans Who Studied 
Marketing’s Future 


Members of the Economics 
Committee of the Ohio Petroleum 
Marketers Association who made 
the accompanying study on the 
future of the Independent oil 
marketers are: 

John J. Klay, Parks-Klay Co., 
Lima. 

J. H. Eversman, Eversman Oil 
Co., New Knoxville. 

W. J. Loufman, 
Corp., Cleveland. 

C. W. Ozias, London Oil Co., 
London. 

S. B. Spalding, 
Co., Bryan. 

E. Clyde Woods, Vahey Marsh 
Woods Co., Youngstown. 


Fleet-Wing 


Mercury Oil 











gle has been extremely trying, par- 
ticularly for the inefficient operators. 
It is clear that the nature of the com- 
petition demands the soundest type 
of management, merchandising and 
selling. 


As your Committee sees the 
situation, the petroleum marketer 
remains an essential factor in dis- 
tribution, but he must ever recog- 
nize the necessity for measuring 
up fully to his responsibilities to 
both the industry and the consum- 
ing public. In other words, he 
must come to a realization of his 
position in the scheme of distribu- 
tion, and must apply to it sane and 
acceptable business methods. He 
must seek constantly to better his 
methods, conform himself more 
intelligently to economic develop- 
ments, and exert himself more 
vigorously and in co-operation with 
his fellows. 


In offering arguments to justify 
the continued existence of the jobber 
nearly all marketers say that they be 
lieve the jobber can render quicker 
and better service to his community, 
including the farm trade; can do the 
job more economically and promote 
more good will than their refiner- 
competitors offering similar service 
Jobbers generally profess to under 
stand their dealers and their problems 
better than their refiner-compéetitors, 
and, thus, are abler to assist thei 
dealers. Many point out that the fact 
that jobbers are in the business makes 
for healthier competition in the in- 
dustry. It is the opinion of a large 
group that the public would be forced 
to pay more for its gasoline if job- 
bers were eliminated. Some express 
the view that the only justification 
for the jobber is his ability to make 
a reasonable profit. 


Selling Advantage 


Because of his part in the business, 
social and political life of his com- 
munity, many point out that the “job- 
ber” has a considerable selling advan- 





tage over major competitors, and by 
economical operation can sell at a 
lesser cost per unit. 


Your committee’s inquiry among 
Ohio marketers as to future prospects 
of the jobber, or “where does he go 
from here,” developed the fact strong- 
ly that there is no pronounced unan- 
imity of thought in that connection. 
It would appear that there are about 
as many opinions as to the future sit- 
uation of the marketer as there are 
marketers. Most forecasts are based 
upon “if” conditions. However, if the 
expressed sentiments are interpreted 
correctly, there is a rather strong be- 
lief that the future of each jobber is 
largely in his own hands, and the 
future of the jobbing industry is up 
to the group in meeting and solving 
its problems common to all. 


From the mass Opinions re- 
ceived from jobbers, it is evident 
that a better understanding of 
economic forces would do much 
to clarify the thinking of market- 
ers in relation to problems of the 
industry. While there seems to be 
general aversion to legislation as 
a remedy for ills of the industry, 
there are some who take the view 
that certain types of legislation 
would be helpful. Too often the 
legislation suggested undoubtedly 
would prove worse in the end than 
the ailment. 


The startling fact that the survey 
revealed that unanimity of thought 
among jobbers as to their future is 
emphatically lacking can not be light- 
ly regarded. It indicates that definite 
and united planning is absent, and 
suggests that as a group jobbers are 
practically “drifting” on hopes for 
something better to happen. 


* * * 


The recommendations of the com- 
mittee as approved July 20, by the 
directors of the Association are printed 
herewith under the heading “Standards 
of Conduct and Efficiency that TODAY 
Demands of the Petroleum Marketer.” 


Federal ‘Gas’ Tax Receipts 
Rise 28% Above July, 1938 


WASHINGTON, Aug. 28.—Federal 
gasoline tax collections, amourting to 
$20,880,572 in July, were 28 per cent 
above the July 1938 figure, $16,264,421, 
Internal Revenue Bureau reports. 1939 
collections have been above last year’s 
five months out of seven, and receipts 
through July total $117,670,799, about 
10 per cent ahead of the January-July 
period last year during which $106,916,- 
699 was collected. 


Receipts from the tax on transporta- 
tion of oil by pipeline were also up in 
July this year, $942,361, as compared 
with $726,413, collected same month of 
1938. However, collections of lubricat- 
ing oil taxes were down sharply, $2,- 
798,133 being taken during July this 
year as against $4,784,067 in July 1938. 
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Z ‘Maybe your Gulfpride Oil will save me money.” said a Memphis. Tennessee, 
* car dealer. “but you ll have to do better than elaim it. You'll have to prove 
it. And we'll use these two ‘pich-a-back” trucks as guinea pigs in a little 


experiment.” 
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So, off to far-away Detroit rumbled the pick-a-back twins. Ky Detroit. Mach truck shouldered four shiny, new cars on its back 
e In the crankease of one was the car dealer's regular oil; in ¢ --same make, same model, same weight. Then, driving at iden- 
the other was Gulfpride. So far it wasn’t too tough on either tical speed, they rumbled off for Memphis, 800 miles away. 
oil, But what about the trip back, with each truck 11.740 With both oils taking an equal amount of heavy punishment, 
pounds heavier? could either show a clear-cut superiority over the other? 





4 Back in Memphis with a thrifty moral for every driver! For while 
one pick-a-back twin had consumed 28 quarts of the competitive oil, the 





other had used only 12 quarts of Gulfpride— less than half as much! , , , a ; 

ay s : 1 bd ft peti citar: Take a tip from this Memphis experiment. Fill up with 

Said the delighted car dealer, “We'll use Gulfpride in all our trucks . ? ; : 
: = Gulfpride, keep a record of your oil consumption, and see 

and recommend it to all our customers. : : : ; 

how much less oil you add between drains. Notice, too, how 


much less you spend for engine repairs. 





For you can take this as a fact: There is no other oil like 
Gulfpride. Gulfpride is made from 100% pure Pennsylvania 
crude by Gulf’s patented and exclusive Alchlor process——a 


process which removes up to 20% more waste. 


Gulfpride Oil 


100% Pure Pennsylvania - at Dealers’ in Sealed Cans Only 


SO DRIVE IN at the Sign of the Orange Dise. Say, “Fill 


her up with Gulfpride!”-—-and you'll get the grandest 





lubrication money can buy! Gulf Oil Corporation —Gull 








Refining Company, Pittsburgh, Pa. 





JOBBERS AND COMPOUNDERS: Gulfpride Oil is typica! of the quality found in Gulf Lubricants 
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Profit-minded oil marketers all over the country are thinking 
up new ideas—or giving a new twist to old standbys—to build up 
their volume of business. Here are a few more: 


A Nebraska marketer has free outdoor movies every Fri- 
day night, with expenses paid by income from business firms’ 


advertising slides. 


Increasing accessories sales to dealers becomes a game 
with salesmen of a California marketer using cards “suggesting” 


new items to sell. 


Calling on truck operators regularly—and in person—has 
boosted this type of business for a marketer in Alabama. 


Every employe of an Iowa marketing company is required 
to spend two hours daily soliciting new accounts. 


Fresh flowers every day in the rest rooms for women is 
the idea of a Virginia marketer—and it has made many friends 


for his station. 


Free Movies Attract Thousands 
To Nebraska Jobber’s Station 


Free Outdoor movies every Friday 
night, paid for by slide advertising ac- 
cepted from all business firms, includ- 
ing competitors, has brought substan- 
tial increases in business to the North- 


eastern Nebraska Oil Co., Norfolk, 
Nebraska. 
“We began holding these outdoor 


shows every Friday night during May, 
1938, asd showing western pictures 
generally,” P. J. O’Gorman, president, 
Says. 

“They were well attended from the 
start and due to the fact that 1938 
was an election year, we ‘accepted 
slide advertising from political office- 
seekers. On many show nights, the 
revenue from these slides totaled very 
nearly enough to pay for the show. 
We contract for these shows with a 
traveling showman for $12.50 each 
show. 

“Since then,” Mr. O’Gorman contin- 
ues, “farm equipment dealers, truck 
and automobile dealers, and tire com- 
panies have arranged a display of their 
merchandise and have supplied us with 
educational advertising films which 
are shown in connection with the regu- 
lar show. 

“Our main station is on U. S. High- 
way 81. south of Norfolk, a city of 
11,500 people, and it requires our four- 
acre tract of land to accommodate the 
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3500 people and their cars. We have 
arranged wooden plank seats to ac- 
commodate 1000 people and many sit 
in their cars to see the shows. 

“We admit everyone free of charge, 
accept advertising from all business 
firms, including our competitors in the 
oil business, and run ads free of 
charge for all church organizations, 
societies, and civic bodies. 

“In spite of the fact that two price 
competitors have begun doing business 
in Norfolk in the last two years, our 


volume has_ increased _ substantially 
every month = over corresponding 


months, and we have had an increase 
in our cafe business which is operated 
is connection. 


“Please keep in mind,” Mr. O’Gor- 
man adds, “that we do not want to 
be considered price cutters because of 
these shows. It is our method of ad- 
vertising our business and ourselves. 

“It is difficult,” he continues, “foi 
an independent jobber of limited fi- 
nances, with an independent refinery 
connection that finds it impractical to 
advertise nationally. To use advertis- 
ing methods of the major companies 
would be financially prohibitive and 
would not drive home the fact that 
we are home-owned and _ home-op- 
erated, which is our biggest asset.” 


SUMMER IPROFIURS ... ror 


Sells Door To Door 


Concord Oil Co., Concord, Massa 
chusetts, is making door-to-door calls 
for gasoline business, lifting up every 
hood on cars entering the station, and 
stacking tires in a large pile in front 
of its station where customers will be 
attracted to them, the company says. 
A new 625-gallon tank truck has been 
purchased. 


* * * 
Flowers In Rest Room 


Fresh flowers in the women’s rest 
room every day in the summer months 
please women customers of N. F. Fitz- 
hugh, proprietor of the Gordon Inn 
Service, Gordonsville, Virginia. Mr. 
Fitzhugh grows the flowers himself 
at his service station. They have made 
many friends for his station, he says. 

He also makes it a point to keep 
the rest rooms spotless, checking 
after each use to make sure they are 
tidy. 

* * * 


Why Not Work for Profit 
On Gasoline, He Asks 


Perhaps you will have an answer to 
these pointed observations of J. Ralph 
Travis, of Travis and Goodall, operat 
tors of Hahn’s Service Station, Scran- 
ton, Pa.: 

“When one article, such as gasoline, 
is 75 or 80 per cent of your business, 
and you don’t make money on it, you 
don’t make money,” he said in answe! 
to NPN’s question as to what he was 
doing to get more gasoline business this 
summer. 

“Why try to have some other prod 
ucts support the sale of gasoline?” he 
asks. “If you’d work toward a bette 
margin to run business on, you’d be 
doing something.” 

As we said, perhaps you have the 
answer? NPN’s answer is to ask 
a price for gasoline that does have 
a profit in it. 

* * * 


Cards Do the Trick 


It's the simple inexpensive “trick” 
that often brings in business, many 
marketers have discovered. 

For instance, more and larger sales 
to each of its retail outlets are being 
made by Hunter Oil Co., Santa Ana, 
California, with a small card which 
its salesmen carry along with them 
when calling at dealer stations. 

On the left hand side of this card 
appears a list of petroleum products 
the dealer buys, headed “Purchases.” 
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On the right side, appears “Sugges- 
tions,” listing all accessories the com- 
pany handles and would like to sell 
the dealer. The point is to get one of 
these “suggested” items over on the 
“purchase” side. 


“We ... keep suggesting an item 
on the ‘suggestion’ side,” T. S. Hunter, 
owner, says, “until we get it on the 
‘purchase’ side. When we arrive at a 
given station or garage, we check the 
items the buyer buys. We take care of 
these wants and then we open up on 
the ‘suggested’ items. 

“We carry this card in the station 
with us and find it a very fine way 
to make more sales and larger quan- 
tity sales, so we enlarge our monthly 
sales very much under this program.” 

The company sells oils, greases, bat- 
teries and accessories and has around 
200 retail outlets, Mr. Hunter says 


* * * 


Won't Keep Lazy Men 

Tires and batteries are a fairly new 
line to Community Oil Co., Farming- 
ton, Minnesota, but “expect to work 
fairly close on margins and get the 
cash,” Francis Ingerson, proprietor 
says. 

He has added paint to his accessory 
line, does house to house soliciting for 
gasoline and oil business, and “am 
concentrating”, he says, “on making 
better salesmen out of my station at- 
tendants. 

“I fire the men’, he adds, “who are 
too lazy or dumb to learn to be sales- 
men.” 

* * * 


Caters To Workingman, 
Avoid Discount Buyers 


Continuing to cater to the “medium- 
class working man” in preference to 
the large discount buyers, is the ef- 
fort the Curtis Oil Co., Newport News, 
Va. is making toward increasing its 
gasoline sales this summer, according 
to W. H. Curtis. 

Motor oil sales are being boosted by 
offering a complete lubricating serv- 
ice with a regular follow-up system on 


oil changes, as well as_ lubricating 
service. 
To sell more tires and batteries, 


Mr. Curtis says: ‘Talk and sell only 
quality merchandise and take only a 
reasonable profit.” 

As a better management idea at 
bulk plants, he says: “Take orders 
before truck leaves plant never re- 
turn with part of load.” 
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THE OIL MARKETER — 


Calls On Truckers Regularly 

Many oil marketers feel it’s not so 
much what you do, but how persist 
ently you do it that brings results. 

Vaughan Oil Co., Selma, Alabama, 
for instance, makes a point of calling 
on large truck operators “regularly” 
and in person, hoping to get some of 





the gasoline business of these large 


consumers, according to W. W. 
Vaughan. 

And without risking even a “May 
we check your oil?”, attendants check 
the oil on every car and truck com- 
ing into the station. 

Meters have been installed at the 
company bulk plant and a tank truck 
of 800 gallons capacity has been pur- 
chased. 

“We are meeting Sears’ prices (on 
tires),” Mr. Vaughan adds, “and have 
a good sale for second-hand tires.” 


w * * 


Sells Battery Under Own Name 


A battery under its own brand name 
was added this summer to the line 
handled by The Holt Oil Co., Federals 
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A lot of people are traveling this 
summer. They all have one thing in 
common: they prefer to deal with 
service stations which offer home- 


clean restrooms. 


Keeping service station toilets 


Sani-Fy 
CLEANS te 
RADIATORS 
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eee 


clean is no longer a nasty job. Just 
sprinkle in a little Sani-Flush [follow 
directions on the can), flush the water, 
and the job is done. Sani-Flush makes 
toilets glisten like new. Cannot in- 
(Clean 
out automobile radiators with Sani- 


jure plumbing connections. 


Flush—directions on the can.) Sold 
by grocery and hardware stores—25c 
and 10c sizes. Also in economical 
25-lb. pails. Write for details. The 
Hygienic Products Co., Canton, Ohio. 
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burg, Maryland, according to V. E. 
Unger, secretary. 

The company has purchased a new 
fuel oil truck with 950 gallons capacity. 

It has built one new service sta- 
tion and rebuilt another. Both have 
enclosed lubritoriums and wash racks. 

Direct mail advertising is being used 
to bring more gasoline business. 


* * * 
Every Employe Sells 

Every employe of the Home Oil 
Co., Muscatine, Iowa, must spend two 
hours per day soliciting new accounts 
to help boost gasoline and oil sales, 
L. C. Grosjean. says. 

A lookout for worn tires 
and some advertising done, 
tires moving. 

A new pick-up tank truck was re- 
cently purchased. 
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Advertising Makes It 
Largest Tire Seller 


Not only in crowded cities but even 
in the “sticks” competition rears its 
head. 

D. E. Apodaca, agent at Socorro, N. 
M., writes: 

“We live in a small town of 4500 in 
the sticks of New Mexico, our com- 
petition getting keener every day. 

“A year ago we had no trouble in 
getting our gallonage quota, but this 
year it has been tough. We were the 
pioneers of service—windshield, tire 
service, etc. We are now looking for 


something new in this line. 

“We have the same condition with 
We go under the hood 
car that stops in our station 


our oil sales. 
of every 
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Penola Inc., 30 Rockefeller Plaza, New York City + Formerly Pennsylvania Lu 


ating Co. 


WORLD’S LEADING MAKERS OF SPECIALIZED LUBRICANTS 

















and we check the oil. If the customer 
does not want it checked, we find an 
excuse to do it anyhow. 

“We are still the largest sellers of 
tires and batteries in this town. We 
do it by constantly advertising in the 
local papers. 

“Constantly watching our overhead 
and the right advertising at the right 
time” is the way Mr. Apodaca expects 
to get additional business. 


* * * 
Uses Old Truck Tank 

An old truck tank will be used by 
Smith Oil Co., Clarion, Iowa, for mo- 
tor oil storage, according to L. H. 
Smith. 

* * = 
Bulk Plant Neatness 

“We keep our bulk plant neat and 
clean at all times”, J. W. Deery, The 
Platteville Consumers Co-Operative Oil 
Co., Platteville, Wisconsin, says in re- 
sponse to new bulk plant management 
ideas. 

“We operate five trucks, give better 
service this year than ever before” 
and sell on “quality and quick deliv- 
eries”, Mr. Deery adds. 

* * * 
Larger Deliveries Help 

Closer supervision at bulk plants is 
necessary, suggests a Des Moines, 
Iowa marketer. “Make larger deliver- 
ies”, he says, “and only on certain 
days. Work and follow ideas of sup- 
plying company and”, he adds, “we’ve 
got a good one with lots of ideas.” 

* * * 


New Utility Customers 
Are Tips For Business 

A. D. Dubuisson, president of Wol- 
verine Service Stations, South Haven, 
Mich., checks up on all new registra- 
tions at the city light and gas plant 
there. 

To these names he sends a letter of 
welcome to the community and at the 
same time, calls his service stations to 
their attention. Names include tourist 
and resort proprietors and former oc- 
cupants of summer cottages. 

* * * 
Buys Stations and Truck 

Three new means of handling more 
summer trade at Wolverine Service 
Stations, South Haven, Mich. are: 

A new parking lot opened adjacent 
to its service station in South Haven. 

Purchase of a ton and a half truck. 

Two new service stations added; one 
being built, in terra cotta, at South 
Haven, and a new one being purchased, 
to be remodeled, at Three Oaks, Mich. 

* * * 
Calls Trouble Spots 


To Motorists’ Attention 

“There can be no substitute for gen- 
uine interest in your customer and his 
motoring needs”, says L. M. Scheiderer, 
general manager, Penn Oil Co., Marys- 
ville, Ohio. 

“Smooth tires, dirty oil, a squeaking 
shackle, corroded battery cables, all 
present opportunities for profit, and 
we try to render a service to our pa- 
trons by calling their attention to such 
needs,” he writes NPN. 

A white napkin is used to show the 
customer the condition of his oil. 
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Profits From Bicycles 


Bicycles have brought gasoline busi- 
ness to the College Service Station, 
Kearney, Nebraska, operated by Ralph 
Lancaster. Here’s how: 

“Last year”, Mr. Lancaster says, “we 
bought six new bicycles for rental 
purposes. We charge 25 cents per 
hour for their use. Rentals on the bi- 
cycles pay for them in about two and 
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a half months. We then sell them as 


second hand. 

“Parties leave their cars when they 
ride the bicycles and we get some 
service and gasoline business as a 
direct result. We also have sold a few 
new bicycles and bicycle tires although 
we do not push them aggressively,” he 
adds. 

Kearney is a college town of 9000 
population. 

* * * 


Landscaped Parking Lot 


A parking lot, landscaped to make it 
more attractive, increased gasoline and 
oil sales “to a substantial degree” for 
the Paramount-Pingree Oil Co., Salt 
Lake City, Utah, according to A. H. 
Ehler, president. The additional ground 
was available for “practically nothing”, 
Mr. Ehler says. Regular service sta- 
tion facilities are available along with 
it. 

* . * 

Paramount-Pingree Oil Co., Salt 
Lake City, will hold two sales meetings 
this summer to familiarize its service 
station lessees with good maintenance 
policies and teach them how to follow 
up their sales. 


* . * * 
Modernize Equipment 
Modernizing equipment, stepping up 
service, newspaper and direct mail ad- 
vertising and personal solicitation, are 
being used by Penn Oil Co., Marysville, 
Ohio, to promote gasoline and oil sales. 
A new truck with 800 gallon tank 
was recently purchased by the com- 
pany. 
* * * 


More Personal Selling 


Penn Service Oil Co., Canton, Ohio, 
is making personal calls for gasoline 
and oil business, contacting present 
customers and calling on new ones, 
pushing its truck drivers to try to sell 
more goods, and keeping a closer check 
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on all operations, according to Frank 
J. Berdel. 

The company has installed meters at 
its bulk plant and has_ purchased 
a new 2*%-ton truck. 


7 * 7 
Weekly Speciai Sales 


A Holyoke, Col., marketer is adver- 
tising his motor oil under a money- 
back guarantee, the user being the 
judge, he says. 

He pushes tires, batteries and acces 
sories by having special sale weeks 
for each item. 

* * * 
Talks Up His Station 

By telling people that he has a serv 

ice station and by talking to 


Cus- 


tomers on the drive himself, telling 
them that he sells tires and batteries 
also is the way Richard A. Lubnau, 
owner of Dick’s Service Station, De 
troit, boosts his business. 

He sells motor oil in cases at reduced 
prices, handles tire wall paint, and 
picks up cars that he knows need serv 
ice. 


+ . . 
What Does He Sell? 


Here are the business (?) ideas of one 
middlewestern oil marketer to increase 
gasoline and oil sales: 

“By giving away green stamps, thea- 
tre stamps, razor blades, and cutting 
the price 2 cents a gallon to all com- 
mercial users. And appealing to chil- 
dren with a free toy.” 
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A Historic Name --------- 


An Ultra-Modern Motor Oil - 


PLUS A POWERFUL SELLING SLOGAN! 


HERE'S A “NATURAL” for any aggressive 


oil sales program! 


Any way you look at it, Wm. 
Penn, with its famous historic 
name... the wide acceptance 
of Pennsylvania as the world’s 
finest lubricant ... plus the 
powerful 200 Horse Power slo- 
gan, makes Wm. Penn a real 
“natural” merchandising and 
sales building opportunity. 


For a genuine, top quality 
Pennsylvania Motor Oil... for 


mM. 


THAT 200 HORSE POWER MOTOR Oil 














consumer acceptance... for stepping up 


_ repeats...for substantial dollar volume and a 


iy N worthwhile profit ratio for you. Wm. 
S. Penn, That 200 Horse Power Motor 
Oil, is a sound business builder. 


ACT IMMEDIATELY. MR. 
MARKETER! An opportunity to 
acquire exclusive territory on Wm. 
Penn Motor Oil merits your prompt 
attention. Write for further details. 


THE CANFIELD OIL COMPANY 
Refiners of Petroleum 

GENERAL OFFICES. CLEVELAND, OHIO 

PLANTS, CORAOPOLIS, PA., CLEVELAND, OWIO 

JERSEY CITY, NL J. 


THE CANFIELD OIL COMPANY, CLEVELAND, OHIO 
We ore interested in marketing Wm. Penn, that 200 
Horse Power Motor O:!. Send full particulars. 

c 
Address 











Signed 









Better Sales Meetings 
As Way To Profits 


Many ideas are being used by Peaster 
Oil Co., Winnetka, IIl., to increase sum- 
mer profits, according to Clyde Peaster, 
including; 

Holding better sales meetings for 
dealers, giving them more advertising 
helps and doing more selling with them. 

Building a special lubricating oil truck 
for deliveries. 

Opening a parking lot. 

Installing meters and larger pumps 
at the bulk plant, and rearranging 
tanks. 

Putting in flower beds, cleaning up, 
and installing new follow-up system 


for customers at service stations. 
Building larger trucks. 
Adding new 1600-gallon tank truck. 
Building service station on North 
Shore within 15 miles of bulk plant. 
* * * 
Uses Large Tires 
Over-sized tires to take care of load 
and cut blowouts are being used by 
Marvin Charlton, oil jobber at Del Rio, 
Texas. 
* * * 
He Talks Quality 


Another marketer who believes that 
talking quality is a major. point in 
selling is W. H. Keathley, agent at 
Dyer, Tenn. He also displays his 
goods and contacts more people con- 
stantly. 





EW! 


PU rrexn Engineering! 
i esign! 


—a long 
Step 


at 1800 r.p.m. 
for Handling Any 


Petroleum Product . 


A new BLACKMER Rotary Pump!.. 


AUTOMATIC 
TAKE-UP FOR WEAR 








. ideal for small 
pumping jobs. Designed to handle 20 g.p.m. when 
direct driven by 1800 r.p.m. standard motor. No reducing 
gears! This simplicity permits exceptionally LOW PRICE. 
Pressures to 100 lbs. Compact, light weight, quiet in operation. 
Product of over 30 years’ experience. Write for FREE Bulletin today. 


BLACKMER PUMP CO., 1889 Century Ave., Grand Rapids, Mich. 


Features: 


1—High Speed Operation 
2—Low First Cost 
3—Positive Displacement 
4—No Priming Necessary 


5—Automatic. Take-up for 
Wear—pump renews itself as 
it runs 


6—Three Standard Construc- 
tions—Aill lron, Bronze Fitted, 
All Bronze ; 


7—Very Com pact—light weight 
8—Quiet Performance | 








EXCLUSIVE 
BUCKET DESIGN 















Promotes Fair Travel 


More gasoline business is the aim 
of Morrison Oil Co., Chelsea, Okla., in 
its promotion of the two Fairs as a part 
of its touring service, according to 
C. P. Morrison. 

Direct mail and personal selling are 
also being used to push gasoline gal- 
lonage. 

Recently, a new 1%-ton truck was 
purchased. 


* * * 


Drivers Sell Oil 


The Atwater Co., Locke, N. Y., has 
its truck drivers contact customers 
for motor oil sales. It distributes to 
consumer trade only and says it is put- 
ting out more tanks and pumps. 


Oil Jobbing Business 
(Continued from page 28) 


starts at 2 A. M. and works until noon 
and then the second crew comes on. 
The three units are equipped with 
meters, and on their trips from the 
terminal they dump into the storage 
of dealers on the highways they travel, 
into storage at four truck terminals 
which the company has built and into 
underground storage at the company’s 
main plant at Glasgow. All deliveries 
from these trucks are metered. 

For local deliveries, Mr. Harlin pre- 
fers light units, as for example 275- 
gallon tanks on half-ton chassis. His 
delivery problems here call for small 
dumps often on poor roads or where 
driveways are narrow and he has 
found the light units can operate more 
efficiently in this service, even though 
they have to make more frequent trips 
to the bulk plants for supplies. 


The equipment at the four truck 
bulk plants consists of four 2000-gal- 
lon tanks and one 4000-gallon tank, 
mounted above ground, and a ware- 
house of sheet steel on frame supports, 
about 20 by 40 feet in size, half of 
which is used for storage and half for 
garage space. These plants handle 
gasoline, kerosine, diesel fuel and trac- 
tor fuel and lubricating oil in drums 
and packages. Light oils are metered 
out of these plants as well as into stor- 
age there. The investment in these 
bulk plants, aside from inventories, is 
under $2000 and inventories of goods 
are much smaller than at a railroad 
bulk plant. From 15,000 to 25,000 gal- 
lons a month or more is moved through 
these plants, making a low per gallon 
operating cost. 

The plants are generally installed on 
or adjoining property of a company 
dealer and he is paid for keeping an 
eye on the plant when the local agent 
is away. The local agent works on 
salary or commission, as from a rail- 
road bulk plant. With the limited 
amount of supervision at this type of 
bulk plant, the company has found 
meters of great service in accurately 
checking the volume of material of 
various products handled. 
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Neu Equipment 





AND THE MANUFACTURERS 


DIVISIONAL MANAGERS Ap- 
pointment of three divisional sales 


managers has been announced by J. 
F. Weller, president Kellogg Division 
of American Brake Shoe & Foundry 
Co., Rochester. 

H. O. Holland for eastern division, 
with headquarters at 230 Park Ave., 
New York. T. B. Outhouse for mid- 
dle western division, with headquarters 
at 332 So. Michigan Ave., Chicago and 
J. E. Woodruff, for western division, 
with headquarters at 3355 East Slauson 
Ave., Los Angeles. 

* * * 

NEW PUMP COMPANY—The Smith 
Precision Products Co., 1135 Mission 
St., South Pasadena, Calif. has been 
organized by R. Stanley Smith and 
associates, according to recent an- 
nouncement. Thomas M. Penny is 
sales manager. The new company will 
market a rotary pump, which the com- 
pany claims is particularly adapted for 
handling gasoline and butane. 

Mr. Smith was active in development 
and manufacture of Smith meters for 
many years. His former company, 
Smith Meter Company, was purchased 
by A. O. Smith Corp. of Milwaukee 
about two years ago. Mr. Penny was 
connected with the Smith Meter Com- 
pany as branch manager. 

* * * 

BUG STAIN REMOVER-—-A powder 
for removing bug stains from automo- 
bile bodies, fenders, lamps, tire walls, 
and other external surfaces of the car 
without harming the finish, it is 
claimed, has been placed on market by 
Studebaker Corporation. 

* * e- 

NEW DISTRIBUTORS The Crane 
Co. has been appointed national distrib- 
utors for products manufactured by 
the Chiksan Tool Co., Fullerton, Calif., 
according to Earle R. Atkins, sales 
manager of Chiksan. Products handled 
will include swing jOints and barge and 
dock hose, it was stated. 

The Chiksan company will retain its 
staff of sales representatives in- prin- 
cipal cities and also will continue its 
sales and service organization in the 


oil fields, the company announced. 
* * * 


FUEL OIL HOSE—Two new types 
of fuel oil reel hose have been an- 


nounced by Metal Hose & Tubing Co., 
Brooklyn, N. Y. One is designed for 
suction and discharge service and the 
other for discharge service only. Each 
comes in three constructions for vary- 
ing types of service, the company 
states, and is available in 1-inch, 114- 
inch and 1*%-inch sizes. 
x aa * 
L. D. BRYAN, Jacksonville, Fla. re- 
ports his new mailing address is Box 


1939 


566. Mr. Bryan has been in the gaso- 
line and oil equipment business for 
the past 23 years 

* 1* 

NEW TRUCK PUMP--A new, light, 
compact truck pump is being offered 
by Granberg Equipment, Inc., Oak- 
land, Calif. It weighs only 30 pounds 


and is especially designed for easy 
fitting into the limited space available 
inside a truck frame, the company 


states. Capacity is 45 g.p.m. at 400 
r.p.m. 
x * on 
NEW BRANCH-—-Fruehauf Trailer 


Co., Detroit, has announced the open 
ing of a factory branch in Houston, 
Texas, under the direction of A. Jack 
Evans. It will operate a complete sales 
and service organization, the company 
States. 

* * * 

QUIZ BOOKLET-A quiz booklet en- 
titled “What’s Your ‘P. Q.’?” (plug quo- 
tient), asking 50 questions on spark 
plugs is being sent out by the AC 
Spark Plug Division of General Motors 
Corp. 





COLLOIDAL 
GRAPHITE 


Forty Millions for compressors in 
one year - industry has a large 
investment here. Compressors 
present a specialized problem in 
lubrication and when ‘“‘dag”’ col- 
loidal graphite is added to the 
correct petroleum fluid - it will 
protect against seizure and im- 
prove valve action, reduce oil 


feed and cylinder wear. 


Progressive oil suppliers are con- 
stantly striving to provide better 
and better lubrication for every 
job in every plant. Here is an 


opportunity in one great classi- 


fication of equipment to provide 
more effective protection by add- 
ing ‘‘dag”’ (natural teammate of 
oil) to specially selected petro- 
Let us tell 
about the experience we have 


had in this field. 


leum fluids. you 


Many oil refiners, including a 


goodly number of the majors are 
adding ‘‘dag’”’ to certain of their 
present lubricants to help solve 
‘*shock’’ lubrication problems. 
Techni- 
cal Bulletin 282 giving blending 


Let us work with you. 


instructions available on request. 


ACHESON COLLOIDS CORPORATION 


PORT HURON, MICHIGAN 
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‘Final Specifications 
For Products Issued 
By Gulf Coast Refiners 


CLEVELAND—Herewith are the 
new standards and specifications for 
quality products made by members of 
the Gulf Coast Refiners Association as 
approved by the members at Houston, 
Tex. August 22nd. Prices in OILGRAM 
and NATIONAL PETROLEUM NEWS 
for products of these specifications will 
be designated “GCRA Specifications” 
which will be their current specifica- 
tions. Prices obtained on any prod- 
ucts not covered by these specifications, 
whether from members or non-mem- 





bers, will also be shown but will be 
designated “Other specifications” or 
by whatever description is given by the 
seller. 

In announcing the approval of these 
specifications President D. W. Hovey 
and Executive Secretary George Reid 
said, the specifications were devised “in 
order that any sales or quotations of 
inferior products will not be confused 
with sales or quotations meeting stand- 
ard specifications adopted by this asso- 
ciation. As a considerable quantity of 
the products manufactured by the Gulf 
Coast refiners moves into the Eastern 
Seaboard markets, we would greatly ap- 
preciate your recognizing this fact and 
use similar brackets for Eastern Sea- 
board Markets.” 

OILGRAM will take that suggestion 














Underwriters’ Approved 


FOR CLASS 1, GROUP D LOCATIONS 


An explosion-proof motor — to be a pro- 
fitable investment — should guarantee 
you MORE than complete safety against 
the hazard of fire. 


HOWELL Explosion-proof Motors do! 
Basically they are the same as all other 
HOWELL Motors, with Underwriters’ 
safety features added. 


This means precision built and pre- 
cision tested —- more and better insula- 
tion—a bonded varnish — more 
efficient fan cooling. 
service at lower maintenance cost. 


Try one — and note the BIG difference. 


HOWELL ELECTRIC 
HOWELL, 












In short, longer 













BULLETIN 


Describes 
Battleship 


Construction 


New! — just off 
the press. Gives full details 
on HOWELL features 
that cut motor oper- 
ating costs. Write us 
today! 






MOTORS COMPANY 
MICHIGAN 


Representatives In All Principal Cities 












up with the refiners operating on the 
Eastern seaboard. 

The approved specifications in full 
are: 


From George Reid, Exec. Secy. 

GULF COAST REFINERS ASSOCIATION 
1613 Second Nat’l. Bank, Houston. 
SPECIFICATIONS FOR 

GCRA—Motor Fuel 

GCRA—Kerosine 

GCRA—Gas Oil (heating oils) 

GCRA—Diesel Gas Oils. 

Specifications were adopted Aug. 22 bv 
Gulf Coast Refiners Association for GCRA 
Standard motor fuels, kerosine, gas oils 
and Diesel oils. 

The association has adopted specifications 
for GCRA summer and winter grade of 
motor fuel for the octane ratings 65, 68, 70 
and 72-74 (CFR method) all unleaded motor 
fuels, and GCRA 72-74 octane (CFR) stand- 
ard leaded motor fuel. 

Detail specifications for the GCRA 65, 68, 
70 and 72-74 CFR octane rating unleaded 
motor fuels (summer and winter grades) 
are as follows: 


GCRA MOTOR FUEL (65, 68, 70, 72-74 
Cc 


FR Octane) 
Summer Grade 
Distilling:— 
Min. 12% @ 158° F. 


Max. 18% @ 158° F. 
Min. 30% @ 212°F 
Min. 50% @ 257° F. 
Min. 89% @ 356° F. 


End Point 400° F. Max. 
Recovery—96 % % Min. 

Doctor—OkKay. 

Corrosion—Okay (3 hrs. @ 122°F.) 


Gum—Glass dish—5 mg. Max. 
Reid Vapor Pressure—9 lbs. Max. 


GCRA oe FUEL (65, 68, 70, 72-74 


‘FR Octane) 
Winter Grade 
Distilling:— 
Min. 14% @ 158° F. 
Max. 24% @ 158°F. 
Min. 30% @ 212°F. 


Min. 50% @ 257° F. 
Min. 89% @ 356° F. 
End Point—400° F. Max 
Recovery—96 Min. 
Doctor—OkKay 
Corrosion—OkKay (3 hrs. @ 122°F.) 
Gum—Glass dish—5 mg. Max. 
Reid Vapor Pressure—11 lbs. Max. 
Detail specifications for the GCRA 72-74 
CFR octane rating, leaded motor fuel (sum- 
mer and winter grades) are as follows:— 
GCRA MOTOR FUEL (CFR octane 
rating 72-74) 
Summer Grade 


Distilling:— 
Min. 12% @ 158° F. 
Max. 18% @ 158°F. 
win. 20% @ 27°F 


Min. 50% @ 257° F. 

Min. 89% @ 356° F. 

End Point—400° F. Max. 
Recovery—96% % Min. 

Doctor—OkKay 

Corrosion—Okay (3 hrs. @ 122°F.) 
Gum—Glass dish—5 mg. Max. 

Reid Vapor Pressure—9 lbs. Max. 
Content Tetraethyl Lead—1.5 c.c. Max. 


GCRA MOTOR FUEL (CFR octane 
rating 72-74) 
Winter Grade 
Distilling:— 


Min. 14% @ 158°F. 

Max. 24% @ 158° F. 

Min. 30% @ 212°F. 

Min. 50% @ 257°F. 

Min. 89% @ 356°F. 

End Point—400° F. Max. 

Recovery—96% Min. 

Doctor—OkKay 

Corrosion—CkKay (3 hrs. @ 122°F.) 

Gum—Glass dish—5 mg. Max. 

Reid Vapor Pressure—11 lbs. Max. 

Content Tetraethyl Lead—1.5 c.c. Max. 
Detailed specifications on GCRA Kerosine 

are as follows:— 





Gravity 41/43 

Flash 110. or legal or above 
End Point 525° F. Max. 

Doctor Okay 

Corrosion Okay 

Color Water white 

Sulfur 0.1% 

Burning Test 24 hrs. A.S.T.M. D-187-36 


lamp method 

GAS OILS—GCRA gas oil or heating oils 
will be straight run products. 

DIESEL GAS OILS—GCRA Diesel Gas Oils 
will be straight run products, designated 
as follows:— 

GCRA 43 or below Diesel Index. 
GCRA 43-47 Diesel Index. 
GCRA 48-52 Diesel Index. 
GCRA 53-57 Diesel Index. 
GCRA 58 and above Diesel Index. 

No specifications for Diesel fuels (residual 
type) and Bunker fuel oils such as grade 
C have been adopted by the association as 
of August 22, 1939. 
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Dear Editor: 

Sometime since you seemed to be so 
anxious to find out how Dealers felt 
about reduced margins, etc. Here is 
how Stone Corner Trading Post feels 
about the whole blooming deal. 

You read and you read that this or 
that son-of-a-gun, Red Head, Snot Nose, 
Ginger Bread Gasoline Dealer is a Cut- 
throat and a Chiseler. But that hain’t 
the way we heared it. Who is the 
Chiseler? What is a Chiseler? It 
would be well to give the Old Noodle 
a Dutch Rub and start the gray mat- 
ter working before anyone is so free 
to call the hard working Gasoline Deal- 
er a blankety-blank chiseler. 

The dealer gives the customer value 
received when he pumps a dollar’s 
worth of gasoline into the customer’s 
car (minus the range of 18.75 cents to 
39.07 cents or 23.08% to 64.12% Tax 
on gasoline over which the dealer has 
no control). The Dealer has an invest- 
ment of probably several thousands of 
dollars over which he has very little or 
any say. The Public drives up and uses 
his drives for a turn-table, block his 
drives and honk their horn, dealer has 
to drop everything and run out to tell 
someone how to get to the next town 
or drive up and block his drives (mak- 
ing it next to impossible for customers 
to come in who want to do business) 
and use the dealer’s metered-water toi- 
let, paper, towels and soap and many 
times leaving rest rooms like a Hog 
Pen. Then others drive up demand 
that you put air in tires, clean wind- 
shield and fill their battery with water 
or get a dish and water so their dog can 
have a drink and buy NOTHING. The 
dealer is the one that is being CHIS- 
ELED. 

The Federal Government gets 1 cent 
“gas” tax per gallon. The State gets 
3-4-5-6-7-8 cents State Tax. The Deal- 
er pays State and Federal Tax on his 
gasoline evaporation. The Dealer col- 
lects the Federal and State Tax for 
which he gets no remuneration. The 
Dealer is a gratis employe of the Fed- 
eral and State Governments. What do 
motorists get out of the Federal and 
State Governments for the tax they 
pay on gasoline? Do they get Value 
Received? 

Why not let the State and Federal 
Government spend some of the taxes 

collected on gasoline to be used on 
WPA projects and construct Public 
Restrooms at convenient points for the 
use of the Public and be invited guests 
of the Federal and State Governments 
(not an uninvited guest of gasoline 
Station). Go back to the Old County 
Fair System. Put a colored lad and 
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lassie in these Public Rest Rooms 
You remember the County Fairs in the 
different counties around Cleveland 
how the colored boy had charge of the 
restroom (backhouse) and boy, the 
line of lingo that he went over to ex- 
tract the nickel or shiny dime out of 
the customers that entered his domain 
was not to be sneezed at. He showed 
more sales ability than The Major Oil 
Companies do today in marketing their 
wares. 

MAJOR OIL COMPANIES SHOULD 
GROW UP-—AIl men in Gasoline sta- 
tions are not Rubber Stamp Men. Ma- 
jor Oil companies should have adver- 
tising men and sales promotional men 
who have learned the lesson of “Give 
and Take’. The element that has crept 
into this business who have never 
learned the lesson of “Give and Take’”’ 
and who do not give the man in the 
gasoline station and _ consideration 
should be kicked out of Gasoline Ad- 
vertising. 

Let Major Oil Companies Wake Up 
and sell the Public on the wonderful 
maps at the public’s disposal that can 
he had at the gasoline stations and 
make planned trips before they start 
on their trips and educate the public 
to watch for the route signs that route 
signs are reliable and more dependable 
and to give the man at gasoline station 
a break (not break him) then with the 
low margins the Major Oil Companies 
will begin to find a “Spark of Loyalty” 
with the naked eye. But as long as an 
irresponsible person with a $15.00 car 


can drive up and have 29 cents in his 
pocket and make a slave out of 
the man at the station you 
will never find any loyalty. We 
say to the Major Oil Companies cut 
out the Monkey Business and get down 
to Business, play ball with the Dealers 
and most of all play fair. Then dealer 
turn-overs for the Major Oil Companies 
will be less and profits for Major Oil 
Companies will go UP. 
Stone Corner Trading Post 
Wolcott, New York 


Trades Help Tire Sales 

“Have gone into trading old tires 
and batteries for new merchandise,” a 
2umford, Maine, marketer reports and 
he says he is making sales he would 
lose otherwise. 

He offers a small premium on com- 
bination oil and grease jobs, which has 
increased this business for him. 

He handles a full line of accessories 
and is “majoring in plugs, fan belts 
and batteries.” 


25-Year Club To Meet 
NEW YORK, Aug. 14.—The first an- 
nual meeting and dinner of the Twen- 
ty-Five Year Club will be held during 
the annual convention of the Ameri- 
can Petroleum Institute, at the Stevens 
Hotel, Chicago, Nov. 14,‘according to 
R. A. Wotowitch, Cities Service Oil Co., 
one of the organizers of the club. The 
club is what its name implies—an asso- 
ciation for those who have been in the 

oil industry 25 years or more. 
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QUALITY BRAND 
100 % PURE 
PENNSYLVANIA OIL 


FREEDOM, 


Refined in one of Pennsylvania’s 
most modern refineries, from 
the world’s finest crude... An 
oil with a reputation ... For 
quick turnover and quick prof- 


its, lead with Penn Trump. 


Pacific Coast Bulk Plant & Warehouse: 


Refiners of the Big 4 in Quality Brands: 
PENN TRUMP BEAVER-PENN FORT PITT FOUR-STATE 








W rite today for exclusive territory 


FREEDOM OIL COMPANY 


Los Angeles, Cal. 












Mid-Continent 


TULSA, Aug. 28.—Quotations for re- 
fined gasolines advanced 0.125 to 0.25 
cent in the Mid-Continent last week as 
the second week of oil well shutdowns 
in six southwestern states caused an 
appreciable drop in crude and gasoline 
supplies. Occasional shutdown of small 
refineries was reported, but for the 
most part plants generally continued to 
operate at reduced levels. Majority of 
Mid-Continent refiners said they still 
were able to supply normal require- 
ments of their regular customers. 
Some concern was reported by refiners 
as to their ability to supply the pre- 
Labor Day demand for gasoline. 

Quotations and sales prices reported 
for Grade 26-70 natural gasoline 
reached: 4 cents, f.o.b. Breckenridge. 
Sales in the open market were unus- 
ually active with higher bid prices at- 
tracting some supplies from storage. 
Sales reported at 4 cents, f.o.b. Breck- 
enridge, totaled 62 cars on one day. 

Quotations reported for Oklahoma 
kerosine last week were 0.125 cent be- 
low previous week, at 3.375 to 4.25 
cents for the 41-43 w.w. grade and 3.50 
to 4.625 cents for the 42-44 w.w. grade. 


Pennsylvania 


CLEVELAND, Aug. 28. With the 
withdrawal of one western Pennsy]l- 
vania refiner’s quotations for neutral 
oils last week, low prices reported for 
these oils were up another 0.5 cent at 
21 cents for 200, zero pour test, 20 
cents for 10 pour and 19.50 cents for 15 
pour. Several refiners reported 0.5 
cent to 1 cent advances in their quota- 
tions for 200 and 150, 25 p.t. neutrals to 
18 cents and 16 to 17 cents for the two 
grades, respectively. Four refiners re- 
ported advances of 0.5 to 1 cent in their 
quotations for 25 p.t. bright stock, 
bringing the low of the price range Ww 
0.5 cent to 16.50 cents. 

Export sales of lubricating oils from 
western Pennsylvania fields continued 
heavy according to reports and refiners 
said there was still a marked scarcity 
of supplies. 


Mid-Westean 


CHICAGO, Aug. 28.—-With virtually 
all tank car marketers out of the mar- 
ket and refiners further advancing 
their quotations, gasoline prices at- 
tained new highs for the year at Chi- 
cago last week. 

The lows of price ranges for ship- 
ments of gasoline f.o.b. Group 3 
reached 4.50 cents for 62 octane and 
below, 4.75 cents for 63-66 octane and 
67-69 octane and 5 cents for 70-72 oc- 
tane. No open spot sales of gasoline 
originating in the Mid-Continent were 


reported by tank car marketers or re- 
finers here. Some resellers said they 
were selling low-octane gasoline origin- 
ating in the Chicago refinery district 
for local delivery at prices ranging 
from 5.375 to 5.50 cents. Majority of 
Chicago brokers cut off from the Mid- 
Continent field are now mainly reliant 
on Michigan and southern Illinois re- 
fineries for their low-octane gasoline. 
Higher octane grades have been sup- 
plied in some instances, it was learned 
from mapor company refineries. 

A tank car marketer who had been 
quoting at the lows of price ranges 
said he had withdrawn his kerosine 
quotations. New lows were 3.375 cents 
for 41-43 w.w. and 3.50 cents for 42- 
44-w.w. 


Gulf 


NEW YORK, Aug. 28.—Purchase of 
two cargoes of 72 octane, 400 end point 
leaded gasoline at 5.75 cents was re- 
ported last week by a domestic buyer 
for immediate lifting. 

Generally unsettled conditions, re- 
sulting from recent crude oil price re- 
ductions and subsequent field shut- 
downs, continued throughout the week 
at the Gulf. Widely varying quotations 
received from some refiners were said 
to be purely nominal. Several refiners 
said they were completely out of the 
market. Indications were that sup- 
pliers were holding closely what stocks 
of refined products they had on hand 
pending some settlement of present up- 
set conditions. Foreign inquiries re- 
ported in the market were said to have 
met with no response from suppliers. 


ratitorni 


LOS ANGELES, Aug. 26.--Although 
ideal fishing weather had lured most 
California market experts from their 
desks the past week, reports were that 
the shutdown of Mid-Continent oil 
fields was helping demand for local 
heavy oils. The low on export diesel 
fuel oil was said to be about $1.00, with 
indications no great quantity could be 
bought at less than $1.05 a barrel. A 
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Dealer Tank 

T.w. Car 

Cents per Gal. 

a: 2: a ea 9.76 5.70 
Month ago ...... 9.66 5.70 
Wear GRO: .ncc0<. 10.11 6.03 


Dealer index is an average of 
“undivided” dealer prices, ex-tax, 
in 50 cities. 

Tank car index is a weighted 
average of 12 wholesale markets 
| for regular-grade gasoline. 




















34 gravity gas oil in cargo lots was 
also valued higher, within the range 
of $1.125 to $1.15 a barrel, generally, 
according to reports. 

Some interest was indicated in Cali- 
fornia kerosine, although doubt was 
expressed that sales could be made at 
current quotations of 4 to 4.25 cents. 

Domestic markets were highlighted 
by a reduction in posted prices for nat- 
ural gasoline; a move indicated as like- 
ly a week ago to meet lower quotations 
made by operators of independent 
plants. Field prices now offered by 
large purchasers range from 6 cents 
for a 21-pound product to 6.49 cents for 
a 15-pound vapor pressure. 

Non-leaded gasolines produced by In- 
dependent Los Angeles Basin refiners 
were offered at slightly lower rack 
prices. Sales were reported generally 
within the range of 6.50 to 6.625 cents 
a gallon, exclusive of tax. 


Eastetn 


NEW YORK, Aug. 28. Gasoline 
prices were generally unchanged in 
eastern seaboard markets during the 
week ended Aug. 26, according to re- 
ports of suppliers. Traders said that 
apprehension over possible effects of 
the crude oil situation had curtailed to 
some extent spot movement of sup- 
plies. Shading of posted prices, prev- 
alent at one or two points in recent 
weeks, was said to have ceased. 


Wax 


NEW YORK, Aug. 28.—Prices for 
fully refined and scale grades of wax 
were generally unchanged at New York 
and New Orleans during the past 
week, according to reports of suppliers. 
Movement of scale grades was said to 
be light. 


Fuel Ol 


TULSA, Aug. 28.—Light fuel oil quo- 
tations were reported to have reacted 
only indirectly last week to the shut- 
down of southwestern oil wells. No ac- 
tual advances in quotations were re- 
ported, although prices for one or two 
grades were higher when _ suppliers 
who had been quoting the lows of the 
price ranges withdrew their quotations. 
Reduced refinery operations and re- 
sultant decrease in light fuel produc- 
tion may be expected to result in slight- 
ly better statistical position, suppliers 
said. 

Drafts on heavy fuel oil inventories 
suitable for use as cracking stock were 
reported large as refiners supplement- 
ed crude supplies with these oils. 

* * * 


CHICAGO, Aug. 28.—Light fuel oil 
prices began to reflect the firmness of 
gasoline prices last week as some tank 
car marketers withdrew quotations due 
to lack of supplies. Advances reported 
in quotations ranged from 0.25 to 0.50 


(Continued on page 51) 
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REFINERY TANK CAR MARKETS 


All prices on this page are publisher’ s opinion of open market quotations or sales, for spot shipment (10 to 15 davs) unless otherwise stated. 


Prices in cents 


per gallon, ercept heavy fuel oils in dollars per barrel of 42 gallons, war and petrolatums in cents per pound in barrels. tank car lots, FOB refineries in 


districts designated, except where otherwise noted. 
municipal tares not included. Prices quoted apply on products made from legally produced crude. 
mined by C.F.R. Motor method, A.S. 


Inter-refinery and erport prices not included unless so stated in the respective markets. 


.M. D-357-33T; and lubricating oil specifications delermined according to A.S 


Federal, state or 
Unless otherwise - ted, gasoline octane ratings are deter- 
3.7.M. methods, unless otherwise noted. 








Gasoline 


Prices Effective Aug. 28 
OKLAHOMA 
U.S. Motor: (Octane L-3 
62 oct. & below.... 4.375- 4.75 
63-66 oct.......... 4.75 —3.0625 
Lo A 4.75 5.20 
Cu. ee 5.25 5.50 
60-62. 400 e.p........(e) 4.375-4.50 


Aug. 21 
4.375- 4.625 
4.625- 5.00 
4.875- 5.25 
5.125- 5.50 
(e) 4 75 


WESTERN PENNA. REFINERY QUOTATIONS 


Bradford-Warren: 
Motor gasoline: 


U.S) Motor (58-62° e) 4.625 (h) 4.625 
Min. 65 oct... .. (h) 6.25 -6.50 (h) 6.25 -6.50 
“Q” gasoline... h) 6.25 —-6.50 (h) 6.25 -6.50 
Other districts: 
Motor gasoline: 
U. S. Motor (58-62° 
gravity):...... 1.50 1.50 
“QQ” gasoline... .. 6.00 6.00 
CENTRAL MICHIGAN (a 
Str.-Run Gasoline. . 1.50 $625 4.50 1.625 
S. Motor: (Octane L-3 
67-69 octane....... e)6.25 e625 
70-72 octane...... 7.00 7.2 7.00 7.29 


Prices Effective Aug. 28 Aug. 21 | Prices Effective Aug. 28 Aug. 21 
CALIFORNIA (3c tax to be added if used in state) CENTRAL WEST TEXAS (Prices to truck transports) 
U.S. Motor: U.S. Motor Gasoline: (Octane L-3) 
54-58 gravity, for in- 62 oct. & below h) 4.25 -4.375(h) 4.25 -4.375 
state shipment 6 50 9.25 6.75 9.235 63-66 octane e)500 e)5.00 
54-58 gravity, for out- 66-70 octane e)5.25 e)5.25 
side state shipment 6.50 9 00 6.75 9 00 
58-61 gravity, 375-400 fe Sm 
e.p., 65 oct. & above 7.75 — 9 75 ¢.69 — D.bo U.S. Motor Gasoline, (Octane L-3) 
TE ) Cc eee &)5.00 e&)5.00 
a TEX. b 60-62, 400 e.p. e) 4.50 e) 4.50 
U.S. Motor: (Octane L-3 
62 oct. & below h) 4.50 -4.75 1 375- 4.625 N. LA. (For shipment to La. & Ark.) 
63-66 oct $.75 -~ 5.00 4.75 - 4.875 U. S. Motor: (Octane L-3) 
9 5.00 5 875-— 5.125 ‘a - 
67 “o = h) 3 = : aaa ‘ oe eae 62 oct. & below... .(e) $375 4.50 e)4.375 
70-72 oct.. h) 5.25 -5.625 5.123- 5.50 63-66 oct 1 623 1 623 
0-6? ( s0 375 99-00 OC  ] da-d ‘ > 
60-62, 400 e.p. hh) bt h) 4.375 67-69 oct e)4 875 e)4 875 
i a : . 70-72 oct e)5.25 e)5.25 
KANSAS _ For Kansas destinations ouly) 
U.S. Motor: (Octane L-3 ARKANSAS (F.o.b. Ark. plant of one refiner, for 
62 oct. & below. ... e) 4.75 e) 4.75 | shipment to Ark. & La.) 
67-69 octane. ... e)3.00 e)3.00 U. S. Motor: (Octane L-3) 
70-72 octane 5.50 e)5.50 ye ~ P ie 
= ‘ ; ao 62 octane & below t 875 £625 
W. TEX. (b eg ee >. aed 2.125 
U.S. Motor: (Octane 1-3 OHIO (S. O. Ohio quotations for statewide delivery 
62 oct. & below h) 4.50 -4.75 (h) 4.50 —4.875 and subject to exceptions for local price disturbance es) 
63-66 oct h) 4.875 > OO (h) 4.875-5.25 70-72 octane 7 375 7 375 
67-69 oct h) 5.125 375(h) 5.125-5.50 7 : rr es 
70-72 oct. h) 5.375-5.625(h) 5.375-5.75 Continued on next page) 





(a) 


sellers holding licenses. 


(h) Two refiners quoting. 


Prices FOB. Central Michigan refinery group basis, for shipment within Mich. 
New Mexico destinations; Group 3 prices 8 quoted for northern shipment. 


(i) No quotations reported. 


Excluding Detroit shipment. 
(j) Prices discontinued. 


c e 


One 


Shipments may originate at plants outside Central group. 
refiner quoting. 


(f) 


Two suppliers quo 


ting. g) 


(b) For shipment to Texas and 
‘o re- 





surrounding lerritory. 


MID-WESTERN TANK CAR MARKET 


Prices in this Midwestern Tank Car Market table are gathered from refiners and tank car marketers or brokers from their offices located in Chicago and the 


While the prices are quoled on a Group 3 
uses Group 3 as a price basis for the ease of comparing prices even when the mat lerial originales in another refining district. 


Oklahoma 


freight rate basis, this is in accordance with the custom of the oil industry which 
Generally when prices are quoted in 


this Chicago market, the origin of the material is not known at the time the quotation is given, oftentimes even with the quoling refiners who have refineries in more 


than one refining district. 


All other gasoline prices are given by and for the particular refining district where the material is made and from which it is shipped. 























| 
| aIC¢ bd ry > « be ac 2 . . T ‘ 
| Gasoline Fuel and Gas Oils Chicago Naphtha and Solvent 
| Prices Elective Aug. 28 Aug. 21 Pri ET : \ og \ 7 
11. $. Motor: (Octane L-3) rices Effective ug. <= ug. < = ot ; , - : - 
62 oct. and below... 4.50 — 4.75 4.25 — 4.625 No. 1 p.w. 9 -—- 3.75 3.00 — 3.75 ene eeaiie i = 
7 re pee a ee b)4 ae 125 (c) 4 ie a u pee ' 3 25 aie : the ; 25 FOB Group 3 as quoted by two Chicago sellers) 
b- _. Porree reo so o -: oo ’ No, 2 straw > oo 5. aoe ated >. coed 
70-72 oct 5.125- 5.375 5.00 — 3.25 No. 3 2.75 — 3.125 2.75 — 3.125 Stoddard solvent... >. 875 5.875 
No. 5 $0 65 $0 65 Cleaners’ naphtha 6.375 6.375 
q <1 V. M. & P. naphtha 6 375 6.375 
Kerosine No. 6.. oe $0 35 $0 45 $0.35 -$0.45 Mineral spirits. . . 5.273 S00 
11-45 pravity, wow. 3.375- 4.00 3.125- 4.00 U. Gk. eeeol..... i i : Rubber solvent..... 6 375 6 375 
42-44 pee w.w. 3.50 4.25 3.25 23 Range oil 3. 375- 3.875 3.00 3.875 Lacquer diluent 7.375 375 
° ° ° ° > were x , ~ al 
| Daily range of gasoline prices as reported in PLATT’S OILGRAM (Week Ended Aug. 25, 1939) 
- U.S. Motor, (Octane Number determined according to L-3 Method . m ” 
| in Okla., Texas and Mid-Western Districts): Aug. 21 Aug. 22 Aug. 23 Aug. 21 Aug. 25 
62 octane and below: : ; 2, = : - : me 7 
. Oklahoma Vuela asi ilae tn Meme eee aURes 4$.375— 4.625 t.375- 4.625 4.375— 4.625 4.375-— 4.75 $.375- 4.75 
| (a) North Texas........ t375- 4.625 $375- 4.625 ce) 4.50 -4.75 150 4.75 ce) 4.50 -4.75 
» West Texas. . ce) 4.50 -4 875 ec) 4.50 —4.875 ¢) 4.50 -4.75_ ce) 4.50 -4.75 c) 4.50 —-4.75 
Mid-Western (Group Sihesle)....6<ccscee5es 1.25 1 625 4.25 1.625 $.25 1.625 6:25 4.75 150 4.75 
63-66 octane: : a : 2 ; a ; 
) | 0 Ee re ree er eee ee 1 625- 5.00 1625 5.00 1625-50625 175 5.0625 175 -5.0625 

| Og Or errr er er rr 4.75 1.875 4:75 4 875 ce) 4.75 -5.00 ec) 4.75 -5.00 41.75 5 00 
? West Texas. . s ce) 4.875-5.25 ¢) 4.875-5 .25 ©) 4875-500 ©) 4 875-5.00 ce) 4.875 5.00 
> Mid-Western (Group 3 basis).......... £50 b) 450 b) 4.50 b) 4.50 b)4.75 
| 67-69 octane: are a 3 — : : 
ig Oklahoma a rE 1875) 5 25 17 9.25 1.75 3.25 175 >. 25 
™ Dh ee ) 1875-5 12 c) 4 875 >. 25. ©) 3.00 -5 25 ©) 5 00 9 25) 

West Texas... : j ‘ : ©) 5.125 > 50 ©) 9125-9. 375 ©) 5 125-5.375 ¢) 5125-5375 
= Mid-Western (Group 3 basis)...... 175 » OU 4.75 > 00 1.75 » OO ae > 00 4.75 >. 00 
70-72 octane: : : , ; ee > 
Oklahoma Sea ae >. 125- 5.50 >. 125-— $.50 ».00 — 5.50: >. 125- 5.50 >. 25 5.50 
S Sl I IIS a. coda ac naa kee owes 2. 1250 » 50 9. 125- 5 50 ©) 5 25 » 625 ce) 5 25 » 625 e) 5.25 -5 625 
I oes wey nwo wdc ce) 5.375-5.75 >. 375-— 5.75 ©) 5 375-5 625 ¢) 5375-5 625 c) 5. 375-5 .625 
RI acetate ae Uulal gel a ha kialee b) 5.00 bis 00 bi5 00 b)5 00 b)5 00 
Ss Mid-Western (Group 3 basis).......... » OO b. 29 > 00 >. 25 » OO b.aao 5.00 5.375 5.00 >. 375 
. Motor Gasoline, 60-64 octane: : a " ? a ce: : 
€ New York harbor........ 9.79 6 15 >. 75 6 l > » 19 6 15 » TD 6 | > 9.7 6 ! 
t- Philadelphia district. ..... » TD 6 50 979 — 6 50 » 75 — 6 50 » 75 ~ 6.50 » 75 ~ 6.50 
Baltimore district ‘ bid b)5.75 b)5.75 b)5.75 b)5.75 

Motor Gasoline, 65 octane & above: ; 

ee ci ce edbadokcesuens 6 OO 6 25 6 00 6.25 6 00 6.2 6 00 6 25 6 00 6.25 

Philadelphia district........ 6 OO wy 6 00 00 6 00 7 00 6 00 7.00 6 00 00 

eee, EERE Re 6 00 7.25 6 00 25 6 00 7.25 6 00 72 6 00 25 
il U.S. Motor, 58-62°: ; . ’ 
yf Bradford-Warren (Western Penna.) ce) 62 ©) 4 625 ©) 4 625 ©) 4.625 ©) 4.625 
Other districts (Western Penna.).......... 1.50 1 50 150 150 150 

k Motor Gasoline, Min. 65 octane: - ; ! ; 

‘ Bradford-Warren (Western Penna.) ¢) 6.25 -6.50 ©) 6.25 -6.50 ce) 6.25 -6.50 ¢) 6.25 -6.50 c) 6.23 -6.50 
Le “OO” Gasoline: ; ; 7 “ ; ag : 
dd Bradford-Warren (Western Penna.) ©) 6.25 -6 50 6.25 6.50 ¢) 6.25 -6.50 ¢) 6.25 -6.50 ©) 6.25 -6.50 
0) Other Districts (Western Penna. 6 00 6.00 6 00 6 00 6.00 
y 

u) For shipment to Texas and New Mexico destinations: Group 3 prices are quoted on northern shipment b) One refiner quoting. (c) Two refiners quoting 
| d) No quotations reported. 
NEWS 
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not included, unless 


so stated in the respective markets. 


REFINERY TANK CAR MARKETS 


{ll prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 davs). 
ercepl heavy fuel oils in dollars per barrel of 42 
refinery and export prices 
apply “9 fore made from legally produced crude 


gallons, tank car lots. FOB refineries in districts designated. ercept where otherwise noled 
Federal, state or municipal lares not included. 
Unless otherwise noted, gasoline octane ratings are determined by C.F.R. 


Prices in cents per gallon 
Tnler- 
Prices quoled 
Motor method 














































































S.7.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 
T ‘ ° Prices Effective Aug. 28 Aug. 21 Prices Effective Aug. 28 Aug. 21 
1 ¢ € € > = _ | . . . = 
Natural Gasoline CALIFORNIA | CHICAGO (Continued) 
(Prices to blenders on freight basis shown below. | S@” Joaquin Valley: a : | (e) Red Oils: 
Shipments may originate in any Mid-Continent manu- | Heavy fuel........ $0.55 -$9.75 $0.55 -$9.75 ee ee 9.00 9.00 
facturing district.) | Light fuel ee: $0.75 -$0.85 $0.75 -$0.85 200—No. £ 9.50 9.50 
‘ ‘ Diesel fuel (per gal.).. 2.75 4.00 2.75 - 4.00 250—No 10.50 10.50 
ae . ‘ >: y = ~ . Lad 
pone meee a nema | Stove dist. (per gal.).. 3.00 >. 00 3.00 — 5.00 280—No. 5 11.50 11.50 
FOB GROUP 8 I | 300 —No. 5 se eresee ll 75 Ea. te 
| Los Angeles: | N Vi : 5 

Grade 26-70......... (4.00 14.00 : ee : Note iscous oils, 15 to 30 p.p. are quoted 05e 

ania | Heavy fuel $0.55 $9.90 $9.50 -$0.90 | lower; 60- 85 and 86-110 No. 2 non-viseous oils, 15 

FOB BRECKEN IGE Light fuel ore $0.65 -$1.00 $9 69 $1.00 to 30 p.p., 0.25c¢ lower. To obtain delivered prices in 

x wy RENRIDGE tas Diesel fuel (per gal.) we | 41.00 2.25 -— 4.00 | Chicago, add 0.25c per gal. 

Grade 26-70......... e) 4.00 m) 3.75 —-4.00 Stove dist. (per gal.) 925 -5.00 2.25 - 5.00 

| 
CALIFORNIA (F.o.b. plants in Los Angeles basin) San Francise . 
75-85, 350-375 e.p. for | San Franeisco , - | Cylinder Stocks 
: do, - | Heavy fuel $0.95 $0.95 | my 
blending. ... » 90 6 00 5.60 6.00 Light fuel $1.05 $1.05 ’ ee . i ; 
Diesel fuel (per gal. 4.50 4.50 MID-CONTINENT  (F.o0.b. Tulsa basis 
Stove dist. (per gal.). 5.50 5.50 | Bright Stocks: 
= “ Nole: All above heavy fuels meet Pacific specifica- 190-200 Vis. at 210° D. (e)19.00 (e) 19.00 
Kerosine tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 150-160 Vis. at 210° D: 
and stove distillate, spec. 100 0 to 10 p.p........ 14.25 -16.00 14.25 -16.00 
. RO 00 35 Oe. oss ccs 13.50 -15.00 13.50 -15.00 

WESTERN PENNA. REFINERY QUOTATIONS | 95 to 40 pp. (hy 13.23-13.50(h) L3.23-13.50 

Bradford-Warren 150-160 vis. at 210° FE. 12.50 -14.50 12.50 -14.50 

45 gravily w.w 1.875 4.875 

46 Bravily w.w e)5.375 e)5.375 - : | 120 Vis. at 210° D: 

oe a oe Neutral Oils 0 10 10 pap... (W) 18,75 14.50(h) 13.75 14.50 
> eravily w.w. 75 >. 00 75 >. 00 25 to DP... (e)12.75 (e)12.75 

46 gravily w.w. .(h) 5.00 -5.125(h) 5.00 -5.125 — >EORIA -FINERY IOTATIONS 600 S.R. Dark Green.. e)5 .50 (e)5.50 

47 gravity w.w. 5.00 - 5.25 5.00 -— 5.25 WESTERN PENNA —s Ss ” : ries, | 600 S.R. Olive Green. . (h) 7.00 7.50 (h) 7.00 -7.50 

CENTRAL MICHIGAN Viscous Neutrals No. 3 col. (Viscosity at 70° F.) | 631 S.R (e)12_ 51 ( 12 50 
: : : : (a Pehasiors 8i'< a6 2! 

7 . e e - e 200 Vis. (180 at 100°) 420-425 fl | Black Oil.. (h) 3.50 -4.00 (h) 3.50 -4.00 

47-49 gravily w.w $50 5.00 4.50 5.00 h)21.00 h)21.00 

0 p.t. (h)2 (h)21. 

OKLAHOMA 10 p.t. (h) 20.00 (h) 20.00 | (e) CHICAGO (Viscosity at 210° 

41-43 gravily w.w.... 3.375- 4.25 3.50 25 i Sere (h)19 50 (h)19.50 UnGltered Sta or a 

42-44 gravity w.w.. 3.50 —- 4.625 3.625- 4.625 25 p.t 18.00 -18.50 17.50 -18.00 neg Steam Refined: sie oe 

KANSAS (For Kansas destinations only : _ 160 Pe eee nach e 10.00 10.00 

: F on ; on iSO: Vie; GSS et BOO) See 8 resins Sie'ie'® Hise 5 

41-43 gravity w.w.... (e)4.125 (e)4.125 a pS ile: site b aie arelereras 11.00 11.00 

42-44 gravity w.w.....  (e)4.375 e) 4.375 0 p.t . (h)19 00-19. 50 (h) 19.00-19.50 

N. TEX. = (b) 10 “ “4 << +3 ro 3 7 ~ _ ro - + Bright stocks, 160 vis. at 210. No. 8 color: 

op.t.. (nn ‘ (oo ‘ 4.0 a a = 
41-43 gravity w.w... (h) 4.00 (h) 4.00 25 pt. é% 16.00 -17.00 15.50 -16.50 0 to 10 p.p........ 15.75 15.75 
a : : ERS af ae 14.75 14.75 

N. LA. (For shipment to La. and Ark. 30 to 40 p.p Es 14.93 14.25 

41-43 gravity w.w.....(e) 3.75 —4.00 (e) 3.75 -4.00 SOUTH TEXAS E filtered Cyl. Stock. . 13.50 13.50 

ARK. (F.o0.b. Ark. plant of one refiner for sinipment Vis Color Note: To obtain prices delivered in Chicago, add 

to Ark. and La.) Pale Oils: (Vis. at 100°F ) 0.25c per gal. 

41-43 gravity w.w.... 4.25 4.25 100 No. 1%-2%..... 4.50 - 5.00 4.50 - 5.00 : Pa 

CALIFORNIA 200 No 25, ; " 5 biteass 6.00 6.00 WESTERN PENNA. REFINERY QUOTATIONS 

¥ " sa 300 No. 2-3.... 6.50 6.50 600 S.R. filterable.... 8.00 - 9.00 8.00 — 9.00 
a ST Ae: | ee oe 7.50 7.50 CON: ons ccsecaas 10.00 -11.00 10.00 —11.00 
| _750 No. 3-4..... 8.00 8.00 eee 10.50 -12.00 10.50 -12.00 
| 1200 No, 3-4.. 8.375- 8.50  8.375- 8.50 a eee ee ener 13.00 -14.00 13.00 -14.00 
2000 No. 4 8.50 —- 9.00 8.50 - 9.00 
~ ml 
Gas and I uel Oils Rea O2 Bright stock, 145-155 vis. at 210°, 540-550 flash, No. 
ed Oils 8 color: 

WESTERN PENNA. REFINERY QUOTATIONS 200 No. 5-6.. 6.00 6.00 2 | ee ee . a 4 4 . = = = 

Bradford-Warren: 300 No. 5-6 6.50 6.50 Le 4 5 SS 16 50 18 00 16.00 -17.5 

36-40 gravity... (e)4.625 (e)4.625 500 No. 5-6. 7.50 7.50 — aici : ” 

pei : : : ane ; 730 No. 5- 0 8.00 

Other districls: (Excluding Pittsburgh District Prices) i: — . 8 375. 8 50 8.375- 8.50 
-40 i 4.25 4.25 ‘ae ‘ 2 

36-4 é gravity ae 4.25 4.25 2000 No. 5-6. 8.5 ».00 8.50 9.00 Petrolatu ms 

CENTRAL MICHIGAN (a) Note: Red oil prices cover Cae with green cast; blue 

Pe. SpentiMate:.........5 4.25 4.50 4.25 4.50 cast red oils are slightly lower in some cases WESTERN PENNA. (In bbls., carloads; in’ tank 

No. 3 gas oil, Str... .. 3.75 4.25 3 75 4.25 : . — cars, 0.5¢ per Ib less. One refiner reports he equalizers 

U.G.I. gas oil. 3.50 4.00 3.50 4.00 MID-CONTINENT (Vis. at 100° F.; F.o.b. Tulsa freight with nearest refinery to destination). 

Fuel Oils (Vis. ¢ at 100): basis Bs Snow White......... 5 875- 6.125 5.875- 6 125 
500-700 Vis........ (e)2.75 (e)2.75 Pale Oils: (0 to 10 PLP.) Lily White. ue = 875 - 5.125 4.875- 5.125 
300-500 Vis... . 2... (e) 2.75 -3.00 (e) 2.75 -3.00 “se Cele Cream White........ 3 15- A125 3.875- 4.125 
100-300 Vis... (e) 3.00 -3.25 (e) 3.00 -3.25 . . © er fe Light Amber..... 0 2.50 

OKLAHOM 60-85—No. 2... 5.50 5.50 Amber 9 25 995 
A oO A , _ : 86-110 No. 2 : 00 6.00 Bag. (e)2.125 (e)2. 123 

No. | prime white.... 3.25 3.75 3.25 375 150—No 3... 9.00 9.00 

oe eee (n) (e)3.25 Oe ere 9.25 -10.00 9 25 - -10.00 

No. 2etraw.......... 3.25 — 3.375 3.25 — 3.375 200—No. 3 9.75 -10.50 9.75 -10.50 

- — Sen eee (e)3.25 (e)3.25 aa — ; 0 i: 50 10 ae 50 Wax 
LG.L. gas oil... 3.00 (n) 280—No. ¢ 23 2:5 

eh banat da lO cerns ee — WESTERN PENNA. REFINERY QUOTATIONS 

ol cinta et gayle ta aaa aa a aes — In bbls., carloads, New York. 

24-26 gravity fuel... (n) (n Red Oils: 122-124 A. 

14-16 gravity fuel (n) (n) 180—No. 5 (e)9 00 (e)9 .00 sie ste aie ° = 9 

ee dyn ee (e) $0.45 (n) 200—No. 5 8.75 -9.50 8.75 -— 9.50 scale Paes one b 4 sin 5 : (h) 2.85 — 2.90(h) 2.85 —2.90 

Range oil... .. 3.375- 3.50 ., 3.375- 3.50 280—No. 5 (h) 11.50-11.75(h) 11.50-11.75 124-126 A.m.p., w.c. 7 

, —e * . . . | ° eae at: 75-12.00(h) 11.75-12.00 i onreecesea ten (h)2.90 (h) 2.85 -2.90 

KANSAS (For Kans. destinations only). SOO —=ING. So cise sass (h) 11.75-12.00(h) 11.75-12. 

No. 1 p.w. fuel oil (e)3.875 (e)3.875 Note: The following oils, of 15 to 25 p.p., are OKLAHOMA = (In bbls. or burlap bags, carloads) 

10-14 gravity fuel oil.. (e)$0.45 (e)$0.45 | generally quoted these amounts under 0-10 p.p.; 124-126 A 

N. TEX b) | viscous oils, 0.5c; non-viscous, 0.25c. Viscous oils le A.M.p., W.C. (h)3_.00 h)3.00 

N. : P 2 Bs , | (150-300 vis.), No. 4 color, generally are quoted a ay (h). 

oO. rime white. . (n 3.78 5c above 5c ils = . ee ? 
. % ; ” : 0.5¢ above No. 5 color oils. CHICAGO (FOB Chicago district refinery of one 

N. LA. (For shipment to La. and Ark.) as — — refiner, in bags or slabs loose, carloads. Melting 

20-24 gravity feel, 5.5 (e) $0 95-$1.05(e) $0.95-$1.05 | CHICAGO = (Vis. at 100° F.) points are E.M.P. (A.S.T.M.) methods; add 3° F 

16-20 gravity fuel -(e) $0. 75-$0 85 (e) $0. 75-$0 85 (e) Pale Oils 0 to 10 p.p. to convert into A.m.p.) 

10 14 gravity fuel (e $0.65 $0 .75(e $0 65-$0.75 Vis. Coe Rally véhnea: 

Sark ie ~ Ark. plant of one refiner, for shipment 60-83—No. 2 7.25 7.295 129-194 (bags only) 3 90 3.90 

oe 86-110—No. 2. 7.75 7.75 125-127 4.00 4.00 

No. 2 fuel... .. es 3.375 3.375 150—No. 3 9.00 9.00 eS See 4.35 4.35 

28-30 gravity gas oil, 80—No. 3 10.00 10.00 130-132 41.65 4.65 

.. Zero... _ 8.125 3.12 200—No. 3 10.50 10.50 132-134 1.90 4.65 

Tractor Fuel y 4.50 34.50 °50—No. 3 11.50 11.50 135-137 §.65 5.65 














(a) Prices FOB. 
New Mexico destir 
holding 


licenses. 





Central Michig 


rations: 


h) Two refiners quoting. (j 


an refinery group basis 
Group 3 prices quoted on northern shipments 
For shipment to Ark. 








c) Exe a x Detroit shionent. 
points only. 


for shipment within Mich. 


Shipments may origin jate at plants outside Central group. 
» One refiner qa ioting. 
Quotations. 


Two suppliers een. (I 


(b) For shiomant to Texas and 
(f) No quotations rexorted (¢) To resellers 
(m) Sales. (n) No quotations reported. 
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Tank car, tank wagon. dealer. and service stalion prices for gasoline do not include taxes; thev do, however, include inspection fees as shown ‘n general footnote. Gasoline 
tares, shown in separate column, include \c federal, and slale lares; also city and county lares as indicated in footnoles. Kerosine tank waron prices also do not include lares: 
—— lares, where levied, are indicated in footnotes. Dealer dise ounts are shown in footnoles; for commercial consumer discounts, see NPN for March 29, April 12 ren il iQ and 
¢ = IN T Pee . 2 Pr : c : or = ruil 
June 7, 1939, or write lo NPN. These prices in effect Aug. 28,1939, as posled by principal ‘markeling companies at their headquarters offices, but subject to laler eorreclion. 
~ T Harrisburg 7.5 9 5 S : - - 
Ss O New Jersey re 5 ers ra S35 £ » 10 o Jackson, Miss ae eee 10.5 8 r 
ns . ‘ X btnasng 5 ee . & ; 3 5 10.5 Vicksburg, Miss . 10.5 8 7 
‘ssolene Seen? Bee e neve. 5 10.: Birmingh: ‘ 8 5 *R 
ssolenc Winietes.... as : - 5 ag Ala ‘- e i 85 *f 
(Regular Grade) Boston, Mass Q 5 ; = weap - g 4 
5 a ° “teaser ypageer Te“ ee 8.5 1 6.25 Montgomery, Ala 11 8.5 *y 
Consumer Gaso- Kero- Springfield, Mass. . . 9 1 6 S shacta: @le 11S 9 _ 
Tank Dealer line sine Worcester, Mass.. 9 1 7 hniansia(Ga.... il za gS 7 
Car T.W. Taxes T.W. Fall River, Mass.... 8.5 1 7 cag, Sala re oo 4 
; i rs Macon, Ga.... ; 11.5 9 7 
*Atlantic City, N. J... 6.9 8.7 4 7 Hartford, Conn 9.3 1 6.5 Savannah, Ga 10.5 8 7 
*Newark, Reavecces 6.9 8.7 4 7 New Haven, Conn 9.1 4 7 Jacksonville, Fla.... 10.5 8 8 
Pent “ae 7.85 $35 § 8 Providence, R. I. 8.8 4 6.5 Miami, Fla.......... 9.5 7 8 
Baltimore, Md....... 7.29 8.75 5 8 Ree City, N. J... $.2 4 7 Pensacola, Fla........ 10.5 8 *Q 
Cumberland, Md..... 8.65 1.15 5 10 Camden, N. J.. ° 8.1 4 7 Tampa, Fla.... : 10.5 8 8 ons 
bacon” gg D.C. ta 9 3 95 Trenton, N. J.... $.2 4 7 . . : 
Danville, Va. .. 8.45 10.95 6 12.9 Annapolis, Md. . 9.35 5 95 Discounts to all tank wagon consumers: Vilfective 
Norfolk, Va.........- 7.20 9.75 6 10.5 Baltimore, Md 8.75 5 3. Jan. 4, 1937, thru territory, on Crown gasoline, 3c 
Petersburg, Va 7.35 10.05 6 117 Hagerstown, Md. 9 85 5 10 per gal. below consumer t.w. price; on Kyso, 2 5¢ 
Richmond, Va........ 7.55 10:06 6 WT Richmond, Va.. 10 05 6 10.7 below, regardless of quantity purchased, per month 
Roanoke, Va.. 8 75 11.25 «(6 11 Wilmington, N. C. 0 83 - 10 8 ee : In _s ax column is included these city F 
Charleston, W. Va 8.05 10.55 6 12.6 Brunswick, Gi = 75 7 *10.5 Me I fle ere ‘ty: Birr i mer “ elses Wiel + Bes 
Parkersburg W Va 7 35 9 35 6 1 I ° Jacksonv ille, Fl la i 8 8 10 opile et C ity irming lam, lk city lonts romery, 
Wheeling W. Va . £35 10.25 ¢ 12 > *Georgia has k : : le city and le county; Pensacola, le city Georgia 
ee = ving — > 12 reorgia has kerosine tax of le per gal., not in- and Montgomery, Ala. have kerosine taxes of te 
Charlotte, N.C. cos Oe 10.9 7 11.8 cluded in above price ver gal. and Missiesinn’ 0.5c. not included in al . 
Hickory, N.C.... $05 1.46 7 12:3 Discount to undivided dealers: Dealer t.w. less aa ee = ee ee 
Mt. Airy, N Cc. , 88 1.3 7 12.2 0.5¢ per gal. except in Georgia and Florida, dealer ; 
Raleigh, nm. < cae Oe 10 65 rs ) t.w. and undivided dealer price is same. O Indiana 
Salisbury, N.C. 8.45 10.95 7 11.9 Discounts: At Seranton, Pa., le per gal. voluntary 7 ie ” 
Charleston, S.C. 1.25 9 75 7 10 6 discount allowed to dealers only, effective July 8 Red Crown (Regular Grade 
Columbia, S.C. 8.1 10 6 7 1.5 1939 . Stanolind (Third Grade 
Spartanburg, s C.. . 88 11.3 7 12.2 a discount Thru Pennsylvania and Dela- Red Dealer Prices 
Discount lo undivided dealers: thru territory, except ware, 2c per gal. off t.w. price on tw. deliveries of Crown -— —~ Gaso- Kero- 
New Jersey points, which see in “Note” below: 7 gals or more at one time, effective since Oct Cons. Red Stano- line sine 
Dealer t.w. price less 0.5 per gal. » 1936. T.W. Crown lind ‘Taxes ‘TLW. 
*iffoctive Dec 9! 5 le orse ste 
a Live wee my L — Ss. 0. ogee rong ge ‘ e Citeaao: Ii i 9 1 69 1 10 
u minimum retail resale price © 2c thru New Ss. QO. Ohio Decatur, Tl ll.t§8 96 82 4 10 
Jersey, except Trenton area and Cumberland county Joliet. Te 9 6 8 1 1 10 
Nole: While the above posted prices continue at Sohio X-70 Gasoline Peoria. Hl 11 96 O11 1 10 
Atlantic City and Newark, N. J., dealers will pay a . aie 
ys Regular Grade QOuiney, Tl 10.9 9.4 8.9 1 9% 
net price of 8.2c per gal. for Kssolene. Dealers : ; NN . Indianapolis, Ind 1g 103 8 9 5 #107 
having pumps meshed only Esso, solene and Con- {Div- Gaso- Kero- LD vanaville Ind 11 6 10 1 0 ¢ 5 *10 5 
“Standard” White gasoline will pay 7.7¢ per gal Tw, ided line sine Sou h Bend, Ind 12. 10 9 ; 5 
for Essolene. : . Dir. [S.S. Taxes T.W 1 me x “Mict 5 9 : ° ; “ 
F . : vata a) { 7 7 
Kerosine Discount: le off t.w. price or 25 gals., Ohio, Statewide 10.5 9:5 12.5 Ss *12 Geand Rs a ids, Mich. 10 : g : 8 : ; 9 ; 
or more, under contract thru territory (Baltimore Akron ar ee 10.5 8.5 10.5 5 #85 Sa pelely Sich 18 9 ; R 6 4 9 % 
City contract not necessary) except no discount in Cincinnati. ... 10.5 9 11.5 6 65—CO*22 Cire n Bay. Wis 11 9 04 99 5 10 
state of New Jersey. Cleveland....... 10.5 95 125 5 *12 Milwauhes. Wis 13 98 98 5 10.2 
aang - 5 9 SS: 52 La Cross», Wis 11.5 10 95 5 10.4 
} ee 5 9 .3 .S *|2 Minn ap ‘Vis-St. Paul 11.5 10 9.5 ~ 10.4 
~ ? ° Marietta. 10.5 9 1S & 9 oj iad e 
» Fans ae > erees ? » 9 12 D h, N - 1.9 10 9 9 : 0 
Socony-Vacuum OilCo., Ine. Portsmouth. ........10.3 9.8 128 § #13 Duluth, Minn...... 11.9 104 99 3 10.8 
(S. O. New York Division) Sena Oa . i. 5 ; 5) a 3 sl? : Des Moines, la 109 94 89 4 *9 38 
Socony Mobilgas | stown..... es 5 = § 11.5 | Davenport, la 11.1 96 84 4 *10 
. Renown Gasoline Mason City, Ta.. ws 68S 66S 4 *10.2 
Brig a | — (Third Grade) | St. Louis. Mo 07 92 8 **% 8 
Con- “Spliv? : Ohio, Statewide.....10.5 9.5 12.5 5 | Kansas City, Mo 10.4 89 69 *4 % 
sumer Deal- Gaso- Kero- | fra 36:5 8:5 165 -S St. Joseph, Mo .104 89 84 4 7.9 
Tank er line sine | Cincinnati.......... 10.5 9 1.5 5 Fargo, N.D.. 12.7 Wi.S 16.7% & 11.6 
} _ Car T.W. Taxes T.W. Cleveland...........10.5 95 12.5 5 Huron, S. D 12 10.5 0 5 10.9 
——— i cy Columbus...... ‘ 10.5 9 MS Ss Wichita, Kans...... 9.9 66 5.5 4 7.4 
sero rly pon Sa we reece cece LO 5 9 WS 5 *Taxes: in the tax column is included these city 
smc 5: yr psp | > wh a. esta rss 10.5 9° 11 5 5 and state gasoline taxes at following points: Kansas 
y BS i n - 7 ortsmouth......... 10.5 95 12.5 5 City. St. Joseph and St. Louis, le city tax. Kerosine 
Queens) . 6.9 85 S 2 Toledo 10.5 85 Il e 
Suseeehs = Rich. l oy see s, oe > taxes: Indiana has 4e, lowa 3c per gal. state tax, 
: e n m oungstown...... 10.5 ) 11 5 not included in above prices. 
mond (Staten Is.) 6.9 8.5 *5 
Albany, N. Y cm 69 992 5 7 95 ' Nole: re at other Ohio points may be ebteinad 
j >: = foe writing | 
Binghamton, N.Y 8.2 10.4 5 8.25 wed ee: a ey : Ss. O. Nebraska 
Buffalo, 75 85 5 7 75 esi as | ax of le per gal., not included . . . : 
. bs _ eed n above prices Standard Red Crown Gasoline 
Lonasins. N. Y 7.2 8.8 5 7.5 reo eg — : ; : 
Plattsburg, N. Y 7 4 9 9 5 775 “a. joes ce also to authorized agents, exclusive of (Regular Grade) 
Rochester, N. Y 7 9 5 - sune- Kero- 
naman el Y z.8 C : a {Prices are at company-operated service stations Came Base 
Syracuse, N. 7.4 9.4 5 7.50 line sine 
) ; s Dise ount lo undivided dealers: 0.5c less than divided T.W W 
Danbury, Conn 7.6 9 6 1 8 dealer t.w ‘ V.W. Dealer Taxes ‘T.W. 
Hartford, Conn 7.2 9.3 t 6.75 sit Omaha. Net 1.5 10 ¢ 10: 
New Haven, Conn 7.3 91 1 6.25 oO K k McC: nly oa 10 S 69 6 9 $ 
b ss Ue ag . 0.20 okey cCoo! ae bits 5 
Bangor, Me ia r5 5 7.25 ° entuc M Norfolk. ; “dl 9 9 6 9 
Portland, Me.... 68 8 8 5 7.00 | N > 9: 
> pp . . . | North Platte......... 12.3 10.8 6 Wt 
Boston, Mass 68 8.25 4 6.75 Crown Gasoline | — 9 
Caniasde 5c Et 79 99 5 —— (R lar Grad | Secottsbluff......... 12 9 6 Il 
‘ »N. 7.7 5 7.75 egular Grade 
Lancaster, N. H *8.5 10.9 5 8.75 C C ) . Ss, O. Lewtitens 
Manchester, N. H 7.5 9.5 5 7.50 — Ne seat Kero- 
Providence, R. I 6.8 8.8 4 6.75 tl ee Ee ane Essolene 
Burlington, Vt 7.4 8.5 5 7.50 oe : T.W. Dic. Taxes T.W. (Regular Grade) 
Rutland, Vt 7.8 $5 5 7.7% | Covington, Ky. etek of 6 9.5 “  € K 
a , . Pxington, Ay...... 3.§ 5 4 nm ° a peO~ 
*Plus 2% city sales tax computed at time of ee a 7 z “= . 6 10 ag gy aaa pe sot 
each sule. ei . , Paducah, K . il r 8 r ¢ ; Car T.W. Taxes T.W. 
Discount to undirided dealers: 0.5c less than “split” 7 " ile 9 a F z 
Pee og py {asheon, Miss 12 9 7 *9 Little Rock, Ark... 153 86 5 
icksburg, Miss 12 9 7 *8.5 Alexandria, La 6.75 9.25 8 *1.5 
To. Ala 7 10 *8 8.5 Baton Rouge, La 6.75 9.25 8 *9 5 
° : obile a 2 9 *9 8.5 New Orle I 6.75 925 *10 *9 
. » y : 0 iNew rieans, La... >. 40 -~- 
A tla nti Refining Montgomery, Ala 13 10 *9 *9 5 Lake Charles, La..... 6.75 9 25 8 *11.5 
Atlantic White Flash Atlanta, Ga. 13.5 10.5 7 *8 Shreveport, La....... 5.5 8 8 *10 
Gasoline anate . +o 4 *§ Lafayette, La........ 7 9.5 8 *10 
“ acon, Ga... ‘ 7 *« i Te 25 ¢ 
(Regular Grade) Savannah, Ga...... 12 9 7 * nent Tenn oy 1M 5 3 12 
Commer- ; ' Jacksonville, Fla...... 12 9 8 8 Knoxville, Tenn. .....10 12.5 8 14.5 
cial Gaso- Kero- Miami, Fla....... 11.5 8.5 8 8 Memphis, Tenn...... 8 10.5 8 Ht 
Tank Dealer line sine Pensacola, Fla.... 12 9 *9 8 Nashville, Tenn...... 9 11.5 8 1] 
Car T.W. Taxes T.W. lampa, Fla 12 9 8 6.5 *Taxes: New Orleans gasoline tax includes Te 
Philadelphia, ee 7 8.5 > I. Kyso Gasoline state, le federal, and 2c parish tax. Louisiana has 
Pittsburgh. ... j 8 - 9.5 2 10 5 —— (Third Grade) kerosine tax of le per gal.; in addition New Orleans 
gia ot on “ts 5 jaa 5 7 5 pete nd - 5 6 has le parish tax, none of which are included in above 
4 Te ~~ 5 5 ) exington, hy 2 95 ( _ 
peony pia eee ores arr ae 9.5 5 10.5 a x ge Py 1! 8 5 6 oe basis to dealers: Undivided dealers get 
RD. ssa waves css 8 10 3 10.5 ’aducah, hy 8.5 6 6 dealer price, les <. 
3 é price, less 0.oc 
Above prices include these i inspec tion fees on both gasoline yap kerosine unless otherwise specified, per gallon. figured on basis of 50 gallons per barrel 
Alabs ama. 1 10c on gasoline. 1 /2c on kerosine; Arkansas. | /S5e per gal. in a single barrel. 1 /20c per gal. in bulk: Florida 1 8c: Illinois. 3 100¢; Indiana, 1 /5e per gal 
in lots up to 25 bbls 22 /25¢ per gal. in _ of 25 bbls. or more: Kansas. 1 /50c, (3 /50c can be charged to meet inspection department expenses); Louisiana. | /32¢c; Minne- 
sota. 1 /25c: Missouri. 3 /100c: Nebraska. 3 /100c: Nevada. gasoline. 1 /20c; North Carolina. 1 /4ce: North Dakota. 1 20c: Oklanoma. 2/25c per gal. lots of more than 50, in 
bbls., 1 /3c in lots Jess than 50 bbls.; South Carolina. 1 8c: South Dakota. 1 /10c; Tennessee, 2 /5c: and Wisconsin. 3 100 
Kerosine inspection fee only: Iowa, 3/50c; Michigan. 1/5c per gal 
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June 7, 1939, or write to NPN. These prices in effect Aug. 


28, 1939, as posted by principal marketing companies 


TANK WAGON MARKETS 


Tank car, tank wagon, dealer, ana service station prices for gasoline do not include taxes: thev do, however, include in 
lares, shown in separate column, incwude \c federal, and state fares: also city and county tazes as indicated in footnotes. 


Gasoline 


erosine lank lso dy not include tazes; 
kerosine lazes, where levied, are indicated in footnotes. Dealer discounts are shown in footnotes; for commercial consumer discounts, see NPN fen Mack 29, “4 peed 12. April 19 and 


— fees as shown in general footnote. 


at their headquarters offices, but subject to later correction. 





Humble Oil & Refining Co. 


llumble Motor Fuel 
(Regular Grade) 


Gaso- Kero- 


line sine 
*r.W. S.S. Taxes T.W. 
Dallas, Tex . 9 13 5 8 
Ft. Worth, Tex.. a 13 5 7 
Houston, Tex. . 9 13 > 8 
San Antonio, Tex 9 13 5 8 
Thriftane 
(Leaded, 67 Octane, Purple Gasoline) 
Dallas — ge ie 11 5 
Ft. Worth. : bobut 1.9 ll 5 
Houston. = ji Ik o 
San Antonio R 8 ll > 


U.S. Motor Gasoline 

(Third Grade) 

Dullas, ‘Tex. . 
San Antonio, Tex 


co | 
vu 


*These tank wagon prices apply to all jillian of 
dealera and consumers. 


Continental Oil 
Conoco Bronz-z-z (Regular Grade 


Gaso- Kero- 


Deal- line’ sine 
TT0.. er Taxes 3 ke 
Denver, Col... 10.5 . 5 1.5 
Grand Junction, Cal..'-43.5 4 5 15 
Pueblo, Col ll 5 9 
Casper, Wyo “eekeoe ) 11.5 
Cheyenne, Wyo... ...10.5 5 13 
Billings, Mont... i2<S 6 13 
Suite, Mont 14 6 is.5 
Great Falls, Mont 13.5 6 15.5 
ciclena, Mont 14.5 6 15.5 
Salt Lake City, Utah. .12.5 12.5 ) 16 
“hey lda nd «*14.6 6 18 
Twin Falls. Ida. **1I5 1 **15.1 6 18 
Albuquerque, N.M...1005 10.5 16.5 10 
Roswell, N. M oan 9 9 16.5 8 
Santa Fe, N. M... 10.5 10.5 °7 10) 
Ft. Smith, Ark : . 9 - 5 7.2 
Little Rock, Ark. . 9.25 72 8 
Texarkana, Ark 9 5 8 
Muskogee, Okla 8 5 7 
Oklahoma City, Okla. . 7 5 6.5 
Tulsa, Okla.......... % 5 7 
Demand Gasoline 
(Third Grade 
Denver, Col... . 8 > 
Grand Junction, Col. ..12.5 9 
Pueblo, Col. . » healt ae 5 
Casper, Wyo yt fs) 
Cheyenne, Wyo. ..... 9.5 > 
Billings, Mont... 41.5 6 
Butte, Mont... es 6 
Great Falls, Mont... .10.5 6 
Helena, Mont........ 13.5 6 
Salt Lake City, Utah. .11.5 11.5 5 
Boise, Ida **13.6 **13.6 6 
Twin Falls, Ida.. *#14.1 **14.1 6 
Albuque — N. M.. 3.5 8.5 16.5 
Roswell, M eae 8 16.5 
Santa Fe N. * ee 9.5 9.5 *7 
Ft. Smith, Ark... 6.5 5 
Little Rock, Ark...... 7 7.5 
Texarkana, Ark.. 6.5 5 
Muskogee, Okla. — } 5 
Oklahoma City, Okla... 6.5 5 
Bele, ORG. . nce s ces 7 : 5 


tine ludes city tax of 0. Se 

*Includes le city tax. 

tPrices are in t.w. 
dealers. 

**Prices include 0.lc to cover I-mill tax for toll 
bridges. 

11T.w. prices in all states except Utah, Idaho and 
New Mexico are to consumers and dealers. 


SSD. 


deliveries to cousumers and 


™“ ‘fg a 
California 
Standard Gasoline 

(Regular Grade) 


Gaso- Kero- 
line sine 


. S.S. Taxes T.W. 
Sau Francisco, Cal. ...13.5 14.5 4 11.5 
Los Angeles, Cal......13 14 4 10 
Fresno, Cal » 84.5 15.5 4 2.5 
Phoenix, Ariz 14 15 6 "12.5 
Reno, Nev...... 15.5 16.5 5 is.5 
Portland, Ore 14 15 6 13.5 
Seattle, Wash 14 15 6 T13.5 
Spokane, Wash 5:5 16.5 6 T16.5 
Tacoma, Wash 14 15 6 T13.5 


Flight Gasoline 
(Third Grade) 


San Francisco, Cal... .12 13 4 
los Angeles, Cal......11.5 12.5 4 
ee eee 13 14 4 
emt TNO. nccksases 14 15 5 
Phoenix, Ariz....... 11 12 6 
Portland, Ore........ i2.> i3.s 6 
Seattle, Wash........ (2.5 13.5 6 
Spokane, Wash....... 13 14 6 
Tacoma, Wash...... 12.5 23:5 6 


*Arizona has kerosine tax of Sc per gal., not 
included in above prices. 


tWashington has 0.25c per gal. tax on kerosine 
sales, not included in above prices. 

Discount to 100% dealers, thru territory, off posted 
t.w. prices, on gi asolines: on Standard E thyl, Standard 
Gasoline and ~ Stanavo Aviation, 3c per gal.; on 
Flight gasoline, 2c. 


Canada 


PRICES OF IMPERIAL OIL LTD. 


Per Imperial Gallon, which is 1.2 U. S. Gallons 
3-Star Imperial “Gasoline 
(Regular Grade) 


Kero- 
Gasoline sine 
‘ie Taxes yi 
Hamilton, Ont 15 8 35.5 
Torgnte, Ont.....6. 06s. 5 8 15.5 
Brandon, Man.......21 7 22 
Winnipeg, Man....... 19.5 7 20.5 
Regina, Sask ee the 19 7 21 
Saskatoon, Sask...... a8.2 7 23.3 
Edmonton, = 19.4 7 21.4 
Calgary, Alta. cen ones 7 18.5 
Vancouver, B. C......16 7 23 
Montreal, Que........14 8 14.5 
a. soon, WN. B.......%8.5 10 7.5 
Halifax, N.S. 12:5 10 7.5 
Discounts to undivided dealers, lc off t.w. price, 


except Maritime Provinces where undivided dealers 
pay t.w. price. Divided dealers pay t.w. price, thru 
territory. 
a ° Mi - . 
Aviation Gasoline 
Following are tank car, tank wagon or 
dealer prices, as indicated, of aviation 
gasoline in several marketing territories. 
Ss. 0. OHIO 
Thru Ohio 


Esso Aviation 
Consumer Gasoline 
T.W Taxes 
ce io.° 5 
80 octane............ 16.5 5 
87 octane , 17.5 5 


Discounts: For de ‘livery on contract to hangar 
operators and resellers: 2c below consumer posted 
t.w. price, shown above. 


S. O. INDIANA 


Stanavo Ethyl Aviation Gasoline 

73 Octane Number 
ee | re ae ; 1.9 
Detroit, Mich........ 16.5 4 
Milwaukee, Wis... is.3 5 
Minneapolis, Minn. is.3 5 
St. Louis, Mo.... Re Pe 3 
Kansas City, Mo.. .14.2 *4 
Fargo, N. D 16.5 4 
Huron, S. D 415.3 5 


*Includes lc c city tax. 
HUMBLE OIL & REFINING CO. 
74 Octane Aviation Gasoline, Clear 
Tank Car 
POR Basten; POEs. 55 ss kces sep cies 8.5 
CONTINENTAL OIL CO. 


Conoco Special Gasoline 
sen 


a 

Dealer Gasoline 

Price Taxes 
Denver, Colo 15 5 
Cheyenne, Wyo eRe > 
Helena, Mont. a a 6 
Salt Lake City, Utah 18 5 
Albuquerque, N. M 14 *6 5 


*Includes city tax of 0.5¢ 


Ss: @O, CALIFORNIA 
Stanavo Aviation Gasoline 
rw. 

Phoenix, Ariz........ bes 6 
Los Angeles, Cal...... 15 4 
San Francisco, Cal. ...15.5 4 
OS OS Seer ane 5 
Portland, Ore........ 16 6 
Seattle, RN ice cee 16 6 
Spokane, Wash....... 19 6 


Note: For discounts, etc., see note under Standard 
and Flight gasoline above. 


Naphtha (In Tank Wagon) 


Ss. O. NEW JERSEY 
Posted Tank Wagon Prices 
Mineral Spirits V.M. & P. 
FOE ve eae yrarhee ares tS 5.5 
Baltimore, BEd... 0.06 6ccsewes is..5 eats 
Washington, D. "Caan Nr igs 15 aor 
Discounts: Buyers taking following quantities 


at one time, get these discounts: Newark, 2c per gal. 
on 200 gals. or more; less than 200 gals., 0.5c higher 
price. Baltimore 2c off on 25 to 100 gals. and 3c on 
over 100 gals. Washington, 2c off to contract buyers. 


SOCONY-VACUUM OIL CO. 


PR ts ee oS neck ee 10.5 12 
New Tork City.....65 655. 9.5 10.5 
Rounester, IN. Tos. oc sse diese 12 12 
PIR EN GMs ais's.6:0:0l clotcacne 12 14.5 
De ROE. gs ks 6 vo ba eee ll a 
Bridgeport, Conn........... 11 11.5 
ertierd, GOR. d ss cesscce 10.5 ll 
Providence, R. I.... ll 12 





*Prices apply to consumers only in quantities 
over 1,000 gals. annually. For quantities under 
1,000 gals. annually, add 0.5c per gal. 


ATLANTIC REFINING CO. 


Philadelphia, Pa............ 12 7 14.5 
ek yy eee 13.5 16 
Pittsburgh, Pa... 0. icece 14.5 14.5 


Note: Prices for Mineral Spirits om ial to 
Stoddard Solvent; and prices for V.M.&P. Naphtha 
apply also to Light Cleaners Naphtha. 


Discounts: Philadelphia, 200 gals. or more at one 
time, 2c per gal. less. Lancaster, contract buyers 
taking 1,000 gals. or more per year, one drum up, 
2c per gal. less; non-contract buyers, 200 gals. or 
more at one time, 2c per gal. less. Pittsburgh, 500 


gals. or more at one time, 2c. 
Ss. O. OHIO 
S.R. V.M.&P. 
Solvent Naphtha 
THER GHD. ccc sacevenee oa 12.5 13.5 


Nolte: V.M.&P. Naphtha prices also apply on Dry 
Cleaners naphtha and special Varnolene; Varnolene 
and Sohio Sabrent 0.5c below these prices. Dis- 
counts to contract consumers off t.w. price; 300 
to 999 gals., 0.5c; 1,000 to 2,499 gals., 0.75¢; 2,500 to 
4,999 gals., lc; 5,000 or more gals., 1.5c. 


Ss. O. INDIANA 
(Prices include state and federal lazes) 

Oleum V.M.&P. 

Spirits Naphtha Stanisol 
Chicago, Ill....... 16.2 16.5 15.9 
Detroit, Mich... . 19.2 18.2 19.7 
Kansas City, Mo.. 13.9 14.9 14.4 
St. Louis, Mo.... 14.2 15.2 12.9 
Milwaukee, Wis. . 18.8 19.8 19.3 
Minneapolis, Minn. 19 20 i 4 


Note: All prices, with exception of Missouri points, 
include state tax. Prices shown are base prices, 
before discounts. 


- 
Naphtha (In Tank Cars) 
{n Tank Cars (F. o. b. refinery or seaboard terminal 
except Ohio, delivered price.) 


V.M.&P. 

Naphtha Solvent 
cee STREETER 10.5 9.5 
New Yotk Harbor .....0..... 10 9 
Philadelphia district......... 10.5 9 
ee PR ror cr ee 10.5 9.5 
PrOVEGOMOO..<sessccecccecees 10.5 9.5 
tOhio points, delivered... .. 8.5 *8 


*This is on rubber solve vt. 
tIn Ohio, prices on D.C. naphtha and special 
Varnolene are same as V.M.&P.; on Varnolene and 


Sohio Solvent, prices are 0.125c less than en V.M.&P. 


Price Changes 


Dates and amounts of changes. 
See table for full current prices. 


Socony-Vacuum Oil Co.,_ Ine. 
Mobilgas (regular grade) 
Consumer t. c. up 0.3c to 0.4¢ at all 
points except Buffalo, Aug. 24. 
Socony-Vacuum Oil Co., Ine. 

Dealer t. w. 

All points up 0.3c to 0.9¢ at 
except New York City, 
Buffalo, Rochester, 
and Rutland, 

Kerosine: 

Kerosine advanced 0.25¢c at all 

—s in this territory 


Socony 


“Split” 


all points 
Staten Islands, 
Boston, Burlington 
Aug. 24. 


major 
except Buffalo 


and Jamestown, New York, Aug. 24. 
Atlantic Refining—White Flash Gasoline 
(regular grade) 
Springfield, Worcester, Fall River and 


Providence t. w. 
up 0.25¢e, Hartford t. w. up 0.2c and 
New Haven t. w. up 0.85¢, Aug. 25. 
S. O. Kentucky—Crown Gasoline: 
Paducah consumer t. w. and net dealer, 
cut ie, Aug. 22. 
Macon consumer t. w. 
cut 03¢, Aug. 21. 
Kuso: 
Paducah consumer t. w. cut 2.5¢c; net 
dealer cut 1.5c, Aug. 19. 
Savannah consumer t. w. and net dealer 
cut 0.5c, Aug. 8. 
Kerosine: 
Tampa t. w. cut 1c, Aug. 8. 
S. O. Louisiana—Kerosine: 
Nashville t. w. cut 1c, Aug. 23. 
Continental Oil—Conoco Bronz-2-2: 
Denver t. w. up 1.5c, Aug. 23. 
Fuel Oils 


up 0.5c; Boston t. w 


and net dealer 


S. O. New Jersey—Nos. 2 and 4: 
Atlantic City and Newark t. w. up 0.25c, 
Aug. 10. 
Nos. 1 and 2: 
Charleston, Columbia and Spartanburg 
t. w. cut 1c, Aug. 10. 
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PETROLEUM NEWS 





Coming Meetings 


Michigan Petroleum Assn., a Place Hotel, 
Traverse City, Mich., Sept. 15. 

American Institute of Mining ad Metallur- 
gical Engineers, Industrial <3 Divi- 
sion, Tuscaloosa, Ala., Sept. 2, 

American Society ‘of Mechanical cine, 
Hotel Pennsylvania, and Engineering So- 
cieties Bldg., 29 West 39th St. New 
York, Sept. 4 to 8. 

Oil Workers ee Union, Hammond 
Ind., Sept. 

Kentucky a Marketers Assn., an- 
nual fall conference and golf tournament, 
Lafayette Hotel and Ashland Golf Club, 
Lexington, Sept. 7. 

American Chemical Society, Detroit, Sept. 
9 to 13. 

North American Gasoline Tax Conference, 
annual meeting, Nicolet Hotel, Minne- 
apolis, Minn., Sept. 11 to 13. 

Montana National Bituminous Conference, 
Sun Valley, Idaho, Sept. 11 to 14. 

National Assn. of Petroleum Retailers, Des 
Moines, Iowa, Sept. 11 to 14. 

American Chemical Society, 98th annual 
meeting, Boston, Mass., Sept. 11 to 15. 

National Petroleum Assn., 37th annual 
meeting, Hotel Traymore, Atlantic City, 
N. J., Sept. 13, 14 15. 

Oil Trades Assn. of New York, sports day, 
Pelham Country Club, Pelham, N. 
Sept. 19. 

West Virginia Oil & Natural Gas  Assn., 
annual convention, Charleston, W. Va., 
Sept. 27, 28. 

New Jersey Oil Trades Assn., fall outing, 
Sept. 28. 

Society of Automotive Engineers, Hotel 
Schroeder, Milwaukee, Sept. 28, 29. 


National Lubricating Grease < eee Ste- 
vens Hotel, Chicago, Oct. 2, : 


American Institute of Mining and Metal- 
lurgical Engineers, ye ome Division, 
Galveston, Tex., Oct. 5 ©. 

Western Petroleum el ed Assn., regional 
technical meeting, Allis Hotel, Wichita, 
Kan., Oct. 5. 

Texas Mid-Continent Oil & Gas Assn., 20th 
annual meeting and convention, Rice 
Hotel, Houston, Tex., Oct. 5, 6, 7. 

Society of Automotive Engineers, National 
Aircraft production meeting, Biltmore 
Hotel, Los Angeles, Calif., Oct. 5, 6, 7. 

American Gas Assn., annual convention, 
New York, Oct. 9, ; 

Society of Automotive Engineers, Annual 
dinner, Hotel Pennsylvania, New York, 
Oct. 16. 

Independent Petroleum Assn. of America, 
10th annual meeting, Ft. Worth, Tex., 
Oct. 18-20. 

National Tax Conference, Palace Hotel, 
San Francisco, week of Oct. 16. 


National Safety Congress and Exposition, 
Convention Hall, Atlantic City, N. J., Oct. 
16 to 20. Petroleum Section, Ambassador 
Hotel. 

American Institute of Mining and Metal- 
lurgical Engineers, Petroleum Division, 
Los Angeles, Oct. 19, 20. 

Western Petroleum Refiners Assn., regional 
technical meeting, Allis Hotel, Wichita, 
Kan., Oct. 5. 

West Virginia Petroleum Assn., second an- 
nual meeting, Hotel Daniel Boone, 
Charleston, W. Va., Oct. 25. 

Society of Automotive Engineers Transpor- 
tation & Maintenance Meeting, Coronado 
Hotel, St. Louis, Mo., Oct. 26, 27. 

Colorado Petroleum Industries Committee, 
annual convention, Shirley-Savoy Hotel, 
Denver, Oct. 27. 

Western Petroleum Refiners Assn., regional 
technical meeting, Washington-Youree 
Hotel, Shreveport, La., Oct. 27. 

Oil Trades Assn. of New York, annual ban- 
quet, Waldorf-Astoria Hotel, New York, 
Nov. 1. 

Society of Automotive Engineers Fuel & 
Lubricants Meeting, Mayo Hotel, Tulsa, 
Okla., Nov. 2, 3. 

National Motor Truck Show, Navy Pier, 
Chicago, Nov. 8-16. 

American Petroleum Institute, 20th annual 
meeting, Stevens Hotel, Chicago, Nov. 
13-17. 

Twenty-Five Year Club of Petroleum In- 
dustry, first annual meeting and dinner, 
Stevens Hotel, Chicago, Nov. 14. 

American Institute of Chemical Engineers, 
32nd annual meeting, Providence-Biltmore 
Hotel, Providence, R. I., Nov. 15, 16, 17. 

American Society of Mechanical Engineers, 
Philadelphia, Pa., Dec. 4 to 7. 

17th Exposition of Chemical Industries, 
Grand Central Palace, New York, Dec. 
4 to 9. 

West Central Texas Oil & Gas Assn., Abi- 
lene, Tex., some time in December. 


1940 

Society of Automotive Engineers, Annual 
Meeting and Engineering Display, Book- 
Cadillac Hotel, Detroit, Jan. 15 to 19. 

American Institute of Mining and Metallur- 
gical Engineers, New York, Feb. 12 to 15 

Kentucky Petroleum Marketers Assn., 14th 
annual meeting and convention, Brown 
Hotel, Louisville, Ky., Feb. 14, 15. 

Ohio Petroleum Marketers Assn., Deshler- 
Wallick Hotel, Columbus, O., Feb. 27, 28 
and 29 

American Assn. of Petroleum Geologists, 
Stevens Hotel, Chicago, April 10, 11, 12. 

American Petroleum Institute, Eastern Dis- 
trict, Division of Production, Columbus, 
O., April 11, 12. 

National Petroleum Assn., 37th semi-annual 
meeting, Hotel Cleveland, Cleveland, O., 


FUEL OIL 


(Continued from page 46) 


cent. New lows were 3.375 cents for 
range oil, 3.25 cents for No. 1 p.w. and 
No. 1 straw fuels, 3.125 cents for No. 2 
and 2.75 cents for No. 3. 

Industrial fuels generally were re- 
ported firm and no changes in quota- 
tions were reported. 


* * * 


NEW YORK, Aug. 28.—Prices 0.125 
cent to 0.25 cent higher for kerosine 
and Nos. 1, 2, 3 and 4 fuel oil were re- 
ported during the past week by one 
supplier, effective at New York, Port- 
land, Boston and Providence. Postings 
otherwise were generally unchanged, 
according to suppliers’ reports, as a 
policy of “watchful waiting” was fol- 
lowed pending some indication of the 
ultimate outcome of present unsettled 
conditions at the Gulf. 

With the fall heating oil season just 
around the corner, suppliers said they 
were not eager to dispose of present 
stocks. 


History of Asphalt Published 


The article, ‘“Asphalt—Origin, His- 
tory, Development—Its Relation to Pe- 
troleum,” by Joseph Rock Draney, 
president of The Asphalt Ass’n., 1919- 
25, which appeared in Americana, his- 
torical quarterly magazine, April, 1939, 
has been reprinted and distributed by 
The Asphalt Institute, 801 Second Ave., 
New York City. 








Group 3 Freight Rates 


To Division Headquarters 
Points of Standard Oil 


April 18, 19. 


Co. of Indiana 




















40th Annual National Automobile Show, Natural Gasoline Assn. of America, 19th 
| Grand Central Palace, New York, week annual convention, Hotel Tulsa, Tulsa, Gasoline- Distillate-Gas 
| of Oct. 15. May 15, 16, 17. Kerosine Oll-Fuel Ol! 


Cents Cents Cents Cents 





























per pergal. per per gal. 
- Cwt. 6.6 lbs. Cwt. 7.4 Ibs. 
| TANK WAGON MARKETS, HEATING OILS Chicago, Il. ..... 40 2.640 32 2.368 
} Prices in Effect Aug. 28, 1939 ine 3 Ill. : = ooo = a 
| Following are posted lank wagon prices of various grades of heating vil at the points shown in various territories. pane. Tl. ‘ eee 2.574 31 2.294 
| Prices are in cents per gallon. Quincy, Ill. ...... 36 2.376 29 2.146 
in @ | 1, TIC > PINING Indianapolis, Ind. 48 3.168 39 2.886 
| s. O. NEW aimee ih al ion <" Evansville, Ind... 46 3.036 37 2.738 
re or ia lar 1 2 3 4 ce, an. | South Bend, Ind.. 53 3.498 42 3.108 
A Ulantic City, Oe Nees Teer 7.0 6.0 6.0 Phila., Pa. 7.75 6.0 6.0 6.0 3.75 3.00 Detroit, Mich. . 64 4.224 51 3.774 
Newark... «0. -seeeeeeceees 7.0 6.0 6.0 | Allentown, Pa.... 8.5 6.5 6.5 6.5 .. . Gd. Rapids, Mich. 62 4.092 50 = 3.700 
— Md........ 6.0050. -+;: 6.5. .-.:| Wilmington, Del.. 7.75 5.5. 5.5 5.5 Saginaw, Mich. .. 66 4.356 53 3.922 
Washington, a... 7100 6.30 6.50 | Springfield, Mass. 6.0 5.75 stag tere eee | Green Bay, Wis... 51 3.366 413.034 
| aa t...............5. ce an. ae Worcester, Mass.. 7.0 .75 et) ee Milwaukee, Wis... 43 2.838 34.5 2.553 
| Pe coon a NEES SS mee 7:95 6.95 : Hartford, Conn... 6.5 6.0 . 6.0 LaCrosse, Wis.... 46 3.036 37 2.738 
Richmond A ae Ee ee 7.95 6 25 6.25 S. O. OHIO | Min’ap'Is-St. Paul 46 3.036 37 2.738 
| Charlotte, N.C... 2.0... sss... 5 a % eee No. 1 No. 2 No.3 Duluth, Minn..... 52 3.432 41.5 3.071 
| PN Wo eves pine Seas Dice oil _.., | Columbus Division and Mankato, Minn... 46 3.036 37 2.738 
| SS sctinars a'a ee sich nna a $7 7.6 .... CIOVONMIEE « écccccnvees 7.50 7.50 7.00 Des Moines, Ia... 36 2.376 29 2.146 
Charleston, S.C... .........0. 7.5 6.0 ..., | City of Lima..... .---- 8.00 8.00 7.00 } Davenport, Ia.... 39 2.574 31 2.294 
COMI s coc ccccsssccacese SM 2:0 _ | Rest of Ohio... 8.00 8.00 7.50 Mason City, Ia... 42 2.772 33.5 2.479 
Spartanburg................. 9.1 7.7 5 Note: S. O. Ohio prices are for full compartment | St. Louis, Mo. ... 33 2.178 26.5 1.961 ff 
hose dumps, _ dumps are 0.5c per gallon higher. Kansas City, Mo. 2 1.848 22.5 1.665 
SOCONY-VACUUM OIL CO. INC. O. INDIANA St. Joseph, Mo... 28 1.848 22.5 1.665 
(S. O. New York Division) Stanolex “Fuel and Furnace Oils } Fargo, N. D...... 63 4.158 50.5 3.737 
‘os. } No. l Stanolex | Minot, N. D...... 83 5.478 66.5 4.921 
2&3 No. 4 | — Fuel Furnace Huron, S. D.. 53 3.498 42.5 3.145 
New York City...... 6.00 6.00| Chicago............. a)6.75 6.75 From Ponca City 13 °0.858 13 10.858 
Albany, N. Y. gelciaws 6.00 5.50} Indianapolis. .. area ' nae b)7.8 Wichita 
_ i N.Y... 7.00 7.00 a areca ; 7.3 From Tulsa 21 *1.386 21 1.386 
oston, Mass....... 6.00 6.00 ee , ; 8.4 7.7 > o °7. 9 
Bangor, Me. aa Ree 6.25 6.25] Minneapolis. . Pk acer 7.8 7.8 | From Cushing. . 19 1.254 19 11.254 
lanchester, | ae eo a Sh. eee Rane oy e€)6.7 
Burlington, Vt... .. 6.50 6.50| Kansas City... 6 6 8 2 *This rate also includes distillate rate at 
Hartford, Cali... .<;:. 6.00 6.00 (a) For 400 gals. _and over; 150 to 399 gals., 7.25c; | 6.6 Ibs. per gal. 
New Haven, Conn. 5.50 5.50] 1 to 149 gals., 8.2 tThis rate is exclusive of distillate which is 
Providence, R. I. 5.75 5.75 (b) Excluding ro state tax. based on 6.6 lbs. per gal. from Ponca City, 
Note: Prices for No. 1 fuel in Socony-Vacuum (ec) For 400 gals. & over; 100 to 399 gals., 7c; 1 to Tulsa and Cushing, Okla., to Wichita. In- 
territory same as for kerosine which see in tank | 99 gals., 8c. | cludes only gas oil and fuel oil. 
wagon table for various cities; prices change with| Note: Small-lot deliveries of light fuel oils range | NOTE: There is no Group 3 rate to Wich 
kerosine. | up to 2e higher than above quotations ita, Kans. 
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Al! prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days). In cargo markets, 
spot shipment is 90 dav Prices in cents per gallon, except heavy fuel oil in dollars per barrel, in lank car lots, f.0.b. refineries or 
seaboard lerminals in distric ts designated. unless otherwise noted. Federal, stale or municipal lazres not included. Prices quoted applv 
| on products made from legally produced crude. U nless otherwise note 1, gasoline octane ratings are determined by C.F.R. Motor 
| method, A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 
| a] . | rice ¥ moti > . = 4 a ; yy i 
Kastern Do mestic | ie reese ea Aug. 28 Aug. 21 Prices Effective Aug. 28 Aug. 21 
‘ 2ased (,00d8: er case >= ~ Te: 
Inter-refinery and export prices not included.) i S Motor $1.35 -$1.45 $1.35 -$1.45 KEROSINE 
MOTOR GASOLINE 400 e.p. blend, under 44 gravity, w.w....... (n)4.00 4.00 
oe ene ee Ane 28 65 octane $1.40 -$1.50 $1.40 -$1.50 ao gravity, w.w.... 3.50 - 3.875 3.75 4.00 
- |} 375-400 e.p blend -43 gravity, p.w.....(n) 3.75 -3.875 3.75 4 00 
5 : 
District: 60-64 Oct. Oct. & Above 65 oct. & above $1.50 -$1.60 $1.50 -$1.60 S ~ 
N. Y. harbor 6 00 x 655 d) 40-43 gravity, w.w iis GAS OILS 
aM & Sa - kerosine $1.30 -$1.40 $1.30 -$1.40 zas Oil (i): 
a) N.Y. harbor 5.75 - 6.00 , epi ba or an 
Philadelphia 6.00 — 7.00 Kercsine, p.w.... $1.25 -$1.35 $1.25 -$1.35 | aioe 43 dieselindex —(n)3.375 3.375 
sitioniaes 6.00 - 7.95 N Y k | 43-47 diesel index... (p) 3.75 -3.625 3.50 — 3.62 
Norfolk 695-795 INeEW ork Export 48-52 diesel index... (p) 3.625-3.75  3.625- 3.75 
Wilmington, N.C. 6.25 7.05 Cents per gal. in bbls. FAS. New York) 53-57 diesel index. . so 3 625 3 625- 3.875 
Charleston, S.C 6.25 6.75 — ‘ 2 . 58 & above.... : (n)3.75 3.75 4.00 
PRESS 6 25 673 CYLINDER OILS (Pennsylvania Products) LIGHT FUEL OILS 
| Jacksonville 6.25 6.75 Bright stock No. 1 5 
Porthane <r se ioe vag ? —" moe par A o (oO) 
| — pes ioe : 3 : o Light, 25 p.t 24.00 -25.50 23.50 -25.00 | POM ioiees ache ares 3.375- 3.75 3.375- 3.75 
2 9. 4 leutral oil 
| Providence 6.25 6.00 - 6.50 me e : ~ ae | DIESEL and BUNKER OILS 
WATER WHITE KEROSINE eee ode aon eae es ee. | eee... $1.45 $1.45 
| District: 600 as jn + ST ee oe. 2 22.0 24.00 | (ce) Grade C bunker oil $9.89 $0.80 
- y s.r., unfiltered 15.50 -16.50 15.50 -16.50 | "i . “hes 
N. ¥. harbor 125 ‘S00 tanewion: 4.75-$.:23 Sth ce ania 17 50-18 50 17.50 -18 50 | Grade C bunker oil, in 
| ae N hd om 1 125- 4 373Savannah . 3.00-3.123 600 fl. sr 18 00 -19.50 18.00 -19 x0) | cargoes............ $0.78 -$0.80 $0. 80 
| "haladedohu 50 73 ckso 5 5 2 < - ‘ - 9 - 91°" . 19 sarge 
| | ‘Maiinore.. tL aa Portland 4375-4625 aren 20.50 21.50 20.50 -21.50 MID-CONTINENT LUBRICATING OILS 
| Norfolk 41.75 1. 875 Boston 1.375-4.50 = (Cents per gal. at Gulf; in bhis., FAS.: in balk, FOR 
W fates , vie 87% Dene dans 97 - av 7 —_ »rminals 
| Wilmington, N.C 4.75 ~ 4.875Providence.4.25 -4.50 Wax, Domestic and Export ba rs , 
b>) FURL OILS : ¥. A.S.T.M. Tests. Meltin’ points, however. are 4.M.P., Rn — 
- 3 higher than E.M.LP. Export prices, FAS., carloads. i) arrels Balk 
‘i N. ¥. ome. barb. barges Domestic prices, FOR. refineries, in hags, carloads, 190-200 vis. D. 210 brt. 
ot on 4.25 $50 1.125- 4.375 with O.2c discount allowed for shioment in bulk, stock 29 00 17 80 
| _ ; 1.00 — 4.12 g RT5— 4.00 except where noted below. Seale solid: fully refined, 150-169 vis. D 210 brt. stock: 
| en 4 3875-4 125 3.75 — 4.00 slabs in bags aot AUS CR : Sear 18.50 -19.00 14.25 -14.30 
NL » m) $1 25 Prices Effective Aug. 28 _10-25 D.D.. . ; 18.00 -18.50 13.75 -13.80 
| 6 $1 05 as ee 150-160 vis. E. 210 brt. 
Phila. dist, Balt. dist. lass stock... -......... 18.00 13.80 
i ns , ‘ Domestic Export 120 vis. D 210 brt 
0 50 - 4.75 4.75 194-6 YC ii 2 80 9 7 ES re "49 os 17 = P e 
Nos. 9-3 fans bo : » V. scale p 4 2.80 stock W725 -17.50) 13.00 -14.50 
No 1. 4 00 af" 25 4 - : "4 95 122-4 W.C. scale 2.85 2.85 Aug. 28 Aug. 21 
‘ 4.25 25 194-6 WC. acale.. 2.85 2°85 &- < sg 
No. § 23 2 
ge ew ge 123-5 Fully rfd.......(h) 3.75 -4.00 3.625 Bulk Weolts 
‘ i : 125-7 Fully afd (h) 3 90 -4.15 x ae 180 vis. No. 3 color neutral: 
‘ ; 28-30 Fr > an ; z z 
ii one re é a rragree apg de rogl tg a cee ee ee 10.05 -11.50 10.05 -11.50 
I 75 ; 2! 4.50 = : ee ae ihe 5- 9.55 55 
Nos. 2-3 4.125 4.00 — 4.125. | 133-5 Fully ef (h) 465 -4.90 1.65 es iislacedemmnibia pene een ee ae 
Ne : $i ag 1 at 3 4.125 135-7 Fully fd (h)5.15 ».00 200 vis. No. 3 color neutral: 
I ) 35 (n 30 New Orleans > ? 
No. 6 $1.05 $1.05 a Oe 10.80 -12.00 10.80 —-12.00 
Domestic Export | 15-30 p.p.......... 10.30 -11.50 10.30 -11.50 
District: eg on ' 124-6 Y.C. scale 2.80 2.80 | 600 s.r. olive green... 9.00 -11.25 9.00 ~11.25 
gees $ . uel (c) Diesel Oil 199-4 WC. seale 2 $35 9 85 | 600 s.r. dark green.... 7.00 — 9.25 7.00 - 9.25 
- harbor $1.05 $1.65 -$1.70 124-6 W.C. seale 2.85 2.85 > " = AT . = 
Philadelphia $1.05 $1.63 | 123-5 Full +g peas iy au a = : a SOUTIHT TEXAS LUBRICATING OILS 
Baltimore $1.05 $1.65 125-7 Follv rfd....... (h) 3.90 -4.15 % Th | (Vis. at 100° cold test 0, bulk export shipment, FOR 
Norfolk $1.05 $1.65 | 128-30 Folly rfd......(h) 4.00 -4.25 4 00 terminals.) 
Charleston. $1.00 $1.65 -$1.75 } 130-2 Fully rfd....... 0h) 4.35 -4.60 4.295 | Unfiltered Pale Oils: 
ar eerie = 00 $1.785 | 133-5 Fully rfd (h) 4.65 -4.90 165 | “Wee Gelor 
acksonville 00 $1 785 | : i 
Tampa $0.95 $1 .785 100 No. 3 £.50 4.50 
—— $1.05 $1.75 Gulf Coast 200 No. 3... 6.00 6.00 
toston. $1.05 $167 | (FOR. ship at Gulf f i . | 300 No. 3 6.50 6.50 
| 5 . , | wif for domestic and export shinment; _—. : ae = 
Providence $1.05 $1.65 -$1.785 minimom 20.000 bbls.: representing traders’ opinions) 4 3%. 7.50 ; a 
Diesel Oil Gas Oil |  CORRECTION—Ang. 21 prices (Aug. 23 NPN). | qs0gNo 4.0, s 7 3 S75 
Shore 28-34 Corrections apply to lows of price ranges only, the | 2000 N i re 50 g 50 
Plant Gravi highs re he same. Reduce the ipa | sae Ne. ¢ = “ 
ants >ravity tighs remain the same. Reduce the lows 0.25c on the 
th | ° 
New York harbor... 4.00 +00 4 375 following products, motor fuel of 60-62. grav. | Red Oils: 
Philadelphia dist... 4.25 1.25 100 e.p., octane Nos. 60, 65, 70, and 72-74, and 41-43 Vis. Color 
Baltimore dist... .. 42 35 w.w. kerosine. Reduce the lows of the following 0.125¢ | 5 5 5 
Ne fi . lis "4 4 : 9- Oto fuel of 6l- 3 r 390 B. a . ‘* . oy 100 No. 5-6. ‘4 4 i . rs 
: orfolk dist 4.25 1.235 motor ; : 6 et: . e.p., octane Nos. 60, | 200 No. 5-6 6 00 6.00 
‘harleston dist. 4.25 125 65, 70 and 72-74, and also 43-47 diesel index gas oil } 300 No. 5 ® 5 
ad ~ > os : : = : | : . 2-6.. 6.50 : 
Jncksonville dist.. 4.95 , Reduce low of Grade C bunker oil, cargoes, 2c a bbl. | 500 No 3-6 7 =) : ro 
* = - . 5-6.. rg : 
‘Tampa dist. . . 4.25 SE i : | _750 No. 5-6.. 8.00 8 00 
Portland dist. . 495 4 50 NOTE: Prices reported by 3 Gulf refiners Aug. 28 1200 No. 5-6 8 375 8 375 
Boston dist ‘ 4.125 1195- 425 were based on products meeting specifications adopted | 2000 No. 5-6... 8 30 8 50 
Providence dist. . 2... 4.00 4.25 4.95 Aug. 22 by the Gulf Coast Refiners Association. (See | ta : 
page 44 of this issue for GCRA specifications), and | ees ee oil orion Sp = ae green cast; 
P: a - N.P.N. therefore beginning with this issue is segregat- | prices for blue cast red ols are slightly lower in aome 
acific Ex ort ing the prices of GCRA refiners from the ices — 
2 g : _GCRA ‘ * prices re- 
(e) (Quotations are at seaboard, 2 Angeles, in cargo ported by other Gulf refiners. 
lots, cents per gal., except: where otherwise noted GCRA M Fuel Aug. 28 
Pe ree ° 2 i otor Fuels 4 kh 
geen a Aug. 28 Aug. 21 63 octane (CFR) unleaded (p)5.25 -5.50 I anker Rates 
: »tor . ‘tane (CF »ade ns = 47 ? . eee 
65 estoy Srsascnad 495-4373 42 4 373 a sabia re a ——— 9.90 -5.75 (Approximate freight rates to Continental ports 
400 ep. hlend 6; ‘4 les ; ony ae Octane sib oe etasincabs tinh (n)> 625 shillings per ton of 2240 Ibs., British sterling: 0. S 
p. blend, 65 f 72-74 octane (CFR) unleaded (o ports cents per bbl.) 
a minimum 1 50. 1 62 > 4.50 1 625 72-714 octane (L-3) leaded. §.75 6.00 . . - 
ee ee re See 8.78 SES 2.78 GCRA Kerosine & Gas Oils Rate Effvctive Aug. 3S 
ta e.p. blend, 68 oct. 4 75 4 875 4.75 4.875 K erosine (p)4.00 Crude & Jor Refined OI & Jor 
: :) ’ pp ai ~nd, ; 70 oct 4 875- 5.25 4.875- 5.25 13 = below diesel index gas oil (o) Fuel Spirits 
\« i , . 5 
oe rravily, Wow dome — - 13 AT die sel index gas oil n)3.625 Last Owners Last Owners 
: 25 4.00 $.25 18-52 diesel index gas oil (p)3.75 raid ai 
41-43 0 gravity wow 53-57 di l index il - 3 875 vom Ask Paid Ach 
4 Ba ; 3-457 diese dex gas o (n)! 7: — . 
—— 4.25 1.50 $.25 150 58 & above . = t 00. Gulf-U.K. /Cont.(k 9 Ag 9/3 9/6 to 
gravily, wow. kero van ee an . 96 10 
saris 1 50 1623 450 1 625 MOTOR GASOLINE Aruba-U.K./Cont. 8/6 8'6 to 9/3 9/6to 
In Cargo lots. per bhi Aug. 28 Oe. 9/- 10 /- 
| Diesel fuel. 24 X above $1.00 $1.10 $0.95) $1.05 — 61-63 61-66 ye mes E ak Ay 
Diesel fuel. under 24 $0 95 -$1.00 $0.90 -$0 95 cc — el a Hvy. Crude & 
(f 30-34 gravity, diesel 400 e.p. 390 ¢.p eee fuel, (10 to 19.9 
mie oil ay: $1 10 $1 20 $1.05 -$1 20 60 octane. .4 50 —4 875 p)4 625 4.75 (p 4 75 gravity). ¥ l7c 17 
gv’) Grade © fuel oil $0 60 -$0.65 $0.58 -$0.63 65 octane. .(p 4.75-5.00 (p)4.875-5.00 pi5.00 Light C rude. (30 
In Ships’ Bunkers. or deen lank lots. per bhi 68 ne er 12 * 37 ere fo Grav. or Lighter loc 15« 
et : as 2 8 octane 5 3.300 p >.25 «5.370 Gi line 5. Se 
r Diesel fuel oil $1.35 -$1.45 $1 30 $1.45 70 octane. 5 ‘00 "5 50 25 5 50 pres : s : Pa . 
g) Grrade © fuel oil $0 70 $9.90 $0.70 - $0.90 79.74 t 5.95 5.75 S . > et thing > AS.5- 16 
$ ‘ bane b OM 2.29 — 9.69 p)s.90 Light Fuel. 1 6« 16.5-l7e 
a) In bs ots. (b) Fuel oils mee . ' ; "39.97 : a 
Bed caahagy pig x he Francigee c meet A atone of | { 5. Commercial standards CS12-35. (c) Ships’ bunkers. Lighterage. additional at some points. not included. (d) 150 
oy gga ee ae ree ~ oc ee ieee es. add 5c per bbl. to cargo prices shown above. f) Pacitic Specification 200. (g) Pacific Specification 400. (h) Shipment in bags or 
: Fsidihad Oo é r Second -h i barrel kK tl ital ports In range between bordeaux and H;z tm . bot clusive 1 Ve c 
rate ¥ ico. 2c en } i b a xan am irg rin is! enezuela | rading. same 
ile ennaitins ; - Be pee bh a m) Low pour test. low viscosity, No. 5 generally quoted at $1.35 n) One refin a 1roting 0) No prices renortel. (p wo 
13.30-16 350c. 1 on iru clerical error, price of “this product tn ‘Aug. 16 issue page £4. was shown at 15.50-16.00c as of Aug. 14; correct price that date was 



























NATIONAL PETROLEUM NE 




















T. gravity. 


CRUDE OIL MARKETS 


Prices in $ per bbl. of 42 U.S. aals. at the well. A. P -rices are effective as of 7 a. 


m. of dates ae aiven 











EASTERN FIELDS 


‘ 


Posted by Joseph Seep Purchasing Agency 


Effective March 6, 1939, except Corning 
Jan. 24, 1939 

— Grade Oil in Southwest Penna. Pipe 
Line : = . ee te os 65 | 
Comm, Grade Oil in Eureka Pipe Lines (West } 
Vi — paves A TTS ae ee ; 9 
Penna. Grade Oil in Buckeye Pipe Lines 
(Mac ksburg, O.) 5 
| 


Corning Oil in Buckeye Pipe Lines. 


(Ohio) 


Posted by Other Companies 

Tide Water Associated Oil Co. 

“ex,” Allegany 
N 


.) (Effective March 6, 


TF he Pennzoil Co. 


Penna. 


*The Pennzoil Co. posts $1.93 in Cochran, Frank- 
i Doolittle, 


lin, Hamilton 


and 


Pa. 


fields, 


$1.55 
$l .02 


district (Penna. and | 
1939)... $2.00 | 
: (Effective March 6, 1939 | 
Grade Oil in National Transit Lines *1 93 


prices in 


other lower districts range down to $1.88 per bbl. 


MICHIGAN 


at well 


Posted by 


Pure Oil Co. 


Midland, Midland County (April 17, 1939) 


Posted by 


(Effective April 20, 


Crystal, Greendale, Porter 
Beaverton, Buckeye, 
Freeman... .. 


West Brane ~ 


Simrall Corp. 
1939 
and Wise 
Bentley, Mdenville 
(Effective. April 18, 1939) 
Arenac, and equal grades 


Posted by Bay Pipe Line Corp. 
(Effective April 20, 


Bentle sy and Buckeye 


CENTRAL 
Posted by 


STATES FIELDS 
Ohio Oil 


(Effective June 8, 


[inois and Western Indiana 


Illinois Basin 


1939) 


Co. 


1939) 


Posted by Sohio Corp. 


Illinois Basin: 


(Effective 


Salem-Lake Centralia 


Balance of Illinois Basin. . . 
(Effective July is. 


Griffin (Ind.) pool, sand weils 


—_ 


ofec live June 8, 


16, 1939) 
1939) 


1939) 


Griflin (Ind.) pool, McCloskey lime... . 


Posted by 


(Effective June 10, 


Louden, 


Fayette County, Ill 


Carter Oil Co. 
1939) 


$0 975 | 


$0 975 
.$0.95 
$0.89 


$0.74 


$0.95 
$0 975 


$0.95 
$1.05 


$0.85 
$1.05 


$0.85 
$0.80 


$1.05 


Posted by oe OU & Transportation Co. 


“fective June 


9, 


Somerset Oil} in Ashland Lines, 


Big Sandy River 


Kentucky River. 


Posted by Fordsville 


Corydon Area (Henderson) 
‘ANADIAN FIELDS 


Posted by 


Weslern Ontario 
(Effective Oct. 2 


=o, 


1939) 
Kentucky: 


Posted by ‘Stoll Oil Refining Co. 
(Effective June 10, 
GORD Ee Te Se CO Ge) inc cca csncwgeavess $0.90 
Gathering Line, Inc. 
Western Kentucky 
(Effective June 9, 
Birk City Area 
Owensboro Area 


1939) 


1939) 


$1.02 
$1.10 


$0.90 
$1.00 
$0.90 


Imperial Oil Limited 


(Prices: f.o.b. 


(Effective Jan. 
Crude Oil 
4 53 


?, 


1938) 


Alberla— Turner Valley , 
field tankage) 
1938) 


$1.90 
$1.97 





40-40 9°, . 
41-41 9 1.16 
42-42 9 1.18 
ek a Oe 1.20 
4444.9....... 1.22 
45-45 9 1.24 
ee 1.26 
a ee 1.28 
48.48 9 1.30 
49-49 9....... 1.32 
SO-50.9. ...50 1.34 
$1-53 .9..... 1.36 
52-52.9. 1.38 
Crude Naphtha, “65 grav. & ubove........ $2.14 
Absorption Gasoline 
toy Ve ee Ce ere $1.94 
eg es eer eer rere $2.08 
MID-CONTINENT 
Oklahoma-Kansas 
*(For effective dates, see footnote) 
Cartee Conti- 
Mag- nental fSin- 
Ss. O. nolia Texas clair 
Indiana Shell Co. Prairie 
Below 21°. . $0.70 $0.60 
(Ae 72 .63 
kh eee .74 .66 
2323 9.2.20. .76 .69 
24-24 9., 78 72 
, Se .80 75 $0.38 
26-26.9..... .82 7 43 
27-27 .9.. 84 81 48 
28-28.9.. . 86 84 $0.86 53 
29-29 .9.. . 88 87 88 58 
30-30 .9... 90 90 90 62 
31-31.9... 92 92 92 66 
32-32.9.. 94 94 94 70 
33-33 .9.. 96 96 96 76 
34-34.9.. 98 98 98 78 
35-35.9.. 1.00 1.00 1.00 80 
36-36 .9.. 1.02 1.02 1.02 82 
37-37.9.. 1.04 1.04 1.04 84 
38-38 .9.. 1.06 1.06 1.06 86 
39-39.9..... 1.08 1.08 1.08 88 
40 & above. 1.10 10 1.10 90 


‘ E 
*Effective in 1938 by Carter Oil, Oct. 13, posting in 


11, with toweet 


Okla. only: Contunental Oil. 


Oct 








grade below 
only; 
Texas Co., 


announced re 
put 


29; Mag pea 
Shell, Oct. 22: S 
Oct. 12. 

tRetroactive to Aug 
storation of 
into effect Aug. 10 


1, Oct. 12, 


a) 


posting in Okla. 
Indiana, Oct. 17; The 


18. Sinclair Prairie on Aug. 23 
its crude s 


price posting 


North-North Central and Central Texas 
*(For effective dates, see footnote 


Below 21° 
21-21.9.. 


38-389 
39-39 9 
40 & above 
*Effective 
Tex.; Oct. 
Central 
at $0.79; by 
Central Tex 
tRetroacti 


Stano- 
lind 


$0 60 
’ 
64 


1.00 
Oct. 11, 


Magnolia, 


as. 


ve to Aug 


Texas Co. 


Conti- 
fSinelair nental 
Prairie Magnolia 

$0.56 $0 79 

for for 

oil oil 
below below 
29 29 

58 81 

60 83 

62 85 

64 87 

66 89 

68 91 

70 93 

72 95 

74 97 

76 99 

78 1.01 

80 1.03 


1938 by Continental, 
12, 1938, by Texas Co. 
Texas. 


announced restoration of 
put into effect Aug. 10 


JetTerson 





above 


40 & 


County, 


in North 
in North & North 


Texas Co.'s lowest grade is 28-28.9, 
Dec. 


3, 1938, in N. and N. 


18, Sinclair Prairie on Aug. 23 
its crude 


price postings 


Texas 


Beaumont 


West 


Beaumont 


Magnolia Stanolind 
(Oct. 12, °38) (Aug. 12, °39) 
$0.79 $0.7 
.82 73 
85 7) 
88 77 
9| 79 
94 8 
97 83 
1.00 85 
1.02 87 
1.04 89 
1.06 91 
1.08 93 
1.10 95 
1.12 97 
1.14 99 
1.16 1.01 
1.18 1.03 
1.20 1.05 
1.22 1.07 
1.24 1.09 
1.26 1.11 
1.28 1.13 
TEXAS FIELDS 


Posted by Wumble Oil & Refining Co. 
*East Central and *West Central Tezas 





31-31.9 

*West Ce 
Coleman, C 
Jones, Shac 
Young Counties. 
Cherokee, Limestone and Navarro counties. tApplies 


in East Cen 
Effective 
Cc ounty, 


(Effective Aug. 


+$0 46 
18 
50 


sntral 
‘omanche, 


kelford, 


t. Texas only 


Aug. ll, 


Stephens, 
*East Central includes Anderson, 


i539, Shell posts in 
same schedule as Humble 


11, 1939) 


er $0 64 

oo. 66 
34-34.9... 68 

35-35 .9 70 
36-36.9.... 72 
37-37.9... 74 
38-38.9... 76 

39-39 .9 ; 78 

62 40 & above. 80 
Texas includes Brown, Callahan, 
Eastland, Fisher, Haskell, 


Throckmorton and 


Fisher 


above, except 


that its lowest grade is below 25, at $0.48. 


Nole: 


effective Oct. 


1937, Humble prices are 


based on 100% tank tables at 60F. 
Posted by Pan American Pipe Line Co. 


(Effective Feb. 15, 


Cayuga, Anderson county 


PANHANDLE TEXAS 


1939) 


Posted bv Humb!e Oil & Refining Co. 


28-28 .9 
29-29 9 
30-30 .9 
31-31.9 
32-32.9 
33-33 ..9 
34-34.9 
35-35 .9.. 
36-36.9.... 
37-37 .9. 
38-38 9. 
39-39.9. 
40 & above. 
On Aug. 


to Aug. 18. 


Humble pe 
Hutchinson 


By Humble, Sinclair-Prairie, 


Associated 


By Gulf, Magnolia, 
*Effective dates: Aug 


(Effective Aug. 11, 


"23° Sinclair Prairie 
statement of its Panhandle 


Yee ree $0 68 
1939) 
Sweet Sour 
Crude Crude 
$0.52 $0.47 
54 49 
56 a | 
58 53 
60 55 
62 57 
64 59 
66 6l 
68 63 
70 65 
72 .67 
74 69 
7 71 
announced rein 


Texas prices retroactive 


Sinclair-Prairie’s prices are same as 
Humble’s, Sinclair posting in Gray county the prices 


sts on Sw 
counties, 


eet 


crude, and in Carson- 


Humble’s Sour crude prices. 


*EAST TEXAS 


Texas Cc 


eae Tide Water- 
$0.90 


1.10 


iF 1939. by Humble and 





Tide Water-Associated: Aug. 12. by 
retroactive to Aug. 18 by Sinclair-Prairie; 
12, 1938, by Magnolia, Texas Co.; Oct. 13, by ¢ 
“East Texas, and Livingston and 
Schwab-Wilceox Areas of Polk County, 
Posted by Shell Oil Co., Inc. 
Effective Aug. 11, 1939 
Below 34 $0.78 37-37 .9 $ 
34-34.9.... 80 38-38 9 
35-35.9 P 82 39 & above 
36-369 84 
Corrected schedules over those publishes 
Aug. 14 issue 
NORTHEAST TEXAS 
(Posted by Humble, Aug. I1, 1939) 
Talco ; panier sears . $ 
Posted by Magnolia. Oct. 12, 1938) 
Cass County and Panola County, Tex.: 
Magnolia posts below 25° at $0.73, plus 2c d 
ential for each degree, to top grade of 40 & at 
at $1.05. 
Posted by The Texas Co., Oct. 12,1938) 


Cass County 
WEST 

(a) (For effective dates, 
(c) Humble 

Sinclair Prairie(d) 


see footnot 





TEXAS and NEW MEXICO 


©) 


Stanolind; 


Oct 
vulf 


Tex. 
0.86 
88 


90 


1 in 


0.50 


iffer 


Ove, 


$1.05 


(c) Stano- Mag- Texas 
lind nolia Shell Co 
Below 20 b) $0 33 
20 20 9 35 
9 37 
9 39 
23-23 .9 $0 11 41 
24-24.9 3 43 
25-25.9 5 15 65 
26-26 9 17 $0 67 17 67 
27-27 .9 19 69 19 69 
28-28 .9 a1 71 x1 Tl 
29-29 9 53 73 3 73 
30-30 9 55 Fh" 55 75 
31-31.9 57 77 97 77 
32-32 .9 9 79 59 79 
33-339 6l Sl 61 $l 
34-349 63 83 63 83 
35-359 65 85 65 85 
36-36 .9 67 87 67 87 
37-379 69 89 for for 
38-38 9 71 9] oil oil 
39-39 9 73 93 36° & 36° & 
10 & above yt 95 above. above 
Pecos Count West Teras 
(Posted by Humble and Shell, Aug. LL, 1939) 
Pecos $0.58 
Yates Shallow Pool (Shell only) 45 

a) Effective Aug. 11, 1939 by Humble; Shell Oil 
Aug. 11, 1939; by Magnolia Petroleum and The 
Texas Co., Oct. 12, 1938; Stanolind, Aug. 11, 1939 

b) Magnolia posts $0.63 for below 25; $0.65 for 
95-95. 

« ) Humble posts, in full, the schedule shown in 
above table. Stanolind posts below 26 at $0.45; 
rest of schedule same as table above 

d) Sinclair-Prairie on Aug. 23 announced rein 


statement of 
Nole: 


Andrews, 


Humble’s postings are in 
Crane, Crockett, Ector, 


these prices retroactive to 


Aug 


18 


these Counties: 


Gaines, 


Glass- 


cock, Hloward, Reagan, Upton, Winkler and Yoakum, 


West Texas; and Lea county, 
are in Crane, Glasscock, Hloward, 
and Winkler; Shell, in Crane, 
Howard, Upton, Winkler, Lea: 
rick and Henderson field, 


Co. in Ward, Winkler and Lea. 


N. Mex.; 


Magt 


1olia’s 


Mitchell, Upton 


Ector, 


Posted by Continental Oil Co. 


(Effective Oct. 11, 


1938) 


Glasscock, 
Stanolind in Hend- 
Winkler county; T 


Texas 


Artesia, Jackson and Maljamar pools, New Mexico: 


gravity schedule beginning with 


clow 29, at $0.61; 


29-29 9, at $0.63; plus 2c ono Ifo: each gravity, 


up to 40 & above, at $0.8 
( OLORADO 


Posted by Continental Oil Co 


40 & above..... 


(Effective Oct. 11, 1938) 
Ft. Collins and Wellington 
Below 29.2.2... fea 81 35-35 .9 
-o .83 36-36 .9 
SE Gcsccecce) 10m 37-37 .9 
an fe PE COEEE .87 38-38 .9 
SOUR. Gociccccce 6 39-399 
. eer | 
34-34.9. .93 
Canon \ City ‘and Florence, Col.. , 


OT 


$0.95 
.97 
.99 
1.01 
1.03 
1.05 


$0 .90 


AND SOUTHWEST TEXAS 


All Pac Below Posted by Humble Oil & 


Refining Co. 
(Effective Aug 11, 


Carroll, Clark, Darst Creek, Hilbig, 


Zoboroski crudes. . 
Van crude 
Comroe. ..... 
Alice. . 
Flour Bluff. 
Oct. 12 
$0.87 in Luling; $0.99 in Lytton S 
Cleveland, and $1.02 in Hardin, 
ay ba 


1939) 


Salt Flat and 
; . $0.76 
.$0.73 
-$1.07 


$1.00 
$0.95 


38, Magnolia posted $0. 96 in Di arst Creek; 


ge $1.14 for 
oth in Liberty 


$0.83 
.85 
.87 
.89 
91 
.93 
95 
97 
99 


Oct. 12, '38, The Texas Co. posted $0.96 in Darst 
Creek. 
*Anahuae and Dickinson 
Effective Aug. 11, 1939) 
Below 20° $0.61 30-30.9... 
20-20.9.... .63 31-31.9.... 
65 32-32 .9.. 
67 33-33 .9., 
69 34-34.9, 
71 35-35 .9, 
73 ae 
75 37-37 .9. 
ay | 38-38 .9. 
.79 39-39 .9. 





29.29 9 
*Includes Cedar Point, 
Pierce Junction, 
Satsuma, Tomball and Turtle Bay. 
(Conttnuea on nezt page’ 


Raccoon Bend 


40 & above. .... 
Fairbanks, Gillock, Hull, 


1.01 
1.03 


(shallow sand), 





iesienenieeeeemieneal 





AUGUST 30, 1939 












































CRUDE OIL MARKETS 


(Continued from 
preceding page) 





*Sweden Crude 


(Effective Aug. 11, 1939 

30-30.9 $0.88 36-36.9... $1.00 

Co : .90 37-37 .9 a“ 1.02 

+ | .92 38-38 .9 ere | 

33-33.9 om ; 94 39-39 .9 ‘ 1.06 

ee io 40 & above 1.08 
35-35 ..9 .98 

*Includes ‘high gravity crude purchased in Bena- 

vides, Tesoro, Fitzsimmons, Kelsey, and Heyser, 
Tex fields, by Humble 

Tomball, Texas 
Stanolind, effective Aug. 12, 1939, posted same 


prices as Humble posts in Anahuac-Dickinson, except 
that Stanolind’s gravity schedule begins with below 
29, at $0.79. Rest of schedule same as Humbles. 
*Mirando 
Posted by Humble 


(Effective Aug. 11, 1939) 
Below 20°......$0.66 25-25.9.. $0.78 
on ty EE .68 ee eee 80 
.70 fh i er .82 
ae / - f. eeeeee 84 
74 29-29.9.... er . 86 





t 24. 9. .76 

*Includes low "gravity crude purchased in Duval, 
Jim Hogg, Jim Wells, Webb and Zapata counties, 
Tex. and Placedo field. 


LOUITSIANA-ARK ANSAS 
Posted by Standard Oil Co. of Louisiana 











Choctaw, Darrow, 
St. Martinville. 


North Crowley, Roanoke and 
Arkansas Sour includes Buchner, 


Magnolia, and Village pools. 

Effective Aug. 14, 1939) 
PN TIRE ois coca alsa ceases 5 levancio’ 64.5 ent 
Cotton Valley Distillate............. $1.00 


Posted by Arkansas Fuel Oil Corp. 
(Effective Jan. 28, 1937) 
NWR: ies ovals mace nds eiacke west ae aid ere $ 
Posted by Continental Oil Co. 
(Effective Oct. 11, 1938) 
Tepetate and Ville Platte, La................ $1.03 
(Effective Jan. 1, 1939 
“+ oan La. 
$0 38 


Urania, 1.02 


Below 36  & Sees $0.98 
cn 34 _ . 5 Sere 1.00 
i 40 & above. 1.02 


Posted by Caddo Crude Oil Purchasing Corp. 
(Effective July 17, 1939 


Allison area, Shreveport field............... $0.95 
Lisbon, N. La. 
(Effective Aug. 1, 1939) 

+4 a i $0.56 32-32.9. .. . $0.66 
28-28.9... 58 aa-33.9... ; .68 
29-29 .9..... 60 34-34.9...... 70 
30-30.9... 62 35 & above.... .72 
31-31.9 F 64 


Note: S. O. = ouisiana prices in all La.-Ark. fields, 





*Humble’s 
Amelia, 


(deep sand), 
Tom O'Connor, 
Island, 


statement of 


Bayou and White ¢ 
have 2 
$0.57; 


and 19-19.9, 


Posted by Shell Oil Co., Inc. 
(Effective Aug. 


(iibson field, 


ROCKY 


prices 
Clear Lake, 
O’Connor-McFadden, 


apply 


(,oose Creek, Greta, 
Plymouth, 
Refugio, Saxet, Sugarland, 
Webster 
Stanolind’s prices apply in Clinton, 
South Houston, 
(a) Sinelair-Prairie on 


21. 


in 


t 


and 


Aug. 


hese Texas fields: 
Mykawa, 
Raccoon Bend 
Thompsons, 


West 


Spindletop. 


Hastings, 


Columbia. 
High 


23 announced rein- 


these prices retroactive to 
(b) $0.73 for Below 
(c) Shell posts these prices in Iowa district, 


Aug. 18. 


Black 


castle, La; prices in lowa district 
18, 


lower grades: 


Below 
is $0.59. 


Terreborne 


14, 
Parish, 


at $0.55; 18-18.9, 
1939) 
La. $0. 84 


MOUNTAIN FIELDS 


Posted by Stanolind Oil & Gas Co. 
(Effective Oct. 11, 1938) 


Salt Creek, (except Tensleep crude), \ 
Vyo., same schedule as Stanolind 


Dutton Creek, 


Midway and 


posts in Oklahoma-Kansas, ranging from $0.86 to 


$1.10, which see 
previous page. 


Tensleep, Salt Creek field 


under Mid-Continent 


erude on 














(Effective Aug. 14, 1939) lative Oc 00% tz le basis. Re naka: wales tulsee ee era we kee 0.92 
Baten ee ay ee ee ee Wee WMA. ........-cc0coceccescess 0.90 
*N. La. *South Rouge- GULF COASTAL FIELDS oo” Serre ce ee 0.90 
Ark. La. ‘Ark. Univer- (Posted by Companies shown) ere eee ere ee 0.55 
Sweet Sour Sour sity *Stano- Gress Creek. heavy. ........s0.0cseesecees 0.40 
Below 21 $0.53 $0.60 $0.43 $0.65 *Humble Sinclair(a) lind Shell Hamilton MOY WE POEs 6, ion oh cniesens vanes 0 35 
a6. 4 for 62 for 67 (Aug. i. (Aug. (Aug. 12, (Aug. 14, i. Per ee reer ert tice 0.42 
2 ey ee oi 64 oi 69 °39 °39) °39) - z 
23-23 .9 pow 66 Boow 71 $0. 7 $0.59 (ce) $0.59 Posted by Ohio Oil Co. 
: Dep awlike 25". 68 25. 73 73 62 (b) $0.73 61 (Effective Oct. 11, 1938) 
5 c 5 75 | 75 65 ré5) 6: | 5 
4 oe a 27 77 68 77 = | Elk Basin, Wyo............. wees ase $0.90 
9 ; 74 49 79 79 71 79 69 | Grass Creek, light........ A PE ee eC 0.90 
“ee 6 51 81 81 74 81 72 | ROOK Creek... wc ccc cecececcseeescss 1.00 
9 78 53 83 83 77 83 as B.S er ee ere Zao 77 
9.. 80 55 83 | 85 80 23 78 oe Re er tre Te re 6.92 
Daecis 82 57 87 87 82 87 80 | (Effective May 1, 1938) 
< 5¢ « 89 84 89 82 | 
4 ; a 4 +4 91 86 91 84 | ‘Gite CICER AANG 5 oii ke asnied onc edene% $0.50 
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9; rest of schedule same as Signal Hill 
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Ohioan Propounds 
Some Tough Ones 


H. R. Beamer, of the B & B Oil Co., 
Findlay, O., turns the tables on NPN 
and asks it some tough questions, in 
his reply to this publication’s ques- 
tionnaire on how to make Summer 
Profits. He writes: 

“With the vast business done each 
day in petroleum products, and realiz- 
ing that we have a business that is as 
essential as gasoline for the propelling 
of any and all kinds of vehicles and 
motor oil and greases for lubrication 
and then to think we have to cut mar- 
gins so low, to get the public to buy 
our products and by doing so, forcing 
hundreds of small business concerns 
out of business. 

“How can our suppliers expect us to 
make a success, buy our help, buy 
trucks and other expenses that enter 
into a bulk plant, and have anything 
left to live on respectably. 

“Practically all oil companies will 
build super service stations, lease them 
to dealers, charge 0.5 to 1 cent per 
gallon rental, charge them 13.5 cents 
per gallon for their gasoline, and then 
the supplier takes its tank truck and 
canvasses the dealers’ customers and 
sells them, mind you, as commercial 
consumers, at a price of 14 cents per 
gallon, just 0.5 cent more than they 
charge their dealer, who purchased 
perhaps 500 to 1000 gallons and paid 
cash for it, when 10 chances to 1 the 
supplier sold 10 gallons to the con- 
sumer and, no doubt, put it on a charge 
account. 

“Now, if this isn’t a SILLY DUMB 
way to transact business, by a sup- 
posedly smart group of business men, 
I don’t know what is. 

“Gov. Bricker (of Ohio) should set 
a spot of ground aside some place in 
Ohio and use it for an asylum and 
put us oil men in same, and keep us 
there until we get sense enough to run 
our business in a sane manner.” 


* * * 


Parking Lot and Ice Cream 


A new parking lot, with separate 
building for pop, candy, tobacco, ice 
cream and cold sandwiches, was opened 
recently by Home Oil & Supply Co., 
Grant City, Mo., according to H. B. 
Wolff, owner. 


* * * 


Business improved considerably for 
the Dumas-Giddens Oil Co., Goldsboro, 
North Carolina, after it remodeled two 
service stations into English cottage 
type, the company reports. 


* * + 
Montana Grows as Oil Producer 


A special eight-page oil supplement 
was put out August 8 by The Lewis- 
town (Montana) Democrat-News fea- 
turing what the oil industry means to 
the state. Unknown as an oil pro- 
ducer 20 years ago, Montana has since 
produced oil and gas valued at over 
$100,000,000. 


Cees 





Wanted to Buy 


TANK TRUCK in good condition. Late 
model, 800 or 1000 gallon tank. With or 
without equipment. Send photo. Passaic 
Valley Oil Co., Elm St., Stirling, N. J. 


For Sale 


FOR SALE: 1-3480 gallon 4-compartment 
Semi trailer tank unit also 1-3800 gallon 
5S-compartment; 1-4000 gallon 6-compart- 
ment; 1-1000 truck tank and White chassis. 
All — weight and good condition. Box 
154 


TRUCK TANKS FOR SALE: 1936 G. M. C. 
4 compartment 797 gallon, driven 40,000 
miles. 1938 G. M. C. 5-compartment 770 
gallon, driven 16,000 miles. Both in good 
condition. Bargain. Address R. P. Beards- 
lee, 200 Mary St., Cleveland, Ohio. 


Professional Services 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 
NEWARK, N. J. 

Telephone Bigelow 3-4020 








ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 
511 Eleventh Street, N. W. 
Washington, D. C. 








ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 








HUNTLEY & HUNTLEY 


Petroleum Geologists and Engineers 


L. G. Huntley J. R. Wylie, Jr. 


Grant Building Pittsburgh, Pa. 














Classified Rates 





“For Sale,” “Wanted to Buy,” “Help 
Wanted,” “Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border—10 
cents a word. Minimum charge, $3.00. 


“Position Wanted”—5 cents a word. 
Minimum charge $1.00. 


Advertisements set in special type 
or with border—$4.00 per column inch. 


Copy must reach us not later than 
Saturday preceding date of issue. 


All advertisements carried on this 
page are payable in advance. 











“STRICTLY PERSONAL’ 


The recent deaths of Walter H. Dick- 
ie, traffic manager for Imperial Oil 
Ltd. of Canada, and L. R. Van Wert, 
his assistant, which came within one 
month of each other, has resulted in 
the appointment of W. E. Kleinsteiber 
as manager and John F. Marrett as as- 
sistant manager. Mr. Van Wert was 
slated to step into Mr. Dickie’s shoes 
but death intervened before Mr. Van 
Wert received official confirmation of 
his appointment. 

Mr. Kleinsteiber, a native of Hamil- 
ton, Ontario, went to work for the 
Grand Trunk Railroad after public 
school and business college education. 
He resigned from the Grand Trunk in 
1912 to join Imperial. 

Mr. Marrett was born in Cork, Ire- 
land, and began his transportation ex- 
perience in Europe. He came to Can- 
ada in 1913, joining Imperial in 1915. 


* * * 


T. C. “Tucker” Watkins, South Bos- 
ton, Va., of United States Oil Co., is a 
member of the executive committee of 
the Tobacco Festival, to be held at 
South Boston. Mary Pickford will be 
the guest of honor at the Festival. 

* * * 

0. F. Collinge, operating in the oil 
and gasoline brokerage business in 
Los Angeles, has purchased the inter- 
ests of W. C. Van Fleet and W. P. Dur- 
kee in O. F. Collinge & Co., and in Al- 
lyn Tank Lines which operates a fleet 
of oil tank trucks in Southern Cali- 
fornia. Messrs. Van Fleet and Durkee, 
well-known California oil men will con- 
tinue their association but will confine 
their activities to crude production. 


* * 4 


A. W. Bredlow has been appoint- 
ed assistant superintendent of the ma- 
rine department and filling racks de- 
partment of Standard Oil Co. of In- 
diana at Whiting, according to an- 
nouncement by Edward G. Seubert, 
president. E. W. Mercer succeeds Mr. 
Bredlow as superintendent of the River 
Rouge (Detroit) lake terminal. L. V. 
Barlament has been appointed super- 
intendent of the Green Bay, Wis., 
lake terminal, succeeding Herbert 
Morris, retired. 

* * * 

W. A. Talley, formerly of Palmyra, 
Va., has been appointed vice-chairman 
of the Orange County (Virginia) Petro- 
leum Industries Committee, according 
to announcement by E. A. (“Peter B.”) 
Kyhn, secretary of the V.P.I.C. at Rich- 
mond. Mr. Talley is a distributor in 
Orange County for the Standard of 
New Jersey, succeeding L. F. Doffle- 
myer who died recently. 

x * * 

Dave Wilson won the Pure Oil 

trophy for the second time at the re- 


cent annual golf tournament of the 
Wisconsin Petroleum Ass'n. Fred 
Plane, of Minneapolis, Johnson Oil Re- 
fining Co. was runner-up. 


* BS * 


John E. Messler, formerly with Har- 
ry P. Dunn Co., Chicago, has recently 
become affiliated with Apex Oil Co., St. 
Louis. 


* * * 


Appointment of the tax policy and 
advisory committee of the Independent 
Petroleum Ass’n. of America was re- 
cently announced by its_ president, 
Charles F. Roeser, Fort Worth. W. A. 
Delaney, Jr., Ada, Oklahoma, is chair- 
man of the committee and A. A. Seelig- 
son, president of the Transwestern Oil 
Co., San Antonio, Texas, is vice-chair- 


man. The other members of the com- 
mittee are as follows: 


E. H. Moore, president, E. H. Moore, 
Inc., Tulsa; J. C. Hunter, Grisham- 
Hunter Corp., Abilene, Tex.; Al Bu- 
chanan, Al Buchanan Drilling Co., San 
Antonio; Fred Sehmann, secretary- 
treasurer, Petroleum Producers Co., 
Wichita Falls, Tex.; Mills Bennett, 
Mills Bennett Production Corp., Hous- 
ton; W. M. Mattison, Guiberson Oil Co., 
Dallas; R. E. Parr, comptroller, Phil- 
lips Petroleum Co., Bartlesville, Okla.; 
James Dewitt May, secretary-treasurer, 
Stodel Oil Co., Dallas; J. G. Puter- 
baugh, president, McAlester Fuel Co., 
McAlester, Okla.; L. M. Moffitt, presi- 
dent, Louisiana-Arkansas division, Mid- 
Continent Oil & Gas Ass’n., Shreveport; 
F. A. Calvert, Pure Oil Co., Saginaw, 
Mich.; Lloyd Williamson, manager, 
California Star Oil Co., Fellows, Calif.; 
W. M. Fulton, Fulton Petroleum Corp., 
Shelby, Mont.; Hollis Watson, Wilmor 
Oil Co., Artesia, New Mexico; C. P. 
Watson, president, California Oil & Gas 
Ass’n., Los Angeles; S. A. Yarnell, 
Wichita; Gerald M. Smith, Wichita; 
E. H. Balch, Barnsdall Oil Co., Tulsa, 
and Sam J. Brill, Kendall Refining Co., 
Bradford, Pa. 





Kansas Jobber Adapts ‘SatEvePost’ Idea 


Adapting the idea used on the cover 
of the “Saturday Evening Post” sev- 
eral months ago, the Kansas Home 
Oil Co., Kinsley, Kans., has put out 
post cards advertising the fact that 
Kinsley is half way between the New 
York and San Francisey world fairs. 

The post card is a picture of the 
sign post erected two miles west of 
Kinsley on U. S. Highway 50. The 
sign shows: 

New York, 1561 Miles 
San Francisco, 1561 Miles 
Kinsley, Kansas, 2 Miles 

“We are giving tourists all the cards 

they want”, E. M. Taylor, vice-presi- 


dent, says, “but have not started adver- 
tising that these cards are available at 
the station. It is very interesting to 
note that many out-of-state tourists 
stop to take pictures of the erected 
sign post. 

“It may not have been just the art- 
ist’s idea to boost Kinsley in this way, 
but the Chamber of Commerce took 
advantage of the fact that Kinsley 
was mid-way between San Francisco 
and New York on highway U. S. 50.” 

The Kansas company has service 
and bulk stations at Kinsley, Offerle, 
Trousdale, Rozel, Garfield, Spearville 
and Centerview, Kans. 
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